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A Theoretical Analysis and Empirical Test of the Priming

effect in Ignition of Online Public Opinion
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Abstract: The phenomenon of is generated fr(f)3 1 3()-135 te( )-135p
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effect is tested through the selection of one case about urban management issues by sampling 953
valid comments in Weibo.com and undertaking a quantitative content analysis. It is also
discovered that the framing effect existed in some degree in this study. It is also found that
although the official micro-blog of People's Daily has an obvious guidance in online public
opinion, however, the supporting rate for —-Chengguanll is significantly lower than the one for the
street vendors. Considering the comments on the holding side, the negative comments about the
opposite party in the framework of supporting evidence are much greater than the positive
comments about your own. It also shows that the phenomenon of Street Vendor Stigma". The
nature of the stigma is relied on how deep of being labeled "violence" with the "bloody" prints.

Key words: -Chengguanll stigma, law-enforcement via violence, online public opinion,
priming effect, communication effect
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* —An applicable construct is far more likely to be activated when it is accessible. Likewise, an inapplicable
construct is highly unlikely to be used in a given situation, no matter how accessible it is. Indeed, even the most
basic priming studies in social psychology demonstrate that inapplicable yet highly accessible constructs are
unlikely to be used in social perception and judgmentil Scheufele,D.A. & D. Tewksbury. Framing, Agenda
Setting, and Priming: The Evolution of Three Media Effects Models. Journal of Communication, 2007.57 (1),
9-20.
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Empirical Research on the Impacts of Medium on

Communicative Effects

Abstract Social media play in today*s societies a fundamental role for the crises, and
traditional media also play a crucial role in crisis communication. The medium is as important as
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the message. However, classical crisis communication theories neglect the role of the medium.
Based on crisis communication researches, Considering crisis involvement and crisis response
strategies, this research investigates the role of the medium on communicative effects during the
initial stage and response stage of the crisis by two experiments. The results show that, the effects
of the medium on communicative effects are significant, and the effects of traditional media on
communicative effects are more obvious than social media in crisis. However, the effects of the
medium are modified by crisis involvement and crisis response strategies. If organization takes a
matched crisis response strategy via traditional media, the negative communicating effects will be
reduced. If organization takes a mismatched crisis response strategy via social media, the negative
communicating effects will be reduced. In the end, managerial suggestions on the crisis
communication strategy are put forward. The research limitations and future directions are also
discussed.

Key words crisis communication, crisis response strategies’ medium’ crisis involvement
communicative effects
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ﬁﬁﬁ%’&ﬁ#ﬂi#ﬂhﬂ‘]ﬂﬁﬁﬁiﬁ*: AT A B
Environmental Discourses of Governments during Collective

Actions: Shi Fang Incident as an Example

TDA

Abstract: Through Thematic Discourse Analysis (TDA), three environmental discourses
constructed by government during environmental collective actions, namely, scientific discourse,
regulatory discourse and economic discourse, are identified in the paper. The discourses
respectively reflects science rationality, administrative and economic rationality of government in
terms of environmental cognition. Lastly, the paper holds that the turns of ecological rationality
and public-involved risk communication should be realized.

Key Words environmental discourse, collective actions, Shi Fang
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