2012 4 12 2012 12
Global Media Journal, Vol 12, Issue 4, December 2012

Global Media Journal

(XI1)



2012 4 12 2012 12
Global Media Journal, Vol 12, Issue 4, December 2012

&



S



2012 4 12 2012 12
Global Media Journal, Vol 12, Issue 4, December 2012







2012 4 12 2012 12
Global Media Journal, Vol 12, Issue 4, December 2012

CONTENTS

EDITOR’S NOTES

INTERNATIONAL COMMUNICATION AND OVERSEAS CHINESE MEDIA
1. The Emergence of Local Foreign-related Media in New China: A Case Study of Shenzhen
GU Xiao Jin

2. Media Construction of -Macau Consciousnessll after De-colonization: The Case Study of
Revista de Culture-Chinese Edition ZENG Yi Guo

3. International Political Communication and Image Building of the Celestial Empire in Ancient
China - Ming and Qing Dynasty as the Case BAI Wen Gang

4. The Role and Challenges of Executive Producers for Chinese Television Programs in Malaysia
Nicole. YANG Lai Fong (LIANG Yue Yue & WANG Dan trans.)

EUROPEAN COMMUNICATION THOUGHTS
5. Topics and Methodologies of European Communication Research in the Scope of Sociology
ZHANG Yong Hua

6. New Audience Research and Multi-dimensions of Audience Theory = HE Wei & CAO Shu Le

7. From Cultural Imperialism to Critical Transculturalism: Rediscovery of Cultural Power
ZHAO lJing

COMMEMORATION
8. A Precious Painting: Remembrance of Fan Jingyi YUAN Rong Fang

APPENDIX
1. The International Academic Forum of -Global Communication and the Future of Journalism
Educationll held

2. Information on the Recent Lectures at the School of Journalism and Communication, Tsinghua
University



2012 4 12 2012 12
Global Media Journal, Vol 12, Issue 4, December 2012

The Emergence of Local Foreign-related Media in New

China: A Case Study of Shenzhen

1949

L 1980

L 2

L 4

Abstract: After the founding of New China in 1949, the number of foreign-related media in
China dramatically decreased, with only a few foreign-language printing media founded by the
Central Government in Beijing. Besides a temporarily existed English daily newspaper in
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Shanghai, local governments were not allowed to establish such media until the start of the
country‘s reform and opening up in 1980s when local foreign-related media began to be seen in
some large cities such as Shanghai, Beijing, Guangzhou, Shenzhen, Wuhan and Hangzhou.
Shanghai and Shenzhen outrivaled other cities in the regard. Among them, Shenzhen as a young
boomtown farthest away from the central government, presents a good case study in the
development of foreign-related media in China.

This article addresses the development of foreign-related media in the large cities like
Shenzhen in five aspects: 1) A forty-year blank of local foreign related media in China; 2) The
launch and development of China‘s first local English-language daily newspaper since 1953; 3)
Practices for local newspapers to launch overseas editions; 4) Media run by foreigners in
Shenzhen; 5) Policy suggestions to build an international mass media system in some large
open-up cities. The study on foreigner-run media in Shenzhen in this article, although need to be
further developed, is a subject which has never been touched before.

This article concludes that for Chinese cities to achieve their goals to become international
metropolises, China must deregulate media control and build an international mass
communication system compatible with that of the world.

Key Words: international media in China, foreigner-run media, Shenzhen media
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International Political Communication and Image Building
of the Celestial Empire in Ancient China

——Ming and Qing Dynasty as the Case

Abstract: Based on the Celestial Empire concept, ancient China focused on the emperor,
ritual system and the China proper to build the empire image in international political
communication. The tributary system, which includes foreign envoys coming to China to pay
tributes to the emperor and the Chinese envoys sent by the emperor to foreign countries, was the
key in the international political communication at that time. Ming and Qing dynasties as such had
built the great empire image successfully by international political communication. The success
was partly because of the media and the communication strategy, but more fundamentally because
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of the superiority of Chinese civilization and the fact that rulers had practiced the political ideals
in ancient China.

Key Words: ancient China, international political communication, image building of the
Celestial Empire
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The Role and Challenges of Executive Producers

for Chinese Television Programs in Malaysia
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Abstract Malaysia is a fast-developing nation on the road to becoming a fully industrialized
country. The structure of media in Malaysia is strongly influenced by the multi-lingual nature of
the nation‘s multiethnic population and therefore reflects its pluralistic nature. The structure of
media ownership in Malaysia is also directly or indirectly controlled by the Government or
government-linked individuals.

This study aims to investigate the role and challenges faced by television producers for
Chinese 2 programs in Malaysia. An executive producer for Chinese programs from RTM2 (a
station owned by the Government) and Astro (the biggest pay television station in Malaysia) will
be interviewed and semi-structured interview questions will be employed for this study. This study
revealed that the executive producers for Chinese TV programs in Malaysia did not think that they
play an important role in promoting unity or social integration in the country. However, they
claimed to be objective, balance and neutral when they cover sensitive issues relating to politics
and religion. Getting the suitable talents or staff for the stations was the common problem cited by
the executive producers from both the private and public sector. While it was found that localism
plays a significant role among the Chinese audience in Malaysia, the executive producers have
high regards for TV programs and movies produced by China and greatly anticipated for
collaboration and exchanges between Malaysia and China in the broadcasting industry.

Key Words broadcasting in Malaysia, Chinese TV programs, multiethnic, multiculturalism,
globalization, localism
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Topics and Methodologies of European Communication

Research in the Scope of Sociology

5 2007 2012

Abstract: In the globalization era, it‘s important to know about the research topics and
perspectives of analysis adopted by the international academia. This article reviewed Issue 3, 2007
to Issue 2, 2012 of European Journal of Communication in the last five years, and found out the
major research topics and methodologies by the European academics. The author then tried to
analyze their inter-relations with the social context under the scope of sociology.

Key Words: European communication research, research methodology, sociology
perspective
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New Audience Research and Multi-dimensions of

Audience Theory

Abstract: This paper is a retrospective study of the audience research in Europe. It reviewed the
researches from Hall to Morley, hence the emergence of New Audience Research, and the
introduction of ethnography into this field thereafter. After analyzing the concept and characteristics
of New Audience Research, the paper discussed its relation with the previous radical tradition of
cultural studies. The paper then reviewed the different categories of audience researches provided
by the western academics, and proposed that various audience researches should be positioned in
the multi-dimensional spaces to avoid the simple lineal progressivism point of view.

Key Words: New Audience Research, cultural studies, theoretical history
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From Cultural Imperialism to Critical Transculturalism:

Rediscovery of Cultural Power

Abstract By reviewing cultural globalization theories, this article summarizes the process of
rediscovering of cultural power during the theoretical paradigm shifts. It argues that the
proposition of —cultural imperialismil highlights the decisive role of global political and
economical power to the cultural power, while the —global-local dialecticll stresses the local actors*
role in resisting the global cultural unity. By analyzing transculturation and hybridization, this
theoretical model makes a point that the cultural power has been decentralized. Nevertheless,
Kraidy*s —critical transculturalismll model rediscovers the unequal cultural power in the translocal
process by combining the structural factors with the actors* active role.
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