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Abstract̔Research methodologies in ethics depend on which of the three major 
categories is being studied.  The standard typology around the world in media ethics is 

metaethics, normative ethics, and professional ethics.  Metaethics is theoretical and 

examines the nature of the good, the problem of evil, and the validity of ethical theories.  

The methodology is the study of academic literature, intellectual history, and 

philosophical theory.  Normative ethics fuses professional values with ethical principles, 

focusing on the justice or injustice of societies and institutions.  Most broadly, normative 

ethics concerns the best ways for media professionals to lead their lives and the 

principles to be promoted.  The most appropriate methodology is social scientific, 

especially the frameworks of political science, sociology, and economics, so that the 

structure of institutions is understood when deciding on which principles are the most 

appropriate.  Descriptive ethics reports on the moral behavior of specific persons or 

groups, and studies the ways ethical decision-making functions in journalism practice; it 
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identifies specific dilemmas facing media workers.  The appropriate research methods 

here are qualitative—ethnography, case studies, focus groups, and participant 

observation.   
The hot issues we face in international media ethics need to be grouped under the 

three categories defined above, with the methodology used according to the place of the 

issue in the typology.  There are six significant problems and challenges that media 

ethicists are working on worldwide.  The normative category has been receiving the 

greatest attention from academics and professions, and four of the basic issues are in that 

category: social justice (especially in these days of the information revolution, onl y the 

venerable concept of justice can serve as the basis for regulatory standards and 

professional practice); truth (truth not simply as accuracy, but a truthful account that 

includes context and underlying meaning); non -violence (the golden rule as reciprocity 

among human beings is the natural way for communities to flourish); human dignity 

(cultures define this in different ways, but at its basic level it means all human beings 

have sacred status without exception).  The hottest issue in metaethics is developing a 

new generation of moral theory that is cross-cultural and gender inclusive. In descriptive 

ethics, the problem is instrumentalism, in which we allow the massive technological 

changes in the media to override human values. 

    Since these six issues are complex, no one academic or professional will solve them 

singlehandedly. Research on these issues needs to be collaborative, international, and 

multiculture.  

Key words̔ethics , Metaethics, Normative ethics, Descriptive ethics,social justice, 
truth,  non-violence,human dignity, new generation of moral theory, instrumentalism
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Ἱ У а ע ὲ̆ ᴇᾃ ӝԏ ұУэ Ҭȁ

ѐȂ Ἱ ̆ ѐ ӝ Ὧ ̆ ╒

ұ Ὠ У Ȃ ѝ Ю ̆ ̆

Уּ ׂ ᶕȂ 

3. ╒ 

╒ ₥ Ю Уэ ‡̆ ᴉ╗ У ‡ Ȃ

ľᶢ ȁ ȁ ȁ ЮĿ ╒ ̆ Ф¥ ¥ ╒ ӱ
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ҩ Ȃ Ф¥ ¥ ȁ₥ Ἷ Ἷ¥ ̂Vaclev 

Havel̃ ₥ ¥ ̂Nelson MandellãѝѮ Ȃ ұӇ

ѐ̆ע ȁӎ ̆ Ѭ Ȃ ╒ ҩ й Ȃ

Ф̂St. Augustinẽ ѝ ӝ Ὧ ѐ ȂὨֳ ұ ȁ ȁ

Ҭ ̆ У ‡ ѮἽȂ 

╒ ‡ Ҕȁ ╒ Ḁ ׂ ῆ‡̂Battles,1996̃ȂҮ

Э ΰ̆ѱ Ὧұׂ ╒ ѐ ̆ ֶ ‡ᴐѝ Ȃ

У Ѯ ȁ ׂ ‡̆҂ ̆ Уэй ᾃὯұׂ

ӝ ȁ Ȃľ а ̆ⱷ ұӝĿ̆ ӝӝ ֶ

ᾳЮ̆ ‡  Ȃ ҩ ѓ Ѭ(Kang, 2006)Ȃ 

ӝԏ ╒ᴳ бӹӝҵ ҵ‾ ̆ У ‡ᵳ Ҭ ѝҩ

ӝ ֶ Ȃ Ԉӝӝ ѝ₥   ̆ Ḉ ⁞ӝ̆ѝӝ

Ȃ Ӯ ̆ ‡ᴳ Ӯ ᾃ ҩ Ȃ 

У ‡ й ᾃ ҔҮ֒ ѐ ̆ ўѬ

Ȃᴐѝ У ̆ ўѬ Уэ ̆ ╒ ‡ѝ У

ҩ ̆ ҩ Ȃ 

¥╗ ̂Johan Galtung̃ ѐ ҩ У

‡̆ᴳὲаӨ ұ Ҭ ̆ ҩľ Ŀ̆ … ᾱ ȁע ֶȁ

ᾰ ╒ Ȃ Ἷ¥ ̂Jake Lynch̃ ᾙҮ ╒̆

У  ᴐ (e.g. Lynch & McGoldrick, 2005; Lynch, 2008)Ȃᾰ

έ ֓ḣȂ ўѬ ҩ У₥ Ȃ╗ ̂Galtunğ1998̃

ľ Ŀ Ὠ Э ̆ а У ᴇ ᴂ Ὠ Ȃ ӹ

ԏ ҩ Ѯ ̆ ‾ ѝчע ̆ чэ Э ᾱУ Ȃ 

ᾃ  ╒ ‡ У ȂSeow Ting Lee(2009) ӹ

Ὧұ Ҭб ѐ̆⁞ѝү ҩЬэ ҵ ̔ 

Ԉ Ҭ ѝў Ьэў ̔1̃Ὧ ₂̆ ᾙҮ ╟ȁ ȁ Ҭ

ӄȁ׀ ̕2̃ ḥ ̔ ᶕ ȁᾙҮ ȁ ̆

ᾙҮ ̕3̃ш ү б Ȃ ‾ ѝчэע ̆ Уэ

ѐУ У ̆ аד бԈ ‟ᾙ ўѬ У Ѯ Ҭ̂Lee 2̆009̃Ȃ  

Ьэ   ұ ╒ ‡̔1) ‡̆ Ю ̆

̆Ԉ ҮȂ ῆ ̆а э а

̕2) ̆ ѐ Ὥ ֓ḣ а Ӫ ᾰ Ȃ

ӝ ̆ а ╒ ᴐ ̕3) 

Ȃ ‾ Ȃѝ э ֶ ╒ ᾱҬ … ֶȂꜛ ᾱҬ

╒ Ȃ 

У … Ȃӝ ׂ̆ ‡ У ‡ Ԉ

Ѯע ̆ Ԉ ╨ Ԉ Ѯ ╟ й Ȃ 
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5.   

ׂ ӭ ֶ  Ȃѐ ׂ ў ὴ Ю

ў̆ ѐұ эӝбӹӝ Ὧ Ȃ ὴ ѝ Ӯׂ ᴐ

ҩ Ȃת ̆ УԆ Ӯׂ ὤ ȁע ȁע ѐ

Ȃ 

ׂ ұ ўѬ̆  У Ԉ ѝўȁ ў Ȃ

ұ⁞שּ ̆ ԏ ѝὯ ᶕԓ й Ȃ ֶ ׂ

ῆ‡ ӝԏ ̆ Ҿῆ‡ ҩӝԏ ̆ ѝ Ӯӱн ᵏ

Ȃү ұ ‡ ᴇ Ȃת ̆ ұ ╒ ╒Ԉ Ὧ

Ȃת ̆ ԏ э╟ Э₥ ҩУ ̆ ԏ ₥ Уэ
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֓ḣ ѐשּ Ȃ ̆ ԏ שּ ὡ ԏᾃ Ȃ

ѝׂ̆ аӨ ҩэᴇ ѝ̆҂ ᶑ ֶ ᶑ Ȃ 

‡ ѝ̆ ╟Ȃ ҩ ‡̆ а

̆ ҂ Ὧұ ԏ ╟  Ȃ ̆ ԏ

ЭȂ ╟ ̆ ԏ Ȃ 

Ὧ ׂ ӝ ѝ̆ Ѭ╘ ӝ ѝ Ὧ Ȃ ᾋ

У э ̔ ľѝӣѫ Ŀ э

 ԇӝᶕ ̙ Ӯׂ ̆ зᶑ Э ╒̆

э Ȃ 

6. έўѬ 

ׂ Ȃ έўѬ Уэ Ȃ

нע й ѮУ έўѬ̆ ѝ ѐ ̆ ӝ ֶ

аֶӊ Ȃ 

ֶ ṁ У ‟ Ԇ ע ̂1964 Ȃ̃ӹ ѝ̆

Уэ έ ֶ ӊ ӑ ѝ ֶѐἹ ҩ ̆ ұ ӝ ֶ э

ӝԏ ұ Ȃб₥ΰэй а Ԉ̆₥ ѝέ з ֶ֓

ḣ̆ Ԇᶕ бּ ұ ֶ ̆ ӝԏ ӱľ Ŀ Ȃ 

ֶ а ұ ̆ ֶ Ȃ ẹУ ҩ ἳ

  ̆  э Ȃ а ̆ӝ Ѭ а

Ȃӝ ֓ḣ Ԉ ӊѝԆ ԆȂӝ ұ

Ȃ ╖ а ̆ע ѝУэ

б Ȃ 

Ԉ ѐѝў ᴇ⁸ע ⁞ Ȃ ὤ ᾃӎ й

… ̆ Ὤ ѐ̆ ̆ 5000

э ᶕ Ὠ ӏא̆ ѐὯ й ̆ ӊнὨ Ȃ

Ἷ̂Rupert Murdoch̃ ȁ ȁ ѳ Ӯ⁸ ӊнѐ ᴗҩ

641,000 ŀŀ Ӯжн Уэ ע ᴇ Ȃ 

ׂ ѐ̆ӝ ̆ӝ ꜛ ᴿ ȁ

̆ ӝ Ѭȁӝ ֓ḣ ̆ эᴇ  Ȃ

ӝ ̆ ԏ Ԉ   ̆ э Ԇ̆

̆ ҩ ֗ ̆ Ѳ̆יּ а ̆

ҩ ѬȂ ⁸ жн ѐ̆й ѐ Ὧ ╢У Ȃ

Ԇ̆ ֶ ̆ӱ ῆѐ   Ȃ 

ȁ ȁ ӊ╒ ў ҩ֓ḣ″ ̆ӝ ѐ б ԏ

̆ Ȃ ұ Ȃ Ὠ ̆
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ӹӝ Ὧ ₥︠ Ю ҩ 40%Ȃ FacebookȁTwitter Youtube ҩ

ԏ ̆Ԉ ұӹԏ Ὧ ӝȂ 

ұ⁞שּ ѝ ֓ḣ  ̆ Э̆ ֶ ѐ Ԇ

֓ḣ Ȃ έўѬ Ю̆ ——ӊ ȁ ȁ ȁ

Уᴿ Ȃ ұӝ ֓ḣ ѐ̆ ѝ ӝ

Ȃ ԏ Уэ ̆ έўѬй Ȃ 

У Ȃ ̆ Ӯ ᶕԓ Ԉ Ȃע ԏ 

Ѯ ̆ ҂ֶ У Ȃ Ḁ̆ ԏ аᾋ ֶѐ ̆

ӝ Ἵ  Ȃ ȁ ѳȁ ᾋ ̆ аӨӨ Ȃ

ұ ֓ḣ ֶ Ԇ έ ᶕ ̆ ўѬ жн Ȃὲѐ̆Ԉѐ

҃ ע Ȃ 

 

ּ ׂ ѐ Ҿ ̆ ԈУ Ȃ ὲ Ӯ

Ў╪ ᾱ╕ а ȂЭ Ὡэ ѐ  ּ ׂ ︠

̆ Уэ Уэ Ӯжнӝ Ԉ У֗╘̆ Ӯׂ

Ὥ Үн̆ ע ᴐ︠ Ȃ 
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₥  

‒н —— ֶ̂PCC̃̆ 2007 ѐ 

⁹ Ȃ2007 2008 ̆ ֒ ᵷ Ю̆

ֶ ҩ… ̆ Ὠֳ ᵩ ѝ҂ᴐ ҩ… ᾱŵ

н ұ 18й ὰ ұ 20й 21й

Ȃ ҾҮ

̆ ᴇнӰ Ὠֳ ᵩ ̆ ҂ ҩ н 

ў Ȃ 
ŶȂ ὲ Ѩ бת̆

ὲӹ שּ ̆ ѝ   ̆ ׂ

̆ҩ 20й 90 Ԇѐ   ŷ

У ̆ ׂ ѝ ὰ Ѩ

Ȃ 

2006 ̆ ֶ ұ 1997 ּ̆ ׂ ұ 2003 ȇ̆ Ȉ

‒̂1998̃ ȇ Ȉ ‒̂1999̃ ҂ Ȃ ὲӹ ̆שּ

ׂ Ѩ Ȃ ̆ 1970 Ԉ ᴁ ᴳ

ԏ ╒  ׂ ЭȂ ̆ ҩУҾ ֓ḣ ——

ή ̂Aznar̆1999̃ ֦ ̂Brajnovic̆1978̃ ̆Ԉ

ד Ὤ̂Bertrand̆2000̆2003̃ ̆ ׂ Ӱ б

Ȃ 
Ÿ

ӣѫ ׂ ̙ 

Ȃὲѐ ȁȇ Ȉȁ

ή ȇ ׂ ҽ Ȉᵷ ҩ ׂ ᶕ Ӈ Ȃ

ᵷ ҩ ὤ ֶ ̂ў б ֳּ ֶ̃̆ ȇ ֳ

ᴇׂ ‒Ȉ ȇ ᴇׂ Ȉ҂ᵷ ҩ Ὥ Ȃ ԏ ת̆╒╡

ׂ ᴐѝ ̆Ԉ ԏ Э ╒̆ ḣ Ȃ 

 · Ἷ̂Kenneth Starck̃ ׂ ѐ   ľ̆

ׂ ԇӝ —— ѐ ѐ—— б ȂĿ(2001: 144)Ȃ

̆ѝҩᴳ ұ чэ֗╘̔ Ἴ̆ ╨ ȁ

Ѯ ̕ ү̆ ׂ  ӣѫȂЮ үэ֗╘Ȃ 

ԏ  ׂ ԏ ӣѫ̙ Ὠֳ̆

ׂ Ȃӹԏ ѡ ִ ̆ ╩ ╟̆ ֳ

ӄ Ȃ ̆ ‒ ֶ н╘ ‡̆

ҽ ̆ н ֶ ̆ ‡ ľ ĿȂ

                                                        
ŵ Press Complaints Commission 2008: 8, 25, 26; 2009: 4, 26 
Ŷ Sanders and Hanna ̆2011 
ŷ Hanna and Sanders 2010 
Ÿ Christians 1995, Black 2008 
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ΰ̆ѱ ֗ᴉ Ὧұׂ  ӣѫȂ ԏ ╡╒

ѮЮ Ѭ̆ ╡╒ ľ Ŀ̂ Christians̆2008: 4 Ȃ̃ת ѝ ԏᵑ

Ȃ 

ԏ ṁ ֶ ̆ ԏ ľ ׂ Ŀ Ḯ Ѯ

Э Ȃ ̆ ‒ ֶ э н╘ ‡Э̆ Уэ ѝ ľ Ѭ

֗ĿȂ э 14̆ ľ ѬЭ ֗ ᶑ ĿȂ ľ

ѬĿ ӣѫ̙ ⅓Ю бľ ѬĿ Ὧ̙ ԏ ֒Ү ľ ѬĿ ֗

̆ э ѝ Э Ѭ╘ Ȃ Ҿ ‡ȁ ‡

ѫṁȂ Ҿ ᶑ ȁ ‡ ╒ ӣѫ̙ľ ѬĿ ֗

̙ᶑ Ԉӣѫᴐѝ ‡ ̙ Ԉ ΰ

э ת̆ ԏ   Ḯ Ȃ 

ԏ УҾ ׂ Ȃ ԈЮчэ̔

Ўׂ б Ὧ̙ ү̆ӣѫ ׂ ў ̙ 

ᴐѝ ׂ  

ׂ а Уэ ԏ Ԉ ̆Уэ Ѯ ŵ

Ἱ ׂ а ȂҮ Э ԏ Ԉ ӝ ѝ

έᴇ ̆ ҩׂ ҩὯұ эй УҾ ȂҮ ԏ ѝ

п ̆ ԏᵳ Ѩ ֓ḣȂӱׂ ̆ ԏ Ԉ ⁞

  Ҿ ұӝ Ὥ ֓ḣ

̙ ᾱ

ԏ ׂ Ȃׂ ўѬ ўѬ ᴐ  ̂

Sanders̆2003: ү Ȃ̃ӹԏ ѝ̆ ‡ Ὥ ῆ ұ Уэ₥ ̆

У Ḯ ȁ Ѭ ѝҩ ‾ Ȃ 

Ŷ

                                                        
ŵ Lovibond 2002: 16 
Ŷ Warnock 1998:163 

ȂѝҩᴳѮ ̆ ѝέ ֓ḣ

ѬЭ Ȃ ὲӹӝ ̆ӣѫ ȁа ’ȁᶕ

ұ Ȃ ֶ Ѡ ¥ ̂Margaret Archer̃ а ̔ 

���ÿ���´���¢�5�‘�ö�—�ö���J�f���â�V���N	–ó�¢�5�J �f�d�þ�¾���ÿ���[�‚�â½

�¨�Ý�â½���$����
,�����	8���ÿ�n�n�™�þ�¾���ÿ�g�…�‚�A
,�s��	+���Ì�h�ä�ÿ�-�h

���“�	���0�•�õ˜�·�É�}�‚�€�V�3�$�•�‚�ÿ���������������������d ��

̆а ӝ а ̆ з ԏ б ֶ ѐ ̆а ֓ḣ ֶ

ȂУҾ֓ḣ ֶ ̆ ԏ ׂ ע ע Ȃ

ת ԏ Ԉ ׂ ֓ḣ ӷ ̆ зӱ ӝ ׂ ᶢ

Ȃ Ԉ̆ ԏ ѝ Ὧұй Ү ѫ ̆ ѫ ԏ Ԉ ׂ

̆ Ԉ Уэ Ȃ ԏ ̆ ѫׂ ѝ ԏ ᵏ

ҩй У ̆У ֓ḣ ̆ ԏ Ԉ Ἱ ᶕ ̆ ᴉ

ᴐ ұ й Ȃ 
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ᴐѝ ѝ ӝ ׂ  

үэ ׂ Ȃ ұ ѱׂנ ұӝ

ѝȂ έ ѝ ̆ з ѝа

Ȃӝ ѝаӨӨ эӝ з҂ꜛ Ὠ ֶ ȂУ ԏ

ҩ ѝ ׂ ᵳֶ̆ Ȃ ԏ ѝУэ

̆ а ѝ ׂ Ȃ Ἷ ̂Oakeshott̃

ľ̔ ԏа ֗ᴉ ѝ аᵷ ׂ Ŀ̂ 1991: 63 Ȃ̃ Ѯ Ԉ̆ ѝᴿ̆

҃̆ ᴉ ̂ ȁ ᴇȁ Ү ᴐ ̃̆
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ѝ ⁸ ίҩὨ Ȃ ╒ Ԉ ЭἹ ׂ ѝ

ת̆ ׂ ѝ ұэᴇ Ȃ 

 

ׂ Ҭ Уэ ԏа  ѝҩӣѫȂ ԏ

Ὥ ̆ а ԏ ׂ Ȃה ѳȁ ֝н̙

ԈЭЬ ᴇ̙ԈЭ э ҩУҾ Ԉ̆  э

Ȃ ԏ ᴳ ԏ э а ṁ  ֓Ȃ 

ԏ Ԉ жн н ṁ ע У̔э н ̆ ѝ

ᴁ̆‡ ұӝ ̆Уэӝ э н ᴁЭ ̆ ѝ э

н ″ Ȃ Ԉ̆ ұּת ̆ ұṌ ̆ ‡ ұ Ὠ

̂Oakley and Cocking, 2001 Ȃ̃ 

ԏ ᾃע Уэ ᾱ ̆ ӣ

ѫȂУэּת ṁӣѫ ⁸ ӹӰת̆ ѝ Уэּת Ȃ Уэ ў ֗╘

ᴳӝԏ ̆ ѫ ԏֶ ӹԏ ⁞ ӣѫӝ—— Уэִ ľ

ӝĿ ľ ѳᶕ ŵ

ԏа У ע Э ̆ э ѐ

Ŀ̆ ת—— ԏа эӝ Ȃ 

Ŷ

 

̔ѐ а ̕ а Ȃ Ҿּ

Ԇ ̆ ̙ ̆ ԏ

ᾳȂ з ԏ  ѝҩӣѫ э ЭȂ ԏа э э

Ὥ ̆ ԏӰ Ԉ  Ὥ ֓ḣ̆ ᶑ Ȃ

Ԉ …ᴐ̆ת а Ȃ 

תּ̆ ȁ ӎ ֶ ŷ

╒ұὨ  

Ȃ а

ᶕ֗б ׂ ὯȂת ꜛ ᾃ ּ 

 ׂ ҂̆ ұ ֶ эӝ ּ ̆ ּ Ὠ

ᶕ ̆эӝ ⁸ Ѯ Ὧ Ȃ 

ԏ Ἴ Ὠ э Ȃ17 й ¥ ӹ ȇ ╒

Ѯ҉Ȉ ѐ ľ̔ Ѭ чэ ̔ ″ ╒ ȂĿ аᶑ

                                                        
ŵ Oakley and Cocking 2001: 89 
Ŷ Conboy 2004 
ŷ Ponsford 2008 
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ᴇ  ԏ ֶ ֗ ̆ӹԏὲ ᵩ ѬȂ 

Ѭ Ԉ ѝ У



ȇὤ ּ ‒Ȉ2010 2 ̆ 7 ̆2010 12  
Global Media Journal, Vol 7̆Issue 2̆Dec. 2010 

 15 

ӹӝ ѝ ╒ ḥ ̆ Ԉӊ ҩ Ȃ

ӊ ᶕ֗ ѝ ԈЮ ̔ 

Ȃ Ὠ ╟ ̆

⁸ эӝ Ὠᶕ╒ Ȃ 

Ȃ ԏ Уэᶕ ᴍ ԆȂת ⁸ᶕ Ӱ ̆ У

Ҿ ṁ У ת̆  ұ ּ ╠ Ȃ 
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Regulation of the Media - A Free Market-place of Ideas? 

 

	ô�¸ �e ����Ï��
��

�Ò���Q�i
  ŵ
 �Q�å
  Ŷ

ӝԏ Ȃ б Ԉ Ȃ Ḯ Ȃ

ұ Ѯ ̆ⱷ ֗ᴉУ ӊ ḥ

 

 

ᴐѝ ўӊ Уэ ̆ὲ б ѐ

̆נ ִ ӊ ұ ȁ ὨὭ ѐ ҬȂľ

Ŀ У ȇ̂   Ȉ̆ 1644̃  ̆ ȇ̂ Ȉ̆ 1859̃

Ȃ э ѝ̆ ѫέ ̆ ֶ

Ȃ ѐ ̆эᴇέ ⁞ б ̆

б Ȃѝҩᴳ э ̆эᴇбӹӝ ȁὨ а

⁸Ȃ ӝԏ ҵ ѐ̆ ֶ Ȃ ד ȇ ‒

Ȉѐ ̔ 

ŷ

ш ⁸ ̆ Ӈ ᴇȁsmsȁ ὲӹў ᴇѮ Ӈ

  ѝ ⁸ Ҭ ᵏҩУэ Ȃ ԏ ֶ҃ᶋ ҩ ̆ ᴇ҂

ҩ ̆ע ᴳ ԏ ⁸ Ҿ ֶ Ȃע 2009

֦ ╟̆ ᶕ Ḇ╠ԈЭ Ҿ а ὁ ּ ̆

ὲа ẹў ᴇ Ȃ ӝ У (45% - 7э

) ᴳ ᴇ ——ў ֒ȁ ᶕ Ӈ ̂ Facebook̃ Ӈ

ᴇ

Ȃ 

ת й ᴇ ⁸̆ з ԈУ ⁸ ᶑ ᴇ ȁ

֗Ȃ ̆ ӝ ᶑ ᵷᴳҩ ᴇ

⁸Ȃת ⁸ ⁸ ᴉ ̆ ᴉ Ю ֶ ľ Ŀ̆

ᴉ Ю ̙ 

Ÿ

שּ ᶑ   Ȃת э

Ȃ ᴇ ╨ ֗ ᶕ ּ ֶ ӣѫ ̙ 

                                                        
ŵ  бּ 11  
Ŷ ќ  бּ 11  
ŷ S ד ̆ S ד ȁ ד   ľ Ŀѐ ȇ̆

‒ Ȉ̔ ж⁸̆ ̆ ֶ ֗̆ Ὥӊὒ ̔ ‒ ӣѫ ṁӣѫȂ̂ ֦‾ ֦

  ̆ ╗ ̆1963 ̃ 45 Ȃ 
Ÿ ᶕ  ȇ2010 ᶕ Ȉ  2010 8 19
http://stakeholders.ofcom.org.uk/market-data-research/market-data/communications-market-reports/cmr10/  
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Ȃ ӹ ȇ╟ Ȉ ѐ   ľ̆ ӣѫ ̆

ӝԏӹԏа  п Ŀ̂ ӹ   ҩ У   Ȃ̃Ҭ

Ӱ Ҿ ╒а ╗ Ὠ ȁ ‾ бὨֳӝ ̆

а ѝӝ Ȃ ҂ Ԉ̆ ўѬ

‾ ṁ ҬȂ Уэ ̆ ᴁ

̔ 

ľ Ŀ ὲ за ̆ ӱЭЮ ѬȂ ̆ У

Ю ȁ ȁὁ Ѯ Ȃ⁞שּ а ὤ

̆ ȁӘ ȁ ╟ Ҕ У ᾃ ̆ У

Ю Ȃŵ

2000 ӝ Ὠ ̂ECHR̃ ȇӝ Ȉᾗὡ ̆з ѝľ

Ŀ ת̆‾ У ҉ ľ̔ ︠ ӱ  ȂĿ

 

ѐ ӝ Ὥ 35 40 ̂ ү ̔Ὠ ‾ Ѭ╘̃ᶑ ҩὨֳ

ӎ Ȃ ̆ ԏ Ȃ ₥ ‾

Ἴ Ӈ ̆ ӹ ̂ ̃ Ȃӹ ľ̔ ̆ Ἷ̆ ԏ ̆

̆ᴔֶ ԏ Ѯ аУ ҩȂĿ 

Ŷ

̆ ‡ ᾗὡ Уᶢ ̂1787 ̆1788 ̃

╟ Ҕ У Ȃ ҩ ̆ ѝ ѝ Ὥ

Ὠ ѐ

ұ ̆ Ү₥ ⁸ ѐ Ὠ Ὠ ‡ У Ԉ ̆

ѐ а ѬЭ Ȃ э ̂ 1215 ӝԏ ̃̆

Уэ ԇ 1275 Ȃ ᶑ ľ

ӝ Ŀὁ ֗ᴉ ӝԏ ӹ Ȃΰэй Ѯ ̆ ᾱ ṁҩ

̆ ֶѐ ὲѐў̆ע ш ⁸ Ȃ

ш   1636 ̆ Уй ѡ ̆ → ӹԏ ̆

ӹԏ ӹԏ Э Ȃ ︢ЭЪ ѝ 

Ὤ̆ Уᶢ Ԉ ӹԏ Ȃ1641 ̆ ֶ ҩ

’̆ ҩ ⁸ Ȃ҂ э Ḁ̆ ₁ ȁ ּ ֳ Ӯ

  Ȃ ̆1643 ̆Ἷׂ ⁸ ҩ ╟ ȁ ҉ Ȃ 

⁸ ᵷᴳ 1644 ȇ   Ȉѐᾗ ҩὯұ

ľ̔ ȁ ȁ ⁸

̆ ԏ ѐ ȂĿΰэй Ѯ ̆ Ὧұ ᴇ

‡ ̆ ̆   ľ

”Ȃ 

ת  1689 ȇ̆ ‾ Ȉ Ȃὲѐ 9 ľ ֶ ѐ

֗ᴉ ᾳЮа ᵩ ĿȂ ѐ Ԉ  Ὧұ

ת̆ Ө ұ ֶ ԏ̆ ӹԏ ֶѐṁ  ӎ а Ȃ 

                                                        
ŵ ‾ҽ  1936 AC 578 at 627. 
Ŷ ד ȇ ᴇ Ȉ̂ ҷ ̆֝   ̆2007 ̃ 
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ὒ Ȃ1798 ̆ ╟ Ҕ ӱ ѐ ̆ ѝ

… ҩУэ ̆ □Юľ ў ӝ ̆ а ӎ

Ȃ” 

1766 ὴ   ѝ УэԈ ᶑ   ȁ

⁸ Ȃ1789 ̆ ȇӝ Ὠ ‾ Ȉ 9 ︠ ҂ ṁ 

ҩ ľ̔ Ӈ ў ӝ ‾ѮУĿȂ ̆ ֶ ў⁸

ӹԏ ѐ ᶑ ᴇ Ȃ эᴿ ᶑ̆ ȇӝ

Ȉ ︠ ̆ У ֶ̂ ̃ ԇȂ 

̆ ̆Ҭ ᶑ ҩ Ȃ1950 ȇ̆ ӝ Ὠ Ȉ

̆ὲ ︠ ᶑ ҩ ᶕ ̆ ұ 47э ֶ ̂ꜛ

̃̔ 

︠  

 

1. эӝ ӎ ‾Ȃ ‾ ꜛ ȁ ᶕ

̆ Ҿ а Ȃа ȁ н

Ȃ 

2. ѝט Ѭ╘ ֗̆ Ҿ ᴳ ֶ ⁸ұ ȁ ў ֶ

̆ ֒̆ ⁸ Ȃ Ҿ  ұ ὤ̆ Ὠֳ ὤ ̆

ѝҩ Ҕ ̆ѝҩ Ṍ ׂ ̆ѝҩᶑ ӹӝ ‾̆

̆ ѝ Ὠ Ȃ 

Ӱ У Э Ȃת □

ᶑ ̆з ῏ ҩҮ₥ ⁸̆ ȂὨ

︠ ӝ ̆ ҩ ֶ ᵷ̆ ҩ ╗

ᴇ ᶑ ̆ ὲ Ҿ ᷆ ╗ὡ ̂ ̆ ἿὭ ̆

֬Ἷ̆ꜞ ‾ ҽ Ȃ̃ ᴳ Ҿ ўּ ѐ̆

ȁ Ԉ э ҽ ̆ ‾҂ ︠ Ю ҩ ȁ╗

Ȃ Ҿ  Ӱ ̆ ὲ̆ ̆ᵸ

̆ ҽ̆ҽ ҽ̆ ѯἿὬ̆ ︠ ‡ ╗ Ὧ Ȃ ╨ ᴳ

  ̆ Ὠ ȁ Ԉ Ȃӱ э

̆ Ὠ ︠ ѝľ Уᶢ ĿȂ 

ᴇ ⁸——ѝᴉԈ ᴉ ⁸ 

ᶑ ᶑ ӨӨ э ̆ аУ ֗ᴉ ⁸ӊ ᴐ Ȃ

ᴇ эӝ ѲὨ ѝ ҩ ᴇ ⁸ ̆ з

ᾳЮ Ҿ ⁸ Ȃ ᴇ ᴇ ⁸ ὤ ұ ︠

Ȃ ︠ У ҩ ‾ ‡̆ ү ‡ У ѐ̆

⁸ ȁ ȁ ⁸ ֒ Ѭ╘ ֗Ȃ ̆֗ᴉὨὭ ╒
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Ὧ ⁸ У ‾ Ь ̔֗ᴉ ⁸ ļ Ľ
ŵ

̆ аӨ ұ Ҿ ᶕ ҂̆ ұᵩ

ȁ ̆ Уэ ў ֶѐ Ҿбὲ ἷ ȁ У

̆з έ ̆ ——҂ έᾱ ——
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Switzerland (1990) 12 EHRR 524 У ѐ̆ У Ὠ У ‾

ѳ ̆ ‾ ᶕ ּ  ᶕὨ

ῆȂ Ὠ ԇ ұȇ ӝ Ὠ Ȉ ︠ Ὧұ ּ ᶕ

Ȃת ѝ̔ 

�z ѳ Ԉ ᴐ ľᶕ Ŀ ľ Ŀ̆ ԇ ︠

Ȃ ︠ ѐ̆ἵ ὲ ̔ а

︠ ᶑ ‾ ᴿ ᾳȂ ἵ ὲ ᾃ ⁸ ת̆

ұ ︠ ү ̆ ⁸ ў ֶ Ȃ 

�z ѐ̆ ԇ ѝὲ ̆ ᶑ

ӹӝ ‾Ȃ ԇ а ᾃ з ѐ а Ȃ 

үэ ᴿ Autronic AG (1990) 12 EHRR 485Ȃ ṃҩУ ж

Ὠ ̆ Ὠ ҩ ᴉ У ᶕ

̆ ̆ ᶕ ᶕ   Ȃ

ᴿѐ ̆ ў ֶ з̆

̆ У ּ  ּ ᶕ Ȃ 
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б ‒̔ ‒ ֶ 

Ὤ ᴇ ת̆ ᴇӰ Ḯ ȁ ȁ ὒ

ѝ ᴇ ╟ Ȃ ᴇ эӝ аὨ ȁа ѝ ҩ ὲ

Ȃ Ӯӊн ὁ ⁸Ȃ ̆

‒н ѝ н У ׂ ̆ ″ᾱ аὨ Ὠ

ֳ Ӈ ᴇׂ Ȃ ̆эӝ Ԉ ᴇᵩ ̆ Ҿ

Ԉ⁸ ᴇ̂ ľ   ̆ Ŀ̃̆ת ҩ ◊

Ъ ӝ̆ ╠ ὲӹӝ ᶑ Ȃ 

̆ Ԉ Ӈ ‒ ֶ̂PCC̃̆ Уэ ‒  

ӝ Ȃ ת̆╒ ᾱֶ ‒ Э̂

Ȃ̃ Ҿ ֶ ̆ ‒ Ԉа ӱׂ Ȃ ‒

ֶ 150Ъ ̆ ѝ ҩ  ᶑ Ȃ 

‒ ֶ‟ ҩ ⁸ УҾ ̔ 

‒ У ᴳ ῆб ҩУ Ȃ ⁸

ֶ ‒ ̆ з ῆЭаֶ ╖Ȃ ̆ ҂аֶ ̆

з ‒ ᵩ Ȃ ֶ □ ӝ ӹ̆ԏԈ ‾ ╗ ӹ

ԏ ‾Ȃ ֶ □╒ ‾ ̆ ѝὨֳ‾ Ȃ ⁸

ԈЭ ̆ з Ӱ ᵏУ ⁸̆ᴳ ῆȂ 

 

                          ̂ h̔ttp://www.pcc.org.uk/about/benefits.html  ̃

 

‒ ֶ Ὠֳ ᵏ ╘Ȃ ╘ ȁὁ з ӝ ̂ ֶ

а ᶕ з ᵏ 24
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ᾗὡ ᴗ ╒ Ȃ ֶ ̆ ‡ᾗὡ ᴗ ᵏ

ҩ ⁸ ⁸ Ȃ 

̆ ‒ ֶ ‡ ȇӝ Ȉѐ ︠ү ӊ ҩ

̆ ᴳ ᾱ ╗Ү₥ ⁸ Ὧ Ὧ ‡ȂḮ ₥

 ῆ‡̆ ╗ḥ ұҮ₥ ⁸Ȃ  

ḥ ̆ Ү ж Ԇ ӝ″ᾱ ֝ Ȃ а ᴿ

R (Pro Life Alliance) Ὠ [2003] 2 All ER 977ѐ ᾱȂ

BBC У ὒ ╗ ԇ ѐ̆ ⁸ҩ ″

̆ ѝ BBC ԇ ̆ ῆȂ ҩ ȂУᴁ

ѝ̆ Ӯӊн ᵏ ‾ ̆ ὨὭ ֗̆

Ү ╗ а ῏ ̆ ╗ Ԉ  а Ȃ 

‒ ֶ  

ᾱ ᾃ Ҭ   ὴȂ1916 ̆ 

ὴ ҩ ‒Ὠ ╘ ֶ̆ ў ὴ ҩ

У ‒ ж Ȃ ж ᾱὨֳ ̆ ԇ‒ Ḯᶕ

̆ ӹԏ н ֶ н ‡ Ԉ Ȃ 

̆ н ֶ ὤ ֶ 1945 Ѯ  Ȃ

‒ ѐ̆ ὒ н ⁸ Ԉ

╒ ὤ ֶ  Ȃ У ֶұ 1949 ṁ  ̆ У

э ‒ ֶ̆ ᶢ а н ‡ ὲӹ б н ῆ

н ‡Ȃ ‒ ֶұ 1953 ᴐȂ а Ү̆ὲ У֗ў

Ԇ Ȃа Ү ṁ ̆҂ 1962

 ү ֶ ш Ȃ ᵷ Уэ έ̆

╒ Ȃ 

У ̆ ‒ ₂ ̆ӹԏ ╗ҩ ֶ ̆֗

ҩУ ֭ Э — —ѝў ̆ ҩ ֶ ̆

ὲѐ 20% ᴁ ҫҩ Ȃ Ю̆ ֶ ╗ ӝ ᴝ̆ έ

Ȃ ‒ а ѝ   ̆ ╟ҩ ‒ Ὧ Ȃ

Ь ֶ̂ ̃ ҩ Ὥ ῆ Ԉ а

эӝ ᵩ Ȃ ֶ ֶ ‒ ╗ ╒̆ ‒ ᶑ

Үֶ Ἱ Ὠֳ ᵏ ╘̆ ‒ ᴐȂὲ ̆ ֶ ‒

‒ ̆ ҉ н ‡ȂУ ұ 1983 ֶ

ᴐ ̆ ᴳ ╖ Ӱ ҩ ὲ ╘ ш Ȃ ֗ў

ד ╟ҩУ ֶ ╖ ὤ Ȃ 

 1989 ̆ ֶаᾋἹ ᶑ ‒ э ὒ  ֶ

Ȃ Ҿ Ю ӇУ ̆ ⁸ ᶑ ̆ Үӝ
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Ȃ У ̆  ҩУэ ֶ̂

̃ ‒ὡᵩȂ ֶ ѝ̆ ‒ ֶ ұ ᶑ ‒

‒ ч Ȃ ‒ ֶ У ̆ ԈἹ

ѝ ӂ Ὠֳ ұ н ‡ Ȃ ֶᾶ

ֶ ӹ̆ԏ ҩУ ᾱ ‚̆ ‒

ֶ ᾱ ᷆ ̆ᵳֶ ὡ ‚Ȃ 

ᾱ ‒ Уҩ ӱ̆   ֶ нὨֶ̆ н

ṁ  ̆ 1991 У ҩ ‒ ֶȂ ҩ н ֶᶑ

‒   ᴇ ╡╒̆ ″ᾱ н ‡ Ȃ1993

ֶ ҩ Ὧ ̆ ж ֶ ֶ

ת⁸̆ ᶑ ҩ ̆ў У ᴇ Ȃ 

ὒ ҂ ҫ ̆ У ȇӝע Ȉ ︠ү  ̔

ҫ ⁞ ̆

ў ̆ ѝ ұ ȁ ŀŀ 

̂b̃֗ᴉὯұ Ȃ 

 

‒ ֶ ľὯұ Ŀ ҩ Ȃӱ 2003 ̆

╒ ѐ ὲ ֓ḣ ᴐЭ̆ н ‡ ᾱ ̂

‒ Ȃ̃2003 ̆ ȁע ᴇȁᴇ ж ֶ ᴇὡᵩ ҩ ‒

ֶ ת̆ ҩ ‡ ж̔ ֶ ҩ ֶ ҩ  

н ‡ ᴐȂ2010 ̆ ж ֶ ֶ ᾱ ᴇ ῴ У

а ̔ 

374. ὲӹ֗ᴉУэ ᴇ нѐ—— Ὧұ н ——֗ᴉ

ֶ ╟Ὠֳ Ȃ Ȃ ֶ Э ̆

ѝӹԏ ṁȂ 

375.  э н ╟ ӹԏ Ү̆ ш Ȃ ѝ 

ֶѐ֗ᴉУэ  Ὠת ″Ȃ ‒ ֶ 

╟̆ ҩ ῏ Ү ш ֶ̆ ṁ ӝ ѝӹԏ Ү

а ̆ н ︠ Ȃ
ŵ

‒ ֶ н ‡б  

 

‒ ֶ ‡ ҩ ὲ̆ѐ У  ֶ ̆

У ‟ ‒ ֶ ‡ Ȃ Ҿ ֶ 36 ѐа ў

ᾱ Ȃ ‒ ֶḆ ҩ Ҿ″ᴿ ת̆ ӹ ‡ ұӹ

╒Ԉ ‡ ֶѐУ ‡а ה Ү Ȃ 

                                                        
ŵ Ю ᴇ ̆ ̆ע ᴇ̆ ῆ̆ ̂ ү֙ ̃2010 2
http://www.publications.parliament.uk/pa/cm200910/cmselect/cmcumeds/362/36202.htm  
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‡ 2009 9 ῆ̆ Ю̔ 

‒н ӱнӝ Ѭ╘ н ῆȂ ‡ ҩ н

ῆ̆ᶑ эӝ ‾Ԉ Ὠֳ Ȃ ‒н ᴇ⁸ ̆

н ѝέ ᴐ Ȃ ұ֗ᴉ ѝ ‡̆ аӨ ֶὲ

Ѭ̆ ὲᾃ  Ȃ 

ӝ ‒ ֶ ᴐԈ ᾱ Ȃ֗ ᴉ‒ ᾃ У ″

ҩ ‡̆‡ὲ Ԉ ‒ ″ᾱ ὤ ̆ꜛ ѐ ‒ ֶȂ 

‡ѐ ̔ 

(1) ῆ  

(2) ֶ 

(3)  

(4)  

(5) а Ү֒ 

(6) ἳ ̂ ̆а ἳ ȁ ὲӹᵩ ̃ 

(7) ᵩ ἳ ֒ 

תּ (8)  

(9) ’Ү ֒̂ ἳ   ӑ ӝ ӕ

̃ 

(10)ᴳ  

(11) ᵩ  

(12)  

(13) ѐ ᶕ ̂ а ‾ ᶕ ѝ ‾̃ 

פֿ(14) ᶕ ̂ᶕ ᶑ ̃ 

(15)’Ү ֒ ″ѐ   ̂ а ̆ ‡а

ӻ ̃ 

(16) ̂ ע а ӻ ̃ 

 

‡ѐ Ԉ Ὠֳ‾ ѝῆ̆ ᵩ Ȃת

Ὠֳ‾ ̆УҾ ᾳЮ Ԉ ᴿ ᾳȂ ‡ ̔ 

1.Ὠֳ‾ ꜛ аת ұ̔ 

i) ᵚ ȁ ш а ѝ 

ii) ᶑ ὨὭṌ ὤ 

iii) Ὠֳὁ эӝ  

2. ѝὨֳ‾  

3. У ‒ Ԉ Ὠֳ‾ ѝ ̆ ‒ ֶ ӝ   Ὠֳ‾ ᴉ

ᶑ Ἱ Ȃ 

4. ‒ ֶ Э ұὨὭ Ȃ 

5. 16 ԈЮἳ ֒ѐ̆ Ὠֳ‾ ὲ Ԉ ұ



ȇὤ ּ ‒Ȉ2010 2 ̆ 7 ̆2010 12  
Global Media Journal, Vol 7̆Issue 2̆Dec. 2010 

 27 

ᾳЮ ἳ ‾ Ȃ 

 

̔ ӝ ᶕѐ‟ ӹԏ ᾃ Э ↄ Ȃ

ὁ ̔ ‒ ֶ   ̆ Ҿ

ᴐѝὲ Ȃ ѐ У ‡ѐ ̆ ֶֶ ṁ

У ȂУ ѝ ֶ ᾃ̂ аֶ ҂аֶ ̃з

ҩ ‡̆ ֶᵳֶ ᶕ Ὧ  Ȃ 

ֶ  Ὧ ѐȂ ֶ ṁ  ̆ ↄ

ӝȂᵑ ֒ ш ̆ ֶ ᾱ Ȃ ̆ У ш ̆

ѫ ֶ Ȃ ̆ ֶ Ԉ ὲᶑ аֶ ̆҂

Ԉ ὲᶢ  ҵ Э Ȃ ᾱ̆ ֶֶ ὲ ЭὨ Ү֒ Ȃ 

а ᾱ̆ ֶֶ ה э ֒Ȃӹԏ Ἴֶ ‡ Ȃ

ӹ̆ԏֶ ᾱ ᵏ Ȃ ֶ

‡̂ з а ̃̆ ӹԏֶ ֒ ӇὨֳ ᾱȂ Ԉ

ὤ ‒ Ȃ ֶ ľ̔ ֗ᴉ ̆ ὲш ̆ ѝ

ѝ ҩ Ȃ 

‒ ֶ ₥  

2010 Ю ‒ ֶ Ԉ ὲ

ѝȁ эӝ ᵏ   Ȃ ֶѐ ᴇ ᶑ

ҩὲ ̆ ү︠й Ὡ︠ Ԇᵳ Ȃ ֶ Эᾗ ̔ 

э ̆ ‒ ֶ ‡ ᾗ̆҂ ѝ Ȃת

а ֶ ᴐ н έ̆ ᴐ ұ Ȃ ֶ У έ ᾱ

ᴇ ̆ ᵳ н  ̆ѝ ‾ ת̆ ֶ а ὲ Ȃ

ԏ ֗ ⁸҂ ᶑ ԏ֗ У ִ ᴇ з̆ Ҿ ҂а ֶ

Ȃ 

Ὧұ ֶ ⁸ ᵏ ̆ Ҭ ľԈ

Ŀ̆ ὲ ṦȂ 

‡ ѐ ̆֗ᴉ ‒ ֶ   Ԉ ‒ ᾱὤ

Ȃ ӣѫ Ԉ ֶ У У Ԉ Ҭ ȂУэᴿ

Ὧұȇ╗ᾓ Ȉ ᴝ Ȃ2000 1 ̆ Ὠֳ‾

ᾳЮ̆ᴝ Ἵ ȇй ȈЭȂЬэ ̆ ‒ ֶ

ᾱ ‒ 40 Ўэ ꜛ ԇӝ︠а ЭȂ ̆

ӝ   ᴉ ҩľ Ŀ У ̆  Ү

а
ŵ

                                                        
ŵ ד б  

Ȃ ᾱὤ ̆Ԉ Ү

Ȃ 
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Ἷ ѐ̆ ″ ⁸ ⁸ Ȃ ̆ ᴳ Ҿ

⁸ ᾱ ̆ ӹԏ ⁸ Ӱа Ṧ Ȃ ̆УҾӝ ‒

ֶ̂ ᾱ ̃ ӹԏ ̔ 

ѝ̆ ֶ Ѳ ╒ Ṧ̆ ᵏ

Ȃ ̆ ֶ Ὧ Ὠ Ԉ ╒а ұ

ӝ Ṧ ŵȂ

ұ ‒ ֶ ᴐУ ᴐ ᴳὨֳ ″ ̆ ѫ

ѫ ֶ ̆ ᾳЮ̆ ֶ ᾱ ҩ ̆ ѝ У

эľ ᴳὨֳ ̆ ̆ У Ὧ ᴳĿ

  

Ŷ
Ȃ

У ѐ̆ ֩ ̆ ‒ ֶ Ӯὡ ᴳ

Ȃа ╖Ѯ₥   ‡ а ᾱб

Ѯ₥″ᴿа ̆ ш Ү
ŷ

̆ ‒ ֶ ‡ Уэ ῆ ‡̆ ה ֗ ᴐ ῆ

‡̆ ̆ ̂ ή/ ̃

Ȃ 

Ÿ

‒ ֶ ѫ̙ 

̆

ѐᾗ ̔ 

ŀŀ ֗ ᴐ ῆ н ‡ Ԉ Ȃ ‡ ҩ ‒

ֶ ῆȂ 

ῆ ֛ҩ ‒ ֶ ⁸̆ ╖ ҩ ֶ̆G ὲ ᶕ

ᾃ ⁸ ̆ ᴂȂ ῆ Ѯ Ԉ ѝӹ ш

⁸ ̂ ‡ а Ԉᾋ   Ȃ̃ ‒ ֶ ⁸ ̆ а ֗ᴉ
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ЬѮУȂ ̆ ᾳ ЬѮУ ֶ  ̆ Ь

ѮУ ѝа ̆ ЬѮУа Ȃ ‒

ֶ  2%Ȃ ̔ 

 1991 ̆ ֶ ҩὲ  1361֒ ѐ 54% ̆″ᾱ 91֒̂

7%̃̆ 3%Ȃ 

 2000 ̆2225֒  ѐ̆ЬѮУ ̆″ᾱ 57֒̂ 3.9%̃̆

ҩ 24֒̂ 1.6%̃ 

 2005 ̆ ֶ ҩ 3654֒ ̆ ᾱҩ ‡ ѐ 76%Ȃ 22%

֒ѐ̆ ֶ   ᴐ Ṧ ̆ а Ȃ 2%

 Ȃ 

 2009 ̆ ֶ ҩ 4000֒ ת̆ 738֒ ѝ ҩ

‡Ȃὲѐ 609֒̂ 82.5%̃  ᾱ̆ת ֶὨ ֒ 18

֒̂ 2.4% Ȃ̃ ⅓Ю 111֒ ֒ѐ̂ 15%̃̆ ֶ Ṧ ת̆

а ѝȂ 

̆ ‒ ֶ а ὤ Уэ Ȃ 

ὤ ֶ ѝῆ‡ 

ὤ ֶ У ὲ ѝ ‡Ȃ ‡ ұ

1936 ̆‟ ҩ ֗ȁ ᴐ ‡̆ ѝҩὲӹֳ ‡

Ȃ╗ὡ ֶ Уᴁ ‡ѐ Ȃ ‡ꜛ У ̆

‡ ᴐȂľὤ ֶ Ἱ ֗ᴉ ᵑ ‡ Ү

‾ĿȂ 

ֶ Ԉ ″ᾱ ὲ ѝ ╗ ‡ ת̆ У Ḷ

ұ Ȃ֗ᴉ ᾳЮ̆ ֶ ḥ ұ ᾱ Ȃ

ṁ ľ ╨ ĿȂ ֶ ╠ὲ Ҭ ὁ 

̆ Уṁ ︠ Ȃ Ԉ ת ҩ Ҭ Ȃ 

б ‒ ֶ ‡ ὤ̆ ֶ ‡҂ Уэ ῆ ‡ ѝ̆ ה

֗ ᴐ ῆ ᵏ ̆ ҫ ѬԈᾃ ѬȂ 

 

 

ľ ԆĿб ᶕ …  

2000 ̆ ѝ ⁸ ľ ᴇ ԆĿ □⁸ ‚Ȃ

ᴇ Ԉ₥ ȁ ᶕ ּ ╒ ̆ ₥
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Ȃ ̆ ̂Ἴ ̃ У Ὠֳ Ү

Ȃѝҩ ᴁ ̆ ⁸Ȃ ү︠

й Ҁ︠ Ԇ̆   Ьэӊн Ὥӎ ּ ҩУ ̔ Эּ

ᶕ Ԉ Ȃ 

ּ ᶑ ȁ ⁸ ᾃ

̆ ̆ з Э Ҿ Ḯ ֒̂ꜛ ‡ Ἴ₥″ᴿѐ̃

Ԉ ұУэ п Э Ԇ   Ȃ ᾱ ᶕ

̂Ofcom̃̆ Уэ ⁸ ̆Ԉᶑ У Ȃ ᶕ ѐ

Ӯ ̆ Ἴ ҩ УЮ Ȃ 

ΰ ѐ̆ ᴇ ҩ ̆ע бѮ ⁸ Ȃ

 ⁸⁸ Ԉ Ҿ ‡ ᴇ □ ₥ ѮЮ̆

ᾃ ⁸Ȃ ̆ ὨὭ ╘ Ѭ╘ ̂ 

Ὠ ̆ ̔ Ὠ ȁ ȁ Ԉ ҷ ̃

ҵ Ѯ₥ Юӊ Ȃ н ҩ

̆ ԏ  ȁ а Ӯ ̆ ᴇ

ὲᾃ аᾋ ╒ Ȃ ұ ֳ Ԉ а Ӯ Ԉ

̆ Ҿ ԏ ᴇ ⁸ ₥   Ȃ 

 

Ὧ ֶ ₥ Ю Ȃ 

Ὠ ̂BBC̃̔ Ѯ  

1954 Ԉ₥̆ Ὠ У ὨὭ Ȃӹ ὤ ̆ Ὠֳּ

ע ѝ ӹԏ Ȃ Ԉ ᾳЮ ת̆ ֗

Үֶ ̆ ⁸ҩὨ Ȃᾃ Ὧұ ᴁ Ὠ ︠

ш Ԉ ұ а ֗ᴉ ֗ Ȃ 

н    

1954 ̆ н ὡᴳ ӝԏ Уэш ̆

Ȃ έ Ѭ╘ ᶑ ᴁȂ ѝ ᴂ ᴁ

̆ᴂӣѫ ̙ Ԇ̆ү︠й ὩЦ︠ Ԇ̆ н Ȃ

Ὡ︠ Ԇ Ὠ ѐ ̆ Ὠ У

̆ ּ Ὠֳ   ўѬȂ ү︠й Ὡ︠ Ԇ эЦ︠

Ԇѐ̆ Ὠ ҩὤ ֳ ֳ ֶ̂ Уэ ᶑ ̃

ч̆ Ὠ Ԉ ᾃ ‡ ⁸ ⁸ṁ  ̆ Ҿ ‡
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а ὨֳὨ Ȃ 

  

 Ὠ ȁ Ҭа ̆ ὲ ὬὭ ᾙ ЭȂ

 ӝ ў ╒ ᾱ Ȃ У ︠ ᴇ Ҿ

ӝ ẹ ҩ  ̆ ὲӹ Ȃ

ҩ ֝ ̆   ҩ ԇ ⁸ Ȃ Ὠֳ 

Ҿў Ὤ ╒ ̆ Ҿӝᵳ ҩὨֳ Ȃ ԇ ҂

УҾ Ҿӝ ̆ ѝὨֳ а ӹԏ ѫԇӝ Ȃ 

Ѯ   ╘ ╟ н ת̆ ᴁ

ľа ĿȂ1980 ̆ ҩ ֶ

ѐ ľаὨ ĿȂ ὲ ᵳ  ҩ 1984 ẹ ̆

Ὠ ᴐѝ н Ȃ ̆ ̆зὲ ╒

ᾃ Ȃ1998 ̆ ῆ ֶ ̆ Э  ╒

Ȃ 

1990  

Ȃ чэ Ԇ̔

ֶ̂ITC̃ Ȃч ľ ⁸ĿȂ Э ҩ

Ҭ ѝȂ ֶ У ‟

╒ Ԇ̆ Ҿ ╒ꜛ ӱ   Ȃ1990 ҩ

︠ ̆ ̆ ̆ ֗ У ‟

ȁ а ‡ Ȃ Ҿ ̆ ὲ ᾱ҂а Э

 Ȃ ֶ ת̆ ľ ж аУ Ŀ

″ Ȃ ̆ ⁸ᴐӝ ֶȁ Ὠ ȁ ȁ

ῆ ֶ ֶὨ а ‡Ȃ Ҿ ‡ ў ת̆ а

ᵛ Ȃ1996 ̆   Ἱ ֶ ῆ ֶ̆

ῆ ֶ̆ ҩ Ὠֳ Ȃ 1990 Ӱᶑ

а Ȃ 

2003 ᶕ  

2003 ̆   ҩУ ҉̆ ̆ У ——

ᶕ Ȃ Ҿ ҩ 2003 ᶕ Ȃ ᶕ

̆ὲ ᶕ ̆Уэ Ȃ ̆

ᶕ ᶕ ̆ ᶕ У Ȃ ̆ҵ ȁ ֒ȁ ╟
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ᴇᾃ а ὲ Ȃ ̆ Ҿ ӝ ᴇ̂ ӹԏУ ˻̃

а Ȃ ᴇ Ԉ Ю  iPod ЭȂ 

ᶕ  

2003 ᶕ ᶑ ᶑ Ὠ

̆ ╗ ᴇ Ҭ ᶑ Ὠ ᴐѝ Ȃ 32 ҩ

ᶕ ὲ ў Ѭ╘̆ ľᵷ б ᶕ Ὧ Ὠ ‾ Ŀ ľ ╗

Ҭᵷ б Ὧ ‾ ȂĿ ̆ ֶᴳѬ╘

ҵᾰ ת̆ ̆ ᾱ ֒ѐѬ╘ ᾰ ̆

ᾰ ȁ ᾱ Ԉ ᾱ
ŵ

ᴐ  

Ȃ 

ᶕ ѐ ѝὩ ̔ 

(1) ᶑ ᴧᴳ  

(2) ὤ ᾃ ᶑ ᶕ̆ꜛ ᵏ ╘ 

(3) ᶑ ȁ ȁ ֳ ╘ 

(4) ᶑ  ע

(5)Ἱᶑ ֳа   ׀ ᾃ ᵩ  

(6)Ἱᶑ ֳὁұаὨ ᵩ  

Ҿ ̆ ‡Ȃ 33 ‟ ҩ

Ҿ ‡̆ ╟ľ ȁ ᶕȁ ȁУ ̆ ╟ Ү֒ĿȂ 
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(1)ᶑ ︠ὧ ԈЮ ӝ 

(2)а   ╨ ╟ ᾃ  

(3)Ὠ  

(4)ῆ  

(5) Ὧ ֗ 

(6) Ὥ ῆ Ὠֳ ᵏᶑ Ԉὁұ έ   ׀ ᾃ ᵩ

 

ꜛ ҩУ ‟б ╠ Ὧ έᴇ ῆ Ȃ ̆ ת̂

  ̃ ᾃ ӱ ֳּ ᴇѐ ҩ̆ת ӱ ὲӹ  ȂУэ

ѝ ᶕ Ьэ хҩ ᴐ ў ӝ У ҩ

ᴁȂ 

⁸ ᶢ ֗ᴉ 319 ῆ ᶕ ⁞ У ‟ Ү ̆ꜛ

̔ 

 Ҿ ׀  

 ֳ ᴇ  

 ֳὯұ ᾃ ̆Ԉ Ԉ  ֳ Ὧ Ȃ 

 Ὠֳ  ᾃ  

 ᶑ ╘ ᾃ ὲ ╘ ꜛ̆ע ῆ  

 ᶑᶑ ᾃ  

УҾ Ὧ ⁞ ̆ ṁľ Ὠ Ŀ̆ н

Ҭ Ԉ ὨὭ
ŵ

ῆ У ̆ ӝ ѐ  ֗ᴉа

‾ Ȃ ̆ ὁ ᵢ ӊ

Ȃ Ҿ ᴳ ᵏԈЭ Ὧ ᴐ а

̕  Ҿ ᶑ Ὠ ̆ ⁸ҩ Ҿ эӝ

Э Ȃ ӊнҬ Э Ὠ Уэ ѐ 

Ȃת ὨὭ Э‡ ѫш ̆ ΰэ ѐ Ȃ ṁ Ҭ

Э̆ У ѐ ȁ ת̆ ὨὭ Э ΰ

э ѐ  ȂὯұ а Ὠ ⁸ ѝ̆ ╨

Ȃ ᴳ Ԉ̆ ̆ ӹԏ ѝ ֦ Ἷ ѐ Ḷ

ȁ ⁸ᴐӝ Ȃ 

Ŷ
Ȃ ‡ѐ

╠ ῆ̆ ᶑ 18 ԈЮ ӝ̆ ̆ ׀ ȁ  
ŷ

Ὧұ ѐ ̆2003

⁸ ᶑ 319 ῆ ֒̆Ԉ 2003

107 Ὠ ‡Ȃ 107 ᶕ У֙ ‡̆ ᾃ ⁸

Ȃ У ѝ ᶕ ֶ ѐ ת̆ Ҿ ₥

ῆ Ȃ 

                                                        
ŵ 2003 ᶕ  320  
Ŷ 2003 ᶕ  319  ̂6̃  
ŷ 2003 ᶕ  321  



ȇὤ ּ ‒Ȉ2010 2 ̆ 7 ̆2010 12  
Global Media Journal, Vol 7̆Issue 2̆Dec. 2010 

 34 

ᴐѐ аὨ ȁаὨ Ԉ ᵩ ̆ ‡

ᴐ   Ȃ 

‡ 2005 2̆009 12 ‡ Ȃ ‡ 10 ‟ ҩ

ῆ̆ Уэў ̂ ᶑ 18 ԈЮ ӝ Ȃ̃ э ѐ̆

ӱн  ᶕ э ‡Ȃ֗ ᴉ ֳ ֳ

ѝУ ҩ ῆ̆ ӹԏ ѝ аὨ ȁ ᵩ ̆ Ԉ ᶕ

̆ ֶ ᾱȂ 

Ὠ ᴁ ╗ Ȃ ὨὭ ╠ ╘ ̂ ̃̆

ԈЮὩэ  ᶕ ̔ 

(1)ᶑ 18 ԈЮ ӝ 

׀(2)   

(3)  

(4)  

(5)Ὠ  

(6)  

̆ ὲѐ э ̆ ᶕ ̆ Ὠ ᶑ ὲ

ѐ ῆ ֗Ȃ э Ὠ ῆ ȁ ѡ ȁ ╠ Ȃ ֳ ֳ

BBC аῆ ̆ ѫӹԏ BBC Ȃת ̆ ֳ҂ BBC ὲ ҩ

⁸ᴐ ̂ Ὠ ̃̆ Э ұ ᶕ ̆ ╗ Ȃ

B̆BC ᶕ ᵳ Ὥ Ү֒̆ ṁ ὁҩ ᶕ

У ү Ȃ 

Ὠ Э ̆ ₥ ᴇѐ ὯὨὭ ╘

ҩ  Ȃ ₥Ὥ ὨὭ ╘ ̔ Ὠ ȁ ̂

Ь ȁ̃ ҷ Ȃ ҷ ѝ н ὨὭ

ӹ̆ԏέ ὨὭ ╘Ѭ╘̆ Ὧ Ю̂ ᴿ ᵏ Ὧұἳ ȁ

שּ ⁸ᴐ ̃ѝ Ҿľ ‾ Ŀ Ὠ ╘Ȃ ў

ѐע ᵏ ľὨὭ ╘ ĿȂ

30 ̆ ұ ╠ Ὠ ̆ ὨὭ ╘

╠̆Ԉ ѝҩ Ὠ ֒ У ᴁ ᾃ

Ὠ̆Ὥ ╘ ҩЮ Ȃ У ұ н ὨὭ ╘

̆ ̆ӹԏ ѱ ᴁȂ

̆ ұ ᴇ ̆ע У  ̆

ֳ ὡӱ Ԉ ȁ ҷ  ҩ  Ȃ 

ת Ὠ Ҿ ע ̆ ѝ Ҿ н

 ̆ ҂ н Ҭ ѮУȂR ̆ Ἷ̂

Ὠ ̃   Ὠ ᴇ ӱ

ҩ н ╟̆ ⁞ ὲ Э ᵏ ὁ ╘Ȃ

Ҿ ὲӹ 2009 ᶕ ұ 2009 6 Ὠ ȇ
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Ȉ   ў Ȃ 

ұ ‡ ᶑ  

ԈЮ Уэ ұ ‡⁸ ᶑ ᴿ ῆ‡ Ӯ Ȃ 

ᶕ   ᾊ ѝҩ ‡ У έᴇ

Ȃ ̆ Ὧ ṁ  ᾱ ̆ ᶕ ҂ֶ э Ὠ Ȃ 2007 ̆

ӱ Ὠ ѐ ″ Ү֒ ֗ BBC ᶕ Ү֒

Ὧ ᾱ   ᾊȂ 

18 ԈЮ ӝ ᶑ  

ұ ̆ ‡ У ᵳ Ҿ ṁ

 ҩ Ȃ ‡ ľ֗ᴉ ш 18 ᴇ̆

У а  ĿԈ ľ ᵏ ╘ ӱн У Ԉᶑ 18 Ԉ

Ю ĿȂ̂ ‡ ᴿ 1.1 1.2̃ 

Ҿ ᴳ Ҿ ⁞ ὁ   ̆ ӹԏ

ӣѫ Ḁ  ᴉ ҮἼ Ȃᴿ ̆ ″ ѳ ̆

֗ᴉ ᾳЮ ѝ ҩ ‡Ȃ 

ѐ̆ Ѭ╘ ᶑ Ҿ 15 ԈЮ ̆ ‡ Ҿ

а ӹԏ ̂ ᴿ 1.3 Ȃ̃ У ֗ ұ ̆

  ԈЮᾃ ᴐѝ ̔   ἳ

ֳ ̂ Э ȁ Ḯ ̃̆ ̆

Ԉ̆ ֳ У ѐ ӊ

Ȃ 

̆ У Ὧ Уэ ľ ĿȂ ‡ ҩ  

У Ȃἳ а У ᾳЮа Э 5:30 Э 9̔00Ѯ  ̂

ᴿ 1.4 Ȃ̃   ҂ ѝ╒̆ э ἳ Ѯ б

ἳ а Ѯ  ̆ ѝ ‡ чэ ѐ а ̆ з

έ ╒  ̂ ᴿ 1.6 Ȃ̃ У ᴿ    а

ẹ ẹ Э Ȃ 

ᴿ ̆ Ὠ  10  ᵳ  ҩ ׂ

ȇᴂᶋ Ȉ̆ б ‡ѐ ᾰ Ȃ ᶕ ѝ ̆

ѝ 20 ľш   ̆ ╒ Ŀ Ȃ

Ὠ ȇᴂᶋ Ȉ Ԉ ₥ѝ ╒ έ ̆ з

ү ֳԏ̆ 9ӝ ṁ  Ȃ Ὠ  ̆

₥  ҩ ̆ з ̆ έ ╒ а

Ȃת ᶕ а У ̆   а
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 Э  Ȃ Ὠ Ү⁞Э Ь ת ╖
ŵ

׀ б  

Ȃ 

 ұ ת̆ ᴁӰ  ᴿ 1.3:ľ

ἳ а ᶑ ἳ Ŀ У ֗ Ȃ ᴿ

ἳ Ȃ ѝ Ԉ Э ̂ ᴿ 1.5 Ȃ̃ 

ἳ а ᾃ   ̆ ⁞  ₥

  ̂ ᴿ 1.7 Ȃ̃ת ѐ УҾаУ Ȃἳ Ḯ ѝ

╟ а ת̆  ֦ Ἷ  ѐ ׀

Ȃἳ Ḯ ѝ ӝ ╒ ѝ ҃Ԉѝ Ȃ 

‡ꜛ ҩУ ‟ ἳ а ̆ꜛ ȁ ȁ

╒ ѝȁ   ȁ ȁ ᴇб ȁ Ȃ̂ ᴿ 1.10

1.21 Ȃ̃ Ҿ ‟ ҩ Э ⁸ȂԈЮ Ҿа ѝ ̆ ̆

а ̆ע   ш ⁸ ̆ Ѯ₥   Ὧ έ

ľш ĿȂ 

̔ Ὠֳ Ὧἳ б   ὯȂ ‡ ︠ш ̆ έ

  а  Ѯ₥ ἳ  Ȃ ᶕ

б Ὧ ᾱ ҩ Уэ ̆ Ὠ ѫ

ҩ   ‡Ȃ ̆ Ὠ ҩ Ὧұ ὧ  

̆ ⁞ Ю   ̆Ἱ ѳ ӝ

Ȃ 

Уэ ‡ ̆ ῆ ұ ╘ ᾃ ̆

Ԉᵳѝ ᵏ ᶑ Ԉ ὁ /   ׀ Ȃ̂ ᴿ 2.1̃ 

‡ ᶑ Ȃ̂

ᴿ 2.3̃ Ѭ ̆ ‡‟ ҩУэбѮ Ὧ а ὤ Ȃꜛ ̔ ‟

ᾃ ̆ ᴇ̆   ̆ὲӹ ₥ ̆

׀   ̆ ֳ Ԉ ӹԏ ̆ ᾃ

Эֶ  ֳ ̆ Ἴ  ᶕ ̆ а

ֳӊ Ȃ 

‡  ҩ  ̆   ȁ ╒ȁ ȁ ╒ȁ ȁ ȁᵩ ӝ

ш̆ ѝ ᴿȂᴿ ȁ ȁ ⁞ȁ ȁ ȁᶕԓ

Ȃ ‡ ̆ ᶕ ע ὁ    Ȃ

̆ ̆ Э ₥ 10ᴁ ̆ Ȃ

ӹԏӻ ӹԏ ˻ 

Ү֒ ╒Ү֒ Ўэ ⁞ Ѯӊ Ȃ У

э ȁέ ֓ḣ Ү֒ба ╟ ֳ ч ‡Ѯ У

                                                        
ŵ ᴿ ᵏ ד б  888-889  
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Ὧ Ȃ Ὠ ӹ̆ԏὯұ 7 7 ׂ  ҩ ‡

Ὧ Ȃӹԏ ֳ  ҩ ̆ ╒ ҩУэ Э ׂ תּ

Ȃ Ὠ  ₥  э ̆ ѝ ұ

Ȃ Ҿ Ḁ̆ӹԏᵳ ֳ ҩ ᾳȂBBC ̆

ѝ ұ   ӹ̆ԏ Ѯ₥ ὤ ̆ з Ḁ ֳ ҩ

ᾳȂBBC ″ ‡̆ ѝ ᴳ У ֳ ӹԏ  Ҿ

B̆BCӰ Ҿ   ╒ Ȃ Ҿ B̆BCᶢ ҩ⁸ ӝ

̆   ̆Ԉ ֳ  ұ Ȃ ̆

ѱנ Ԉ аת ̆ ᾙ Ȃ а ῆ̆

ѝ  ẙȂ
ŵ

ӝ ҂ֶ ֳ Ȃ ӝ ȇ Ȉ ᾳ ֳԏ

 ᾳȂ Уэ ֳ ₥ ὤ   Ԉᵳ

ֳԏ ṁ ὤ ″ Ȃ У ᾃ ̆ з ᶕ

ȇ Ȉ Ц ѐ ӝѮ ѝ ѝ̆

ֳּ УҾὯ ᶕ ̆ ҂ Ѭ ̆ ѝ ҵ ѝ а

Ȃ У ̆ ᾰ ᴇ ̆ ֶ   Ȃ

 ȇ Ȉ ҷ ѝ ҩ ‡̆ ѝ ѐ чӝ ҩ 20

   Ȃ а УҾ ת̆ ᶕ

ֳԏ Ү ע ӹ̆ԏ Ҿ ֳ ѝ ҩ Ȃ

ӝ ҂ ҩὯұ ѐ̆ ҂ ‾ ҩ Ȃ

ὲѐУ Ὧұȇ ȈѐУᴁ ᾃ Ȃ ̆

ԏ ѝ ֳԏ ⁸ᴐ ᴁ У ӝȂ ᶕ

̆ ֗ᴉ ӝ а а ẹὲӹ ӝУ ‾

‚̆ꜛ ╗ȇ Ȉ

 

Ŷ

                                                        
ŵ ᴿ ᵏ ד б  899  
Ŷ ᶕ 69 Ὠ ̆2006 9 18 ̆ ד б ̆ 900  

Ȃ 

Э ̆G ўѬ ῆȂӱ

ֳ  ᶕ а У ῆȂУэ

ѳ  ҩчᴁ ֳ ὲ̆ѐꜛ ҩ ᶕ ̆ з Ҿ

ҩᶑ Ȃѝҩ ̆ ľPakiĿУ аֶᾐ ӹԏ

ֳȂ ᶕ У ὲ έᾐ Ȃ ҽ ӝ

ѐ У ᴐУ ᴳ ת̆ ӝ ᴇ ̆ э ‡

ᴐ   Ȃ ҩУэ ῆȂ 

 б׀ У ѐ ⁸ ҩчэ У ‡Ȃ Уэ

Ү֒ а ֳ̂ ᴿ 2.2 Ȃ̃ У Ἱҩб Ὧ

‡ ҷ ѐέᴇ ῆ бὨ Ȃ үэ а ꜛ ╒ȁ

ш ֶ ѝ Ԉ ╨ӹӝ ֛ ѝ ̂ꜛ ̃̂ ᴿ 2.4 Ȃ̃ 
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Ҿ ҩ ᶑ̔ аֶ ╟ ╨ ╟̆

Э ᵏ ╠  ᶕ Ȃ έᴇ ᴇ ’Ү ѐ

ӻ   ӝ ̆ ╢   Ȃ

╨ȁ ╟ Ҕ а ꜛ ╘ѐ̆ б

319 ү b У Ȃ У 22 A —— Ȃ

ᶑ аֶꜛ ֗ᴉ ╟ ȁ ⁞ȁ Ӫ Ȃ

’ ╟ Ѭ̆ ľ ╟ ҔĿ ᾃȂ

ѐ ᾱұ ̆ ᾃ ̆ ̆ ὨֳὯ ̆

ֳὯ Ȃ 

 

‡ѐ Ѭѝ Ү╘ᴐѝѐ  Ȃ э

Ѭᴳ аӨӨὯ ѝ̆ ╗Ὧ ᶕԓ Ү

Ȃ У ѐ ᴿ чэў ̔ 

(1) ᶑ ӝ ᴇ̆ ᶑӹԏ ֗ Ү╘з ᴇа ᵢ

̕ 

(2) ᶑ ӝ а ‾ Ȃ 

֗̆ ᾃ ̂ ᴿ 4.1 Ȃ̃

ᴿ ҩ 319 ү e Ȃ ̆ ұ бᶕԓа 
ŵ

Ҭ Ὧ ֳ б

Ȃ …ᴐ̆   ̆

ľ ֗Ŀ зӝԏ ᵢ

ȂR ̆ ᶕ ҩ ў ȇУ

̙Ȉ Ȃ э ‟ ̆ ҩ ӹ ѝ ᶕ

̆  ҩѝӣѫ    а ╗⅍ ѝ̆ӣѫ ӝ ἵ ӹԏ

Ḁ ӹԏ ᶕԓ Ȃ ӹ ᴐ ӹ Э ѝľ Ŀ̆

з  ľ У ̆У ⁞ֶ  ӝ Ŀ Ȃ ҂

ꜛ ҩбѮ ӝ Ȃ а ֳ ̆

̆ аὨ ̆ ᾐ ׀ Ȃ ᶕ ҩ

Ҿ ш ̆   ԏȂ 

Ŷ

ᶑ ֳὁ ̆ ‡⁸ ҩУ ‟ έᴇ Ȃ ‡ ̆

а а ‾ ֗ᴉ ֳ

Ȃ 

ŷ

                                                        
ŵ 2003 ᶕ  ᴿ 4.2 319 Ὡ b  
Ŷ ד б  906  
ŷ 2003 ᶕ  ᴿ 4.2 319 Ὡ b  

Ȃ ᶕ ᾊ  ̆ ᵢ
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ӝ ᶕԓ̆ Ԉ аֶ ѝ ╔ ӹԏ ᶕԓ̆ ѫ а

‾ ֳ Ȃ 

Ὠ ῆ  

ἵ Ḷ ╘ э Ԉ ת̆

‡а ԈȂӱὨὭ ╘ ̆ Ὠ Ԉ Ѯ ҩ

Э ̆ Уэ ̆ Ὠ ̆ Ὠ ȂὨὭ

╒ ҩУэ ╗ ῆ ҂̆ᴳ Ὠ

ᶕ   ‡ ѮЮ ᶑ ӭ ᴁȂ ‡ Ὠ

Ὠ ὲ⁸ת̆ ᾊ ў Э ȂὯұὨ

Ԉ Ὠ ῆ ᾗ Ὠ ӑ ᾗ ᶕ

Ȃ 

‡ ̆֗ᴉ ῆ Ὠ ̂ ᴿ 5.1 Ȃ̃

‡ Ὠ Ѭ ̆ ұὨ ̆ Уэ

֒ȂὨ ѝаḶ ὲѐУ У Ȃľ Ŀ ѝ ̆

Ȃ Ԉľ Ὠ Ŀа Уэ ҫ ̆

Уэ   Ȃṁ Ὠ ў ̆ ȁ

Ԉ ֳ Ȃע ︠ Ȃ ̆Med ҩ

У ̆ ᴳӹԏУ Ҭ ὲ ӝԈ ᵏ Ȃ ӹԏ

ӱׂ ╗ Ȃ  ⁸ Ѯ ԛ Ȃ 

У аῆ ̆   Ȃ ‡ ̆ У

з ̂ ᴿ 5.2 Ȃ̃ ‡ ҫ Ȃ

‡ ⁸ ҩУэľ Ὠ Ŀ̆ ╘ѐ эӝ ᵏ

Ȃ Ҿ ꜛ Ὧ ӊн Ҭ ̆Ԉ б ὨὭ Ὧ ̂

ᴿ 5.4̃ 

Ὧľэӝ …ᴐĿ б Ү֒Ҭ Ү 

ὯȂ ‡ У ‟  Ȃ ў а ȁ н

ὨὭ ̆ Ԉ ̆R Уэ

а Ὠ Ȃ Ὧ ‟ ȇУ ̙Ȉ Ὠ

‡ ̆ ѝ ῆ Ὠ ұ ᾱ нҬ

̆ Ὧ ὨὭ ҂ ᶑ Ὠ Ȃ ̆ Ἷ

ҩ У Ȃ Ὠ  У ľ Ŀ

ḥ ὲת̆ ľ  ̆а ̆а Ŀ̆ з Ὠ ľ
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ѡ 

‡ Ὡ ѐ⁸ ᴿ ѝҩᶑ ѡ Ὠ Ὧ Ὠ Ȃ ‡

У а ұ Ὠ ̆ ὲ ⁸ ᾊ бὨὭ У

ѐ ѡ Ȃ ̆ ᶕ ‡ ꜛ ᶕ

ὒ ὤ Ὠ  Э Ὧ У ѮԈ Ὧ Ȃ ὲӹ У

̆ ὒ   ᶕ ‡ Ὧ Ȃᴿ ̆ ׀  Э

̆У ᾳЮ ᾃ Ӱ Ὧ ὒ Ȃ 

ҷ ѐ ῆ Ὠ ᴿаӨӨ ұ ѡ Ὠ

ѐ̆҂ ұй ὲӹ Ὧ ̂ ᴿ 6.1 Ȃ̃ᴿ ̆

ѐ ѡ ѐ ὲ̆Ὠ ῆб У

Ȃ Ὠ Ὧ ѐ̆ ѡ

ҫ ў ὒľ ĿȂӹԏ ҫὲӹ ὒ ѡӝ

ֶ ᵏӹԏľ ֓ḣ ĿȂ 

 ‡ ѡ Ѭ╘̆ У ︠ Ȃӹԏ

‾ ѡ ת̆ ӹԏ У ѡ ‡̆ У ‡

Ὧ Ȃ ľ Ŀ̆ Ὠ ᶑ Ὠ ‾ ў ̆

ѡ Ȃ ⁸ᴐ ᾊѐ Ὧ ᴿ ұ Ὠ Ȃ

Ἴ̆ ᴿ Ὠ ὨὭ ȁӊнҬ Ү֒ ̆ ╘

ὲӹ   ѐ ῆ ȁὨ ‡Ȃὲ ̆ Ὠ  

ὯὨὭ Ү֒ Ȃᾋ ̆ Ὠ а б ἵ ұ Ȃ

ᾊ ⁸ Ὧа ў ̆ᴿ ὒ Ȃ 

Ὠ  

‡ѐὨ бὲӹ ӱ Э Ȃ⁞שּ Ҿ а У ֳ

ֳ ᴇ ̆ Ὧ ᴉ эᴇ ȂὨ

ᶕ Ὠ Уэ ῆ̆ Э  

̆ ȁ Э‒ ӱ ᶕ   Ȃ ‡ ̔

ѐ ὁ эӝ аὨ аὨ ̂ ᴿ 7.1 Ȃ̃ Ҿ

ҫ Ҿ   ӝУэ ֶȂὨ Уэ Ȃ

‡ ӝ ᴐѝ  бὲѐ̆ӹԏУ Ю

ᾁ 

Ȃ ὲ ѝӣѫӹԏ б ̆ ӣѫ Ḁ̆

Ȃ 

ӹԏ ᴉ б ѐ  

ὯҮ ̆Ԉ ὲӹ ѐ Ȃ 

֗ᴉ ╟̆ ӹԏ ╗ ╟̆Ԉ



ȇὤ ּ ‒Ȉ2010 2 ̆ 7 ̆2010 12  
Global Media Journal, Vol 7̆Issue 2̆Dec. 2010 

 41 

аὨ ╟Ȃ 

‾ Ѭ╘ ̆Ԉ ⁸ᴐӝ б ᴐ ‾ Ѭ╘Ȃ 

ᵏҩУэ ֶ̆ ӹԏ  

Ȃ 

ԈЭ ̆ ѫ э   ұ ľУэ ĿȂὨ ὲӹ

ꜛ Ὠ б ̆ Ὠ б ̆ ὅ

б ᶑ ̂ פֿ ̃̆ Ԉ ᶑ Ѯ а Юᴳ аֶ аὨ ̂

ᴿ 7.2.̆7.6,7.7 7.8 Ȃ̃Ὠ ў ῆ ֗ᴉ  эӝ

ᴇ ᵏ ‾Ȃ ӭ ԏ҂ ᶑ ὁұԈľ ֗ Ŀ ῆѮ ᾞԈ

̆ ẹ Ὠֳ‾ ὁ Ȃ ‡ ̔ 

Уэ ȁ ̆ ṁ ὲӹ ̆ Ὧӝ У ҫ

ֶԈᴐ  Ȃ 

̆ ‡ ӝ ї б аṁ   ̆  

ὲаֶ ╗ ̆ ѝֶ аὨ ̆   ̂ ᴿ 7.12 Ȃ̃ ‡ ȁ

ȁ ἵ ᾃ  ҩ Ȃ ‡

⁸ᴐ У а ᵏ ᴳ ᶕ ȁ ȁ б

̆ꜛ Ṟ ȁṞ ̂ ᴿ 7.14 Ȃ̃ת ̆ ‡ᶑ Ȃ ‡ Ү

֒ Ὧ Ὠֳ‾ з Ԉὲӹ ̆ ѫ а ᾳ

Юᴳ Ṟ ̂ ᴿ 7.14 Ȃ̃ а Ү֒ Ὠֳ‾

з   ѝҩ ѳ̆ ѫ  ₥У Ὧӝ Ȃ

Ὠֳӝ ὲѐ ̆ а ת̆  ľа Ὠֳ

эӝ Ŀ̆ ѫ‡ ὲ Ὠֳ‾ ̂ ᴿ 7.4 Ȃ̃ У ‡ᶑ ҩ
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◌ ҩ ת̆ ֒ Ӈ ֶ ֶ ѝ̆

ұ Ὠ Ἷ Ἰ ѝ ̆φ Ἷ Ἰ

ѝ а ӨӨ ѝӹԏ Ԉ ῆ
ŵ

 

Ȃ 

ὤ а Уэ ̆

Vest AS б ╗Ὤ ֭ ӝὒ
Ŷ

ѝ ̆ аӨӨ ѐ Ҭ ̆ ὤ ̆

Ȃᴿ ̆ ᵷ ṃ Ȃ ὒа У

ԇ ̆ ѝӹԏ  ῆ ּ ҩ ̂ ὤ

ӝ ̃ ȁ֦ Ἷ Ҭ Ȃ ѝ̆ Уὤ

‚ ᵩ з ԇ ҩ

︠

֒ѐ Ȃ

⁸ ұ ὒ ֭ ӝ ὒ″ ṁ ҩ

ὒ ‾Ȃ ұὤ ̂ 2003 ᶕ ̃

Ԇ Ȃ 

ԇ̆ ὒ ӑ  

Ҭ ў Ȃ ╘ ᵏ ӊн Ҭ Эᶑ Ὠ Ȃ 321 ̆

ὡ Ԇ Уэ ὤ ў ўᴇ̆ ѝҩ б

ӊн Ὧ ‡̆ ᴐ ҩ Ȃ ҩ

ᴐέ ̆ꜛ ὲ ѡ ̆ ὲ

̆ ᴁ̆б ҫὨὭ ⁸ ӝ ̆ᵷ

У  эӝ ὒ ᴇ ‾ Ȃ 

ŷ

Ӯὡҩ ̆ ѝ а У֒ ֒̆  ұ

б ў Ѯ Ὧ ֒̆ ҂ ḣ ‾ ̔ ұ

ԇ  ұ  ȁ   Ȃ ╗ҩЭ

ᶕ ᾱ

Ȃת У ѐ Ȃ 

Ÿ

                                                        
ŵ Ὠ Ἷ Ἰ ̆ 1̆996 10 11 ̆ ד ̆ 919 -920

 
Ŷ Vest AS  ֒ ̔21135/05̆ ̆2008 12 11 ̂ ӝ ̃ 
ŷ ד б   930  
Ÿ ╟ ᶑ ֶ [2008] 1 AC 1312 (Э ). 

Ȃ ̆ ֶ ̆ѝ Ҿ

Ѳ ὒ ╗ ҩ ӹԏ ᵳѮ Ȃ ҩ У

ӹ̆ԏ а ӹԏ ҂̆а ᴳ

ᶕ ҩ Ȃ ֒ѐ̆б ὒ ̆ ֭ ӝ ὒ ̆

ӻ ӹԏ ᶕ У Ȃ Ω ҩ ӹ̆ԏ

‾ а ⁸ҩȂ ӹԏ ᶕ ѐ̆ ֗ᴉУ ֶ   Ү

֒̆ ֗ᴉУ ֶᴳ Ȃ 
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Уᾱ Э Ȃ 

Ὠ  

Ὠ а ̆ ҂̆ Ԉ Ҿ

ᾱ Ὠ а ᴳ У ֶ ӊ Ȃ

У 2006 ̆ѝ 10 ̆ б ̆ ╘ Ԇ ̆ ȁּע

ᴇ ҮнȂ Ὠ 6.1 ᶑ ̆ Ю̔ 

Ὠ ὲ  ᾃ ȁ ȁ Ԉ ᾃ Ү╘ Э Ȃ 

҂ ̆ Ὠ Уэ ╒ ўᴇ̆ У Эᶑ ̆

Ԉ Ȃ Ὠ ў ȁↄў ̆Ԉ Ὠ

ᶕ ֗ ̆ зὨ ᵑ ᶢ ᵏ Ȃ

╠ Э У Ȃ ֶ ̆ Ὠ Ὠֳ

̆ ת̆ Ὠ аҫ

Ȃ ў⁸ Ȃ Ὠ ⁸ ᶑ

Ԉ̆ᵳ а Ȃ Ὠ ў ѐ ὨὭ Ү̆ Э̆

ὲ ╒аꜛ Э ᾱ Ȃ Ὠ ѝ ӝ

ľὨὭўᴇĿ̆ ὲᵩ ̂ ӝ ӊ̃ ӝ ӝ Ȃ 

Ὠ ╗ұ ̆ ὲ ‡Ȃ

ҩ ᶕ ‡ Ὧұ׀   ᵩ Ὧ ‡̆ ᶕ

Ԉ Ȃ ̆ Ὠ ᶕ ᶕ ῆ Ὠ ᾳȂ

ѝ Ὠ ⁸ᴐ ⁸ᴐ Ὠ ⁸ᴐὨ ⁸ ҩ

‡̆ꜛ ҾҮ Ὠ ὲӹ Ὧ Ȃ ‡

Ҭ ̆ У Ȃ 

⁸ Ὠ  

ᾳЮ̆ У ╒Ȃ ұ Ὠ

̆ Ҿ Ὠ 81 ѐ Ȃ ľ Ŀ

ѬЮ̆ ‾ Ὠ   Ԉ̆ ᾳЮ   Ȃ У

Ԉ҉ ӇȂ 19 ᴳ ᾃ ѝ ᾳ  з

╟ ‾ ѝ ̆ Ԉ ѬԆ ᾙ Ὠ Ȃת

ӱ ᴐѝЭ ᴳ ̆ п ֦

Ԉ ּ̆ ἿὬ Ԉ ᴐѝ ᵑ ᴳ Ὠ

ṁ ּ Ȃ 

1996 ὧ ҫ ╘ ȁּע ȁᴇ Ὠ

֗ᴉ ֗ᴉ ‾Ȃ ╒аӨ ұ Ү֒ Ȃ У

ᶑ Ὠ Ԉ Ὠֳӹԏӱ  81
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  ұ 1988 Ȃ 2003 ᶕ ֗

╘ Ȃ ᾃ ľ   Ŀ ľ ᴇȁ

Ŀ ת⁸̆ ұ ȁ Ԉשּ Ὠ ּ а ⁸ Ȃ

ұУэ Ὥᴇ ̆ ╘ У

Ȃ 

ּ ҂⁸ ҩ Ȃ ᶕ ̆ ᵑ ּ

̆ ѫ ּ Ȃ ұ ̆ ӝ ּ

ᾋ ּ ‡̆ ӝ҂ ֗Ȃ ұ з ӱУэ

Э а ּ ̆ ѫ  Ȃᴿ ̆

̆Уэ ╒ᶑ ̆ ᵏҩУэľ ӝ Ŀ ̆У

э ֶ ╖ □ ֶ ȂУ ̆ ᵩ ѝ

̆‡ ұ ‡Ȃ ұ ̆   ѝ̆ У

ұ Ȃ ₥ѝ   ̆ᵩ ѝ ұ  ̆ а ּ

Ȃ ̆֗ᴉ  ұ ̆ ҂ Ȃ 

ԇѐ ‡ ̆ ӹԏ

Ȃ 

₥  MED ӱ ҩУэ ̂ Ȃ̃

а Уэ ᴿ Ȃ а У п̆ ҩ

ľ ἸĿ ᶕ ȂὭ ע ӊ ╟ҩп ̆

1989 ᷆ У Ȃ 

1989   ̆ ҩУэ ע Ԉשּ

  Ԇ̆ ѐ ꜛ а ֓ḣ ῆȂὯ ֓ḣ ᾰ ӱ

ὴӝаἵ ἳ ̂ Ԉӹԏ Ὠ ҩׂ Ȃ̃ ╗а

ӝ ў ѐ א ̆Ԉ ў ѝў ὲѐ УҾ ᾃ ԇӝа

Ȃ Ҿ а ⁞ԇӝ ̆ ѝ ӝ Ȃ ᾳЮ̆ Э

҂῏ ҩ Ҿ Ȃ ֳ ⁸ᴐ ̆ Ҿ ḥ ᶑ

ֳ ῆ̆ ẹᶑ нἷ У ̆ὲӹ҂ Ȃ 

95˿ УҾ Ȃ

ӱҵ Э ̆ У 100˿Ȃ 

MED  - Ȃ ӝ й Э Ȃӹԏᴃ

ὲȁ ‾ҽ ֦ Ἷ Ӈ Ȃ ὲ ̆ ӹԏ ̆ ᴳӹԏ ּ

҃ᶋ Ȃ ᵣ ֦ Ἷ ӹԏȂ҂ ӝ ὲӹ

̂ў Ȃ̃ ҂ ѝ Ю ᴳ Ȃ

╗ Ӈ ╒҂аᾋ MED ע ̆ ὲӝ ҩ ш
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̔ ᶕ ӱ ὲא  ЭȂ а ̆ аӨ ҩ MED

̆҂ ҩᶑ╗‾ҽ ҽ Ȃ ̆ нў ӹԏ

а ̆ ѝ ᶕ ѐ Ȃ MED

ӭ Ӱ  Ȃ 

ὲӹӝ ӹԏ שּ Ȃ 

̔ ᴇ  

Ԉ ̆ӝԏУ ѝ̆ὨὭ  ̆ ╗

֗ ῆ̆ ᴳ Ὠ ᶕ ‡

Ю ὲӹ Ὧ Ӱ ᶑ ӭ ᴁȂת ҵ̆ Ӈ ὲ

ӹ ᴇ ҾḮ Ȃ ᶕ Ҿ

Ӯ——֦ 2009 ѡѐ ѡ  ҩаӨ ̆ ᴉ Ҿ

ᶕ Ȃ 

ȁ ד ў ѝ̆ ԏᴐѝὨ 

̆Ԉᵳ ԏ У ѐ Ү֒ᴐ ″ Ȃ 

₥ ⁸ а Ԉ ֳ ᴇ Ԇ Ȃ ҩУҾḮ ̔

ᶑ ᴇа ұ ̂ ̃ ў Ȃ ӹԏ ּ ᶕ

Э Уэ ⁸Ԉᵳ ԏ  ̆Ὠ ‡Ȃ Ḯ —— аὨ ̆ ẹ

ԏа ľὯ Ŀ Ὧ נ —— ԏ ᶑ ԇӝ ᾃ Ȃ ̆

ᾃ … ȁ ᾃ ת̆ ұ ᴇ ╒ ̆ ӝ ѝ ԏ

ὁ ᾱ У Ȃ 

Ҿ ῆб ѝ ᴇ ҩ Ȃ ᴇ чэ ῆ̔ ұ

ὲӹ ⁹ ̆҉ ѝ ̂ ұᴉ Ȃ̃ ⁸

⁸ ̆ ̔ Ȃ ӝ ѝ ֗ᴉш Ѩ

Ȃ ὡҵ Ԇ ᴐѝУэ έ ҩȂת ̆

ᴳ ‡֝ ᴳ ּ ӹԏ ּ Ḯ Ȃ ҩ ԏ

  Ȃ 

ѮЭ Ү̔ ӊ

ұ ȁ ὨὭ ѐ ҬȂ ὨὭҮнѐ аֶ Ḯᶕ

ּ ̆ Ԉ ԏ ̆ а ѐУэ ȁ Ḯȁ

̙ ̆ ԏ а Ḯ ̙эᴇ Уэľ ȁ

Ŀѐҩ ӹ ԏ Ԉ̆ᵳ Ү ҵҬ  Ҭ  

̙ 

э Уэ╘ Ȃ ̆ ᶕ

ὡ Ȃ ўѬ⁸ й ̆ ⁞ ѐп̆ ̆ ΰѱ

Ȃ ὡ ᶕ Ȃ Ԉ ӑ ̂ ̃

ҫԈ ̔ ӝ̆  ̆ Ὠ ‾ Ȃ Уэ Ȃ
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̆ ֶ Ү ̆ ╨ ȁ ̆ᴳ а Ḷ Ȃ ҂а

ҵ Ӈ ᴇ Ȃ ԏ У ľ̆ẹ Э Ŀ——

֗╘Ȃ 

ѫ ԏ ѫ╕̙ 

У Ԉᴳ ѝУэ ⁸ ֶ̔ Ὠ

ᶕ ȂУэ ֶ а ̆

ֶȂй ԏ ᴇ б ‚ ҩУ ̆

ᴇ б ╖Ѯ Ὧ
ŵ

а ֶ а ע ̆ ԏ ₥ ї ᴔԏ ₥Ȃת

ԏנѱ ұ ̆ Ὠֳ‾ ᾳЮ̆ἵ ᴐ ̂а ̆ ּ

ᴐ ̃

Ȃ 

Ŷ

                                                        
ŵ ¥ ——ᵷ ᴇ ̔ з ֗  ᴐ  
Ŷ ₥ ήб  

̆ ѝ Ḯȁ ȁаῆ ᶕ ̆Ὠ

Үн ᶕ ֗ Ὠֳ ѝ Ȃ 

ᴳ ԏἵ שּ   ȂУэ

ᴿȂ Уэ ᶕб ⁸ ἳ Ȃ Уэӕ

̆ ֶӱ Э שּ Ӈ ᶕ ľᶕᴳ Ŀ  70,000э

Ȃ ҩУэ ֶ ̆ע ӕԏ ҩ ԏ

̆ ҩ ̆҂ ҩ ₂ ּ ί ᶕ Ȃ 

70,000э ̆ Ἴ ⁸ Ҿ а Ȃ ἳ

ԏѐ ҩҩ ȂУҾӝ ̆ ὲӹӝ‡ Ȃ

ȁ︠╪ ѐ̆а ︠ ӑȂת ̆

  ̆ ԏ҂ ў ̆ ӹԏ  ̆ӹԏ ᴉ

Ȃ 

ᴳ ԏ УҾ Ȃ Уэ‾

̆ У ╖ ҉̆У ᴳ ѝҩ Ъ ҉Ȃ ╟ а

ת̆ ̆  ̆ Ὧ ҂ ֶ Ȃ⅓Ю

̆ з ֶ ת̆ Э שּ ӻ 

Ԇ֓ ̙ ᴳ э ᴿ ̆Уэ Ҭ ᴉѝ ў ӝ  Уэᾱ

̆ ⁞ ч ὤ Ȃ ѐ ֶᾐ ֶ Ȃ 

҂ ԈὨ ̆ Э УҾ ̆ Ȃת Ҿӝ

שּ ҩȂע ̆ שּ Ҿ ᶕ Ȃ

̆ ľἼ ֳ Ŀ ᴿ Ȃ 

ѐ̆ ԏ Ԉ̆ ⁸ Ԉ

ֶ ע ї Ȃ ̆ эᾱ э ṁ Ȃתӝԏ

Ḷ ұ ╘ ̆ а ע ᴇ ̆ з ұᶑ

̆ ẹ Ԉ ѐ Ȃ 
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Why to Give up Ethics First: The Professional Dilemmas of 

Chinese Journalists 

 

���B�‡ �è

Abstract A̔sking why the professional ethics cannot be rooted deeply in the Chinese 

journalism practice, which may be much more important than criticizing the low level of 

Chinese journalism ethics simply. To answer this question, we should pay close attention 

to what the journalists think and act in real new s-making circumstances. In 2006, we 

launched a qualitative research of investigating the Chinese journalists professional 

ethics problems, and got 288 valid field research diaries and 38 indepth interview records 

which has been published in the book The Hard Journalism Self-discipline. This paper 

can be seen an re-analysis of these empirical materials to discuss the real problems and 

challenges the Chinese journalists facing. 
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ӝ ṁ Уэ Ὧ ̆ Ḯ Юа а УҾ

п ̆ ӕ ȁ ȁ ȁ ȁṌ ȁҮн Ȃ У

У Ȃ ̆УҾ Ԉѝ Ѩ п ̆ ѝ

У Ȃ э Ѯ ұ ӝ  ӣ̆ѫп

̆а Э  ѫ ᴁ ת̆ Ḁ̆ ֶ

Уэ Ȃ 

э ӝ  ӊѐľ ׂ Ŀ Ȃӱ  

╚ ֛ ₁ ̆Ԉ ľ Ŀ ᶋ ѐ̆а ̔

ӊ ╒ ѐ̆ ׂ Ἴ эȂЭэй 90 ԆԈ ̆

бѐ нׂ Ὧ ҂У ҩ У Ȃŵ ̆ н

ׂ а ̆а ұ нׂ Ȃа Ŷ

̆ᴐѝ нׂ ̆ ѝ Ȃӱ ֶ̂IFJ̃

1999 ֶ ᾱ ȇ Ӯׂ б Ȉ

̆ ᴐ

нׂ б аУ Ȃ҂ ̆ нׂ Э̆ӹԏ

ת̆ ѝ Э ľ Ŀ Ȃ 

ŷ̆ ᴇ ᾃ

̆ нׂ й ᾃ ҩ Ὥ Ȃᾃ ҂ ᴇ ̆

н ֶ̂SPJ̃ нׂ ѝ ̔ ȁ

῏ ׀ ȁ ╟ȁ ᶕ̂ У ‡Ю ̃Ÿ̆ Ҿᾃ

ȁ ᾃ ᴇ нׂ ѐУ ֶ Ȃѐ ᴐ

ֶ҂ ұ 1991 ȁ1997 2009 Ь ᶢ ȇѐ ᴐ н ῆ‡Ȉ̆

ᶢ Ὡ ‡ѝ̔ὤ ὤ ѝӝ ╘ȁ ȁ ‡ȁ

ִ ᴐ ȁ … ȂŹ б нׂ

а ѐת̆ ᴐѝľ Ŀ ȁ ̆ н

ׂ ╡╒Ӱа Ȃ ᴉᾳ ӱ 2003 Ḉ э ľЬ

҃ ╟Ŀ̆ľ н н Ŀ ὲᾃ ѮУȂת Ḉ ̆ У

╟ ὡ ̆ ľ н ȁ н ̆ ᾱ Ṧ ȁ Ḯ ȁᴂ

ᶋѮ ȁа ֳ   Ŀ̙ź Ь ὡ ὧэ ŵ

                                                        
ŵ ╒ќ  ѝ ȇ̆ Ȉ̆ ӝ   ̆2010. 3 
Ŷ ȁ ȁ ὒ ṁ ľ ȁ б ӝ ׂ б Ŀ̂ 1997 ̃ȁ
ѐ ӝ ὤ ᾃ ľ ᴐ н б н Ŀ̂ 1997 ̃

Ԉ ľ ֶ ѐ ӱн н Ŀ̂ 2002 ̃ Ȃ 
ŷhttp://www.ifj.org/en/articles/media-ethics-and-self-regulation-conclusions-of-the-conference-tirana-september-1
999 
Ÿ http://www.spj.org/ethicscode.asp 
Ź ѐ ȇ̆<ѐ ᴐ н ῆ‡>ᶢ ὤ Ȉ

http://www.chinanews.com.cn/gn/news/2009/11-27/1988722.shtml 
ź ȇѐ ֶ Ὧ ѐ ў ᴁ "Ь ҃ ╟" ֶȈ̆

http://news.xinhuanet.com/zgjx/2007-01/05/content_5568048_1.htm 

ӭ
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̆ э ҩ ȂԈ ұ 2010 ȇ̆ѐ

Ȉ   ľҬ аᾗḮ ‾”Ŷ

Ѯ ̔֓ḣ″ бҮ ″ ү  

̆ ₥аѨȇ Ȉȁȇѐ

Ȉ ᴇ ѐ ľ Ŀ ︢ ὴ ̆ ṃȂ 

ұ Ўэ ѐ нׂ ᴂЮ ѐ

̔ѝӣѫ нׂ Ḉ ѐ ľ Ŀ

ľ Ŀ̙ э ̆ а ѐ ӱн ӊ

б Ὧ Ȃ2006 ̆ ў ҩУ ὤ ӱн нׂ

̆ ̆ 13э 18 ᴇ 38ᴁ ӱнҩ
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ľ ꜛ ĿḮ ľ  ĿѮ₥̆ Ю ⁸ У ľ

Ŀ ̆ὲ Ḯ бľ ꜛ Ŀ  У ̆ а ľ ꜛ ĿḮ

ȁ Ḯ Ȃ ѱ ֶ ѝ̆ Уэľ ꜛ Ŀ Ḯ ̆ а

ᾱȂľ Э ļ̆ ꜛ Ľ Ḯ   а ṝ ̆ ὲ

ᴇ⁸ Ȃ”ŵ

ҩ ӊ ȁ Ӯᾃ ̆Ԉ ̆

ѝ ЭȂУэа а╡╒   ̔ ѝ

нУэ Ἱ ȁ б ῆ‡Ȃ ѫ ҩ Ѯ ̆

Ҿ Ȃ Э̆ ԏ ұҮ а Ү Ѯľ ѬĿ ̆

ԏ бҩ Ү ̆҂ а ľ Ү Ŀ Ȃ

̆ ľҮ Ŀȁľ Ŀȁľ Ŀ Ҿ ת̆ ѐ а ľ Ŀȁ

ľ ѬĿȁľ֓ḣĿ ╒Ȃ ľ̆ ѬĿ ″ Уэ ῆ̆

ὲ ּ ў ╟ Ḁ̆ ӱ″ Ȃ Э ľ Ŀ

ᴿ ̆ Э ת̆ Эҩľ ⁞ Ḯ Ŀ

Ѭ̆ ҩ У Ȃ ̆   ľ ѬĿ Э̆ ὴ ̆

҂ֶ ѐ Ю Ȃ֓ ḣ″ ῌ ұҮ ″ ѮЭ̆ ѱנ ѐУ а

Ȃᴿ ̆У ѝ ὴ а ľ Ŀȁľ ҂ Ŀ̆

ѝľ ὴ ֳ̆ Ѩ ѨѮ̆ ֶᴳ ֳ ӊ ļ Ľ ļ Ľ

׀̆ ̆ ᴂ ᴇ ᶕ ĿȂ

 

ұ ̆ а ӱн ᴉ Ҿ

ľ Ŀ Өת̆ ӊ ᴿ ̆ Ԉ а ̔

‡ ѐ ︠ Ȃ Ҿ   Ḯ ᾮ У ̆

ӊѐ Уэ ȁ ȁ аУ Ȃ ѐУᴁ

̆ ҩľ а Ŀ Ȃұ Уэԇӝа ̔ѝӣ

ѫ ֶ ѝҩУ ľ ᵳĿ ľ Ŀ̆ ľ Ŀ

У ̙ ̆ Уэ ̆ ѝУ ľ

ᵳĿ ̆ ҩӣѫ̙ 

Ŷ

ұὤ Ү ̆ ѳұľ Ŀ ҃̆ ᴳ Уэ

⅔Ү Ȃ э ľ Ԇ Ŀ ȁӝѝ⁸ а ȁ

ѲҮ ᾳ ѐ а ȂR Ўᴁ ҃ ԇ

╟ ᾗ̆ ұ ̆    ᴇа Ȃ ҩľ

Ŀ̆ ⁸ ҩľ ұ ҩ̆ У ̆

  ᴇа Ŀ Уэ а Ȃ УҾ ӭ ѝľ Ŀ

ᴐ ѱנ ⁸ ҩ ὴ

ּ ̆ ѝӹԏ   Ȃᴐ ҂а Ḯ ѝ ̆

Ҿּ ̆ ֶ ӝ   ̆ а ╕ Ȃұ ľ  Ŀ ѱנ̆

Уэ Ȃ 

                                                        
ŵ ȇ̆Ḯ   а ṝ Ȉ̆ȇѐ Ȉ̆ 2007 8  
Ŷ ȇ Ӊ —— ὴ ѐ Ȉ̆ȇ .ᾗ. Ȉ̆1996 3 Ȃ 
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̆ ľẹ ѫ ҮĿ̆ ľέ Ŀ̆ ⁸ ӮḮ

Ү֒ ҩ Ȃ 

̆ ѐ ľ Ѯ Ŀ̆ ұ а ᴁȂ

‡ ѐ ѐ נ ᴁ ̆ ‡ Э Уэ ľ Э ĿȂ ԏ

ұ ҂ Ү ″ ֓ḣ″ үѝУ ὲ̆ ̔

̆ Ȃ ľ Ŀᴐѝ Уэ ̆ ѐ

ҩľ үĿ ᴁ ЭȂᴿ ᴐѝ Ԇѐ Э ╟—

— ľ Ŀ ╟҂ ľ֓ḣ″ Ŀ ₥ Юᴐ  Ȃ ѐ

Ү ″ ҂ ֓ḣ″ Ȃת ֭ ̆Ԉľ ̂to be Ŀ̃ѝ Ү

а Ԉľ Ŀ̂ ought to bẽѝ ֓ḣ Ȃ ѐ Ү ″ б֓ḣ″

У ᴇ ₥̆ ᵏ ᴐ ̆

Ἱ Ȃ ẹ ̆ӱ  ч ̆

ѐ ᴂ ᴁ̂ ̃̆ ὁ ѐ ȁ

Ҕ ̆ ᴳ ѝУэ ȁ ‡Ȃ 

‾ Ѯ ̔Ὠ  

ѐ Уэ ӝ ľ‾ ᾰ Ŀ̆ ҂ Ԉ Ȃ

ľ‾ ᾰ Ŀ̆ ӱн ‾ нѮᵳ̆ а ‾ ̆

н Ȃ ̆ ľᾰ Ŀ ᴐѝэᴇ ӱн ӝ‾ ̆ᾰ ҩέ ὨὭ

н ‾ ̆ Ю ѐ ѝ̔ ꜛ ȁ ̂ ȁ̃

ȁ‾ ֙ Ȃ ѐ ľ‾ Ŀ ѝ 

Ӯ ȁὨ ̆ ׂ ԏ ȂתԈ ̆

ӱн ‾ Э Ȃ1997 ӝў ȇ

ᴐ н б н Ȉȁ2002 ӝў ȇ ֶ ѐ ӱн н

ȈԈ 2003 ᶑ ȁ ӝў ȇ ֶ ѐ ӱн н

Ȉ ̆ ᴐ ѝέ ̆з

Ȃ б ҂ᴄ ҩ У Ȃ ὤ 32э

ᴿѐ̆ 1ᴿ ̆ 1ᴿ‡ ҩ ת ѝ

Ȃ  19ӝ ѐ̆҂ чᴁӱн ӹԏ ᾃת̆

аѲ Ȃ 

ѝ ӊ ľ Ŀ̆שּ Ү Э҂а  ш ‾

̂ а   ᴿ Ȃ̃ת  

‾ ╘Ѯᵳ Ӱԇӝ Ȃ ӝа ̆

ӱн ̆ аṌ ᴇ Ȃ ӱ

н ‾ ╘Ѯᵳ ̂ṁľӝ Ŀ̃ ѝľ ĿҩȂУэע

ᴿ ̔ Ю ᴐ ľ Ŀ а ₥У ľ ꜛĿ

ѝ ѝ̆ ҩУҾ Ȃ У
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ᴁѐ ᴇ ѐ  ľ̔ э ̂ Ȃ̃

̆ ѐ ╗ ҂ а ̆ ᴁ ΰэ Ԉ

Ӈ ̙ Ԉ ᴁ ҂ ӝѮ ̆ Ȃ ҂

ȂĿ ҂ УҾӱн а ת̆ ұэӝ Ҭ ╒̆  У

Ȃ  Уэӕ ̔ ЭУ Уэ

ꜛ ὡ ᴇľ ὅĿҩУ ̆ ľᴔ ҩᴔ ὡ ҩĿȂ

а ҂ ṁľа ֶĿ ̆ӹ ľ

Уэ ᴇ ‡̆эӝ Ҭ ȁ ╒ ȂĿ 

̆ У ѐ ̔аӨ ׂ ѐ ľ‾ ᾰ Ŀ ̆

 ӊѐ ̕аӨ ӱ⁸ ȁ Э ȁ ╕ ̆

 ӱн ѐ ľ Ŀע а ᴇ ╒Ȃŵ

╒Ѯ ̔ б ⁸  

ѫ̆ḣ У

̆ а ľ Ŀע ᴇ ӣѫ̙ ⁞ӱн ԏ ̆

ѱчэ ̔У ѝ ᴐ  ̆ Ȃү

ѝ а ľ Ŀ аֶ ̆ ὲ ӝӝ ḀȂ

̆ чэ ѐ а ȂԈľ Ŀ ‾ ȁ ᾱ

ѝ а ̆ аẹ б Ȃ Ҿ

ӎ ᴁὁ ȁ Ȃ Ѯ ȁ Ѯ ̆҂ ҩ

Ȃ Уᴁ ̆ ᴂ УэҮ ת̆ а

Ȃ ᴉᾰͅ ѝ ᴂ ̆ ѝ ᴂ ȁ ӝ ѝ

Ṟ У ̆ ѐ ̆ ֶ Ȃ ᴇ

ᴇ ̂ ̃̆ ‡ ш Ȃ ѐ Уэ ѝ ₂

‡ ̔ Ю̆ӱн н ľ Ŀ ̆Ӱ Ḷұ

Ὠ Ȃа ľ нĿ ľ Ŀ ľ Ŀ ̆ н έ

ľὨὭ Ŀ Ȃ ᴳ ľὤ ὤ ѝӝ ╘Ŀ У б

ѐ ὅ Ȃ ұὨ ᴇ ľ ĿԈ ᴐѝὨ

ӎ ѝ н Ү ЭԆ Ὠ ӎ ľ ‾Ŀ эӝ ľ ╒Ŀ̆ ѝэӝ

ӕ ľ Ŀȁľṁӝ Ŀ ᾳ ѐ а Ȃ УҾԈṁ

҂ֶ̆‾ нѮᵳ Ὧ ѝӕ ᶑ ȂR Уᴁ ᶑ

Ԉ ̆҂ֶ ѝ ̆ ў ̆ ľ ĿȂ

ѐ ̆ ᴁԈ ҂ а У ӝ ̆

ֶ Ѭ ῆȂа╗ ľ ╒ Ŀ̆ ѐ Ὠ Ҕ̆

ľ ╒ Ŀ Э Ѳ ⁸ Э Ѳ ̆‡ᴳ ׂ ЭὨ

аӨ ̆ з ľ Ŀ̆ע ľ ĿȂ 

ұ ѮУ ӱн ̆а  ľ̆

                                                        
ŵ ȇ̆ľ Ŀע —— Ȉ̆ȇ ּ Ȉ̆ 2009 2 Ȃ 
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╒Ŀ ҩ ѐ  Уэ Ȃ ̆ ѝľ ╒Ŀ

ӊ ľ Ŀ Уэ Ȃӱн ԏ ѝ ў ╒

чэȂУ ў ╒ ╒Ȃ Уᴁ

שּ ѝ ľ̆ ᾳ Ȃ ע ҩȂа ע ҩȂŀŀע

╒ УҾ ṁ  УҾҮ ̆ ŀŀа эа эȂ

ӱ ҩ ̆ӱѐ  ᴇ̆ эҮ ̆ ѝ╒ȂĿУᴁ שּ

҂ ľ̔ ᴔ ̆ ҩ̆ ᴃ ᴇ ҩȂ ּ ̆ ̆

ᴇ ̆ э н ̆ жн Ȃת ̆ ֶЭ

╒ ̆ Уэа ᴔ̙Ŀү ╒Ȃ ᴿѐ̆

Уᴿ ҩ ‾   —— а ӝ 

ȂУᴁ ў У ў ѐ̆ ᾗЮľ

ұ ̆ Ю а ‒ Ȃת а ̆ ֶ ″ ̆

ҩ хӝ ̆ ὲӹ Ю Ŀȁľб ̆ ̆ Ŀȁľ ԏЭэ

э ̆҂ ѝ ̆ Ŀ ӊ Ȃ ᴇ

Э̆ ұ □̆ У ѝ Ȃ 

̆︠ ̆ У  ѐ ӊ ̆҃

ľ ╒Ŀ ЭȂ ѝ̆ ӊѐľ  

ĿȂ ѝľ ╒ ὲ ĿȂ ̆҂ а а 

ҩ ᴇ ̆ ľ ұᴂᶋĿȁľ Ŀȁľӱнӝ Ŀ ת̆ а ѝ

а Ȃ ӏУᴁא ľ̔ ᴇ̆ ̆а ת̆

҂а ѝ Ȃ ҩ̆ ҂ӣѫ ṁȂ ᴇ⁸ ȂĿ У

Ԇ ҂̆ ѝ н а ў Ȃ

Ю̆ ᴐ ұУ ľ ⁸Ŀ ̆ ⁸ ╟

ӻ̆   Ȃ נ н ᴁ̆ ‡

Ӥ ľ̂ ̃ Ѯׂ Ŀŵ

Ὧ ̆ а УҾ ľа Ŀ̆ ľ ѫ Ŀ̆

Ѭ ľ Ŀ̆ ѝ ֶ ѮЮ ľ Ŀ̆ ֶ

⁸ ᴐ Ю̆ ᴇ ұ ȁ ȁὨֳȁ н ╒ ⁸ ѮЮ̆ ╒ ᾰ

ѐ̆ ᴇ ╟ н Ȃᴿ ̆ ̆ ᴁᾃ н

 ѝ н а ֗ᴉὲӹ ֶ

□╒ ̆аӨа ̂ ѐ ̃̆ з҂ а Ȃ ᴇᴐѝ ֶ

ѮЎᴐѝб ȁ ȁὨֳ ֶ ̆а ҂а ұ ╒

⁸ Ὧ Ѯ Ȃ ӱľ Ŀ   ̆ў ⁸̆ а ὤ

Ӯ ҂ ‾ ᴇ ⁸ ̆ Ȃ ҩ ᴇȁ ᴇ ȁ

ᴇᵑ Ѯ ╒Ὧ ̆ Ԉ҂ Ȃ ѮЮ̆

ᴇЭ ּ ᴁᴂᶋ ч ע Ȃ ҂ ᴇ

ȁ ⅍ ᷁ ̆ ᴃҩ̆ ὁ ᴇ ὝὝ ̆ аᴃ̆ ֶ ᴇ

ѝȂ ҂ Ȃ 

                                                        
ŵ Ӥ ȇ̆ ᴇб —— Ӯ б Ѯ Ȉ̆ Ь ҉ ̆1999̆3-4 
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ӊ н ̆ ᶑ н Уэ

Ȃ ̆ Ѳ Ю ӱн Ԉэᴇ ╒ нׂ ̆

Ѯ ̆ ὲ ұ ὡ Ȃ ̆ ҃

̆ а Уэ ҃ а Ȃ ̆Ὠֳ ╒ ҂ ѝ╟ ⁸

╒ѮЎ ֶ⁸ ̆ ҩὲ ұ ׂ

Ȃ ӏא₥ ╕҂ ҩУэ ֶ̆ Ӱ ў ת̆ ӝ Э ҩ

ж ȁ Ԇ ̆ Уэ ת̆ Ȃ ₥̆ ᴇ ⁸ ᴐ

ҵ Э ̆ ұ ȁ ҂̆ע Ȃתа

̆ ╗ҩὨֳ ľ ֶ Ŀ̆ Ү Э ѝ ּ ᴇ ╒

ᴐ ╒Ȃ У ŵ

б ̔ ӊ  

ѐ ̆ б ᴐ ╒ ѳ

̆ӹԏ ѝ ╟ҩ ӊ ̆ н Ȃ Уэ

ᾱѮ ̆а ľ Ŀ ̆ ╒ б ̆ ╟

ȁ ȁ ╒Ὧ Ю̆ У н ⁸ ȁ ᶑ Ὧ Ȃ 

ᴐ нׂ Э ȁ ѝ̆ ұ

ѐ Ю ӊ ᾰ╟Ȃ ѝׂ  Уэľ ᴉĿ ̆

э ᴉ ῆ̆а а ľ ᴉĿԈ ľᴉԈĿ ἼṁУ Ȃ ₥

а ע У ̆ ҂ ӊѐ Ȃ У

ӱн ԏ҂ а Ȃ ӱн ₥ ֓а ̆

Ҿӝ ҩľ Ŀȁľ Ŀȁľ Ŀ Ȃת а

ӝ а Ȃ 

έ а ӝ ѐ ֙

ӝ ̆ а ̆ ҂ ֗ᴉ ᴇ ľүὧ ĿȂתӹԏ

╒ Ȃ а ᴇ ᴐ ӱн ̆ ӹԏ ӝ Ӯ ̆

  У Ȃ ̆ ѐ ṁ̆תέ ᴐ

Ӯ̆ᵑ э Ȃ ̆ ̆ӱҮ ȁ

ӱҮ ̆ӹԏ ш̆ Ҿа ╗ ̆҂

ӱ ӱн ṁ ѐ Ҿа Ȃ  ᴐ ӱ

Э н ῆа Ȃת ӱн ӹ̆ԏ ѐ

ֶ ѳ ̆ ѝ ֶ ȁ ȁ ȁӝ

̆ ̆ ѐ

ᴐ   ̆ѐ н ֶ Ȃ 

ת̆ ₥̆ а ѝ ȂУ ѐ ׂ У

э ₂ ̆ ̆ ᾱ Ȃӱ ̆ Ἴ ӱ

н ᴇа ̆ а ӹԏ ҂̆а ӹԏ ᴁ

                                                        
ŵ ȇ̆ ᶕб ̔ Ԇ ӱн Ȉ̆ȇ Ȉ̆ 2010 12 Ȃ 
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Ԉ ᴐȁ ѝ д ̆ӹԏѐ ⁸ұ ӝ̆ аѲ

Ȃὲ ̆ ѐ Ю ׂ а а Ȃ ұ

Ўчэ ΰ ╟ а ᾱ Ю ׂ Ȃ У

̆ Э̆ Ү ᾱѐ ׂ Ȃᴿ ̆ ּ

Ҿ ̆ ԆѮԈ ѐ з ‾ұ ֶ ̕

ᴇ⁸ Ҿ ̆ ᶑ ‡ ᾳЮ̆ У ̆ ⁸

Ȃ ̆ḣ ᴇ ӝ ̆ ֶ ₥ ——

ᾃ ҵ̆ ᵷ ѐ̆ н ׂ н ῆЭ Э

̆ ѝб ֶ Ὧȁ ╟ ֶ ╒ Ȃ
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ὤ ּ  

ּ ׂ ῆ‡̔UNESCO ��

Media Code of Ethics: the View from UNESCO 
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Abstract : Press freedom is the corollary to freedom of expression, which should 

exist independently of the media type. On the other hand, good journalism is guaranteed 

through a whole set of ethical and professional standards, codes of ethics, editorial 

guidelines and media accountability mechanisms based upon self regulation practices 

and operated by the media themselves. Citing The Elements of Journalism and introducing 

the related code recommended by UNESCO, Mogens Schmidt, from UNESCO, analyzes 

the problems of ethics and professional standards of media, meanwhile highlights the 

new challenges of internet media. 

Key words : UNESCO, media ethics, professional standards,

 

 Internet media  
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ԏȁἼ ԏȁ Үԏȁ ԏ̔ 

˻ 

 

Ἴ̆ ѝ Ӯ УЮ ᴇ б ᴇ ᴐ ὲ

̆Ԉᵳ ҩ Ю ᾃ ̔ ᴇׂ б н ῆȂ 

ľ Ҭ ұӝѮ ̆ ╘ ұӝѮ ѐ ᶑ Ѯ Ŀ̆ ұ

ȂѮ Ԉ ̆ ѝ Ὡ︠ ₥ 

Ȃ ұү Ѯ ̆ ȁ ȁ ע ᶕ ╟

Ὧ ᴐȂ ԏ ᶕ̆ ᴐ ὲ ӝ ᴐ ╠ ԏ ҬȂ ӭ ̆

ᴇȁᶕ ᴐ б ᴐ ҩȂ 

ֳ ̆ ӎᶕ ̆ ╠ұ ԏ Уэꜛ Ъ ᶕ

ֶȂ ᶕ ֶ э ̔ ȁὤ ȁ ע ȁ

ὤ ᶕ Ȃ 

ᴐ ‡ ľӝ ЭĿ̆ ̆ ᴇбᶕ ╟

‡ ȇй ӝ Ȉ 19 Ȃ ‾ Ὡ︠ ₥ᵳ Ԉ ̆ ӭ Ӱ έ

ѬȂ ὲѐ  а̔ э ᴇ̆ ȁ   Ȃ

̆ ԏ ҩ ‾ꜛ э ̔а ‾̕ ᶕ

‾̕ ᶕ ‾ּ̕ ᶕ ‾Ȃ У эᴇ ‾̆ ὲӹӝ

У Ȃ ԏ эӝ ӎ ‾̆ ҂ ԏ ὲӹ ‾ Ȃ ҩ

‾̆ ԏ ԏ ὲӹ ‾ ̙ 

Ȃ ᴉ Ӯ̆ ὲӹ ╟

ᴇȁ ȁ ּ ᴇ̆ ӎ ᴇ Ȃ 

̆ ҂ У ⁸ ̆ Ҿ ⁸҂ ȇὨ б ‾ Ὠ Ȉѐ Ԉ

ᴇ Ȃᴔԏ ѝȇὨ б ‾ Ὠ Ȉбȇй ӝ Ȉѐ Ҿᾃ У

̆ ѫ УҾὲѐ Ȃ ȇὨ б ‾ Ὠ Ȉ ү ѐ

̔ ԏ ᴳ ‾ ̆ ֗ Ѭ╘Ȃ ̆ У

⁸̆ Ҿ ⁸ ȁ҂ Ȃ ̆ ӹӝ ‾ ȁᶑ

ὤ ὨὭ ȁᶑ ὨὭ ȁ ὨὭ Ȃ ὲѐ УҾ ̆ а

̆ Ҿ ҂ а ̆ ὨὭ ȁ Ȃ ѐ̆ ҩ Ҿ ⁸

̆ Ҿ ⁸҂ ԈЮ ‡̔  ̕ Ҿ ⁸

ұ ȁ нԈ ὲӹ ╒ Ѯ ̕ ⁸ а ж ȁ

̕ ̆ ⁸҂ У ᶑ ̆ ὁ ‾ ̕ Ȃ 

ѝ ȁ ᴇ бľ3DĿ а  Ὧ Ȃ ľ3D”

̔ ̂Development ȁ̃ ў̂Democracỹ ̂Dialogue Ȃ̃ 

ȁ ў ҽ¥ У ̔ ᶕ Ԉ

╟ ̆ аֶ Ȃ ѱנ Ҿ ת̆ ̆ ╒

Ԉ ̔ ȁ ֶбӝ б Ὧ Ȃ 
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ў Э̆ ԏ ֶ Ὧ Ȃ ̆ ᴇ ╟

ᴳὲ ὤ ̆ з ᶑ ̂Ԉ ӝ ᴐ Ԇ ̃ ӹԏ

Ȃ 

ᴇ ѝᾰ ȂľӪ Ŀ ̆а

̆ Ѯ Ȃת ԏ  ᴇѝ ȁ й ҩὯ

ᴐ Ȃ ╒ұ ᾰ Ȃ

Ҿ ᾱұ ᴇ ᴐ  ᴐȂ 

ԏ б ṁҩ Ҿ̆ Ҿ ᴐ ԏ

ṁ Ȃ ὲѐ ₥Ь УҾ Ȃ 

 ̆ ԏ а ‾ Ὧ ᴐ̔ ȁжн ȁ Ӯ

ȁ NGO Ȃ ұ ԏ ᴐȂ ԏѝ Ὧ ᴐֵט ᵏ

Ԉ ╠ӹԏ ╒Ȃ 

а ̆ ΰ ᵑ Э ұ Ȃӹԏѐ ӝ ұ Ҭ

ᾰ ת̆ ч ӝ ѝ а Ȃ Ҿӝ Ԉ 

ὁ ת̆ ὲ Ԉ ὲӹ ᴐ ╡╒ ᶑ̆ Э

Ȃ 

Ю ԏ ׂ̔ н Ȃ 

  ̔ аў эӝ Ӫ ӝ ᾳЮ ὲ̆

έ ȁ⁸ ȁᶕԓᴇ ȁὨ ″ ̆

″ ₁ з Ȃ 

а ұľӪ Ŀ ľ Ŀ̆ а Ȃ

ᴇ Э̆ ῆ жнῆ‡ȁׂ ȁ Ԉ ᴇ

⁸ ᶑ Ȃ 

ѝҩ ӣѫ ̆ ȇ Ȉѐ Ȃ

ӹԏ  ҩҀ ‡̔ 

1. н ֗ ҩ  

ў ᾱұὨ Ѭ Ю ȁῆ Ү Ȃ а

ѬЭ ת̆ ȁ з ѬЭ Ȃ ľ Ү Ŀ Уэ ̆

э ұ Ү жн ‡Ȃѝҩ У ̆ ּ Ὠ Ү

Ȃ ᶕ ̆Ԉᵳ ֳ Ԉ ᶕ ᴐ  ″ Ȃ ᴳ

ᶕ Ԉ֗ ּ й ѐ̆ ұ ȁ ȁ ȁ ȁ ̆ ᵑ

ԏ Ԉ Ȃ 

2. ֳ Э  

а ֙ ᴇ̆ꜛ п ת̆ ѝὨֳ

ᵏаḶаḁ ̆ ᶑ ֳ ̆ зᶑ Ὠֳ ‾ ЭȂ 

ԏ ӝ ľ ֗ ĿȂ ᴇ ת̆ ₂

ӹԏ ֳ ֶ ̆ а ȁ ὒȁ֝н‾ Ȃ

Ὠ Ἴ ᶕ ̆ ֳ̔ а ѝ‾
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טֵ Ȃ ҂ ᴇ ӝ ̆  

Уↄꜛ ֶѐ э ᴇ Ȃ 

3. Ү ‡ 

Ѯ ᶕ жн ╒Ȃ ̆

а Ԉ Ḷ Ȃ Э Уэ ᶕ У ῆ—Уэ Ԉ

ע Ԉᶑ эӝ ע Ḷ аֶ₢ ὲ ᴐ ῆ Ȃ э

̆ а Ȃ э   ȁ ᶕ ȁ ̆

Ҿ Ԉ ѝ ᶕ ῆȂ ᶕ ‡ ұὲӹּ Ѯ

̆ ּȁ ѳ Ȃ 

ת ̆ жн а  Ȃ н ҩ ᶕ ̆

ת У Ȃ 

4. ᴇӱн ᶑ  

̆ ὲ Ȃ ̆ а ѐ ̆

ᴐ ᶑ Ὧ ‡Ȃ ў а ѐ ӹԏת̆ ᶕ Ӱ

ұӹԏ ῆ ȁ Ὠ ּ ᶕ ╒̆ а ұӹԏ э ᴇ

Ȃа ̆ а ȁ ўѬȁ ўѬȂ 

5. ᴇ Ἱ ╒  

ұ Ҿ ╒ ᴁ ֳ ӝ ̆ ᴇ ӹԏ

╒Ȃ Уэж⁸ўѬ ̆ ӱ Эᶑ ҩУэ

̆Ὠ ҂ᵑ ұ Уᶑ Ȃ ֗ ̆ за ᴳ ‾ У

╒Ԉ н‾ Ȃ 

6. ᴇ ᵏ Ὠֳ  

ᴇ Ὠֳ ᴇ̆ ҂ ὲ ₥ Ȃ Ү Ḷ

Ḯ ̆ ԏ Ԉ ֶӊ ᴐ Ȃ ̆ ᴇ ╡╒Ὠ а

ֶ‾ ԏӻ ҉ ̆ а ӨӨ ᾰ Ȃ ̆

ῆ ᴐѝὨֳ ԏа УҾὭ Ȃ 

7. ᴇ ╡╒ᴳ Ү֒ з Ѭ 

Ү̆ аӨӨ УҾ ֳ ЮУҾ Ү֒Ȃѝҩ

̆ ᴇ ӹԏ Ҿӹԏ ת п Ѯ

Ȃ Ѯ̆ӹԏ ╡╒ᴳ Ү֒ з ѬȂУ ̆ ὲ ֳ

╒ ᴐ Ȃ ̆ ԏ а ̆ӣѫ ȁ ӣѫ

ֳ ֓ḣ Ȃ ᴇ Ὧ Ὠ ὤ ̆

ӹԏת Ḯ Ἱ ֶ ⁸ᴃҩȂ 

8. ᴇ ᶑ ᴿ  

ᶑ ᴿ зᶑ а ̆ ҂ Ȃ

̔ … ҩὨ ֶ Ȃ ╟Ү֒ Ὧ ҩὲӹҮ֒̆Ӊ

 ̆ Ҿ ֶ ᴂ ᶕ Ȃ У ꜛ

ԏ ѐ ̆ ҂ ᴇ ṁ Ȃ 
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9. ӱн ᴳэӝ  

У ᴐ эӝ ֗ —— ẹУ Ȃ

̆  ұὨ ῆ ̆ ԏ эӝ ԏ

Ү ₥ а Ȃ ╨ ̆Ԉ ί Ȃ

╨ҩ ԏ̆ ҩ ῆ э ֶȂ ֶ ̆

ұ ҩ Ҿ ̆ аӨӨ ѝ Ȃ 

 

Ҁ ‡ н ῆ‡ Ȃ •• ӱн

ֶ ̆ э Э ҩУэ ѝľ ӱн н Ŀ ̆ Уэ

Ȃ э Э̆ᴔ҂ Ԉ  Ὧ ᶕ Ȃ ҂

ᴐ У ̆ Э ҩ Ȃ •• Э ԏ ̆ Ҿ

ҩ ̆ᵏ Ȃ ᶕᴔԏ ӱѐ Ȃ Ҿ ѐꜛ ҩ

ῆ ̆ ╠ӱн а ѐ ї ̆ ‾ ᾰ ȁḶ ȁ

Ȃ Ҿ ѝῆ‡ Ԉѝ ӱн ᵏУэ ̆ ╠ӹԏ ᶢ

Ȃ ̆ ֙ ӱнӝ н ῆ‡ 1954

ӱн ֶй ֶЭ Ԉ ̆ 1986 ᶢ Ȃ 

ѝҩᶑ ̆ У Ҿ н ῆ‡ н⁸ ̆ а

⁸ Ȃ ̆й ԏ У ̆ ӱн

н —— ̆ ԏ ᴐ Уэ ̆ ԏ ѝľ
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Үֶ УҾ ̔ ̕Ἱ ᴇѮ ̕ ұ ῆ

‡̆ ̕ н ᴇ̕έ ̕ ᴇ □

ҫ ̕⁸ ӱн н ῆ̕ Ȃ 

Үֶ Ԉ ᴐ Уэ  Э ╠Ȃ ᾳ

Ю̆ Үֶ ̆ὲѐ҂ ꜛ ᴇ Ȃ Ὤ ὴ̆

ᾳ Ȃ ̆ Үֶ ὡУ ұὲ ӝ Ў ұ ᴇȂ

̆ ẹ ̆ Үֶ ὤ ᵑ ұ ᴇȂ

̆ Үֶ ᵑ ұὨὭ ᴇȂ 

ҩ Үֶ̆ ᴇ҂ ᾃ ӝ Ȃ ӝ Ԉ ֳ Ἱ ̆

ӹԏ ᴐ ᶑ ᶕ Ȃ ұᾃ ╒ ᾰ ̆ Ҿ

Ԉ  ᴐ Ȃ ̆ӹԏ Ԉ ╟ ᴇᾃ жн ⁸ ȁᴇ   ᴇ

Ԉ ╨ ᴇ н ῆȂ ̆ ּ ⁹ ᴇ ᴇ̆

ᾃ ⁸Ȃ ԏ ҩУэ ѝľ Ŀ ̆ὲѐ

47 25 ὸ Ȃ Ҿ ԈЮ ̔ 

Ў ╨ ȁ Ȃ 

ү̆ ὲ Ȃ 

Ь̆ ᶑ ̆ ╟ ȁ ֗ Ȃ 

̆ Ԇ Ὠֳ̆ Ȃ 

ҷ̆ ᵏ ᾱ Ȃ 

Ὡ̆ Ԇ Ὠֳ ‾ Ȃ 

Ц̆ ╡╒ᶑ ѐ Ὠ Ȃ 

ὧ̆ ὁ б ‾ ᾰ ╟Ȃ 

Ҁ̆ Ὠֳ Ѭ ᴐ Ȃ 

︠̆ Ὠֳ б ᴇ ֗Ȃ 

Уэִ ӱн ̆ ᶑ ȁέ Ү ╒ з

ӹ̆ה Ἱ ḣ Ὠֳᶕ Ȃת ᾳЮ̆Ү Ȃ

҂ֶ УҾ Ȃ н ὲӹ н ̆ ѫ

ᴇ  ̆ὲ ὁ Ὠֳ ̙ Ȃ ԏ ᴇ ľ

֗Ŀ ұ э Ȃ ӱн бּת ȁ нУ ̆а ὁ ֶ УҾ Ȃ

а ῆ ȁа ̆ Ү б ̆ Ҿ   ̆ ᵳ

ᴇѐȂ ̆ ӱн н ῆ ̆ὲ ╠ұ

ԏ ў Ȃ 

ӭ ̆ ұ ᴐ Ȃ ẓ ҩ ὰ Ӯ ̆҂

ԏ ᵏҩ Ȃ ╠ұᶕ ҂̆ ԈᴳὨֳ бᶕ

ѐ Ȃ 

ѝ ҩ ᵏҩ ᶕ ת̆ ּ ӱн

ᵏҩ Ȃ ԏ  н ῆȂ ԏ  ̆

ӝ Э ̆ Ȃ У ╠ұᶕ ּ ת̆
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҂ֶᴳ ֳ ӱн ᶕ Ȃ 

Ѯ₥  ӑ ӱн ῆ а ̆ ҂ᴳ ԏ ї

̕ УҾ ѐ̆ ╗ Ȃ ̆ᴳ ȁѐ ȁ ד ȁ

ᴇ̆ Ԉ й ֳּ ᶕ ̆ ѫӹԏ ї

ѝш Ȃ 

ȁ ᴇȁ   ѝ ԏ ҩ ̆ Ԉ У ╟ ў ̕

ת ҂ ̆ а ֗ ȁ ̆ ᾳЮ  Ӫ

Ȃ 

ֶ ԏ ῆ‡ѐ Ӯ ҩ   э ╟ᴐ ᴉ

ᴳЭ э ӝ ̆ ΰ ₥ а Ȃ

ֳ  Ҿ ұӹԏ Ѭ Ү֒ ת̆ … ḥ ұ Ҿ

ȁ ῤ Ѭ ҮȂ 

б ̆ ᴇ҂У ұ ѐȂ ҩ ᴐ з҂ Ԉ₥ ‾

ҩѓ Ȃ ᴇ ҂ ᴂҩ ӊ ̆ … ῆ ᴐ Ԉ

ӊ  ӊ —— Ԉ ҩȂ ᴇ Ԉ нῆ‡ ҩ

╒Ȃ 

ḣ ̆ ԏ  ўԏ ׂ Ὧ Ȃ ѫ̆ ұ

ᴐ ᴃ Ү ̆ ҂ ‟ѡУҾ Ȃ э ῆ ҷэ ‡  ̔

1. ṁ Ὠ —— а ̆ ╗Э ̕ Ү б Ȃ 

׀ .2 ῏ Ȃ 

3.  ӝбὨֳ  Ȃ⁞שּ

4. ֗—— ̕ ̕ ‾ ȁ ȁэӝ ᾰ ̕

ȁ ȁ ‾ Ԉ Ȃ 

5. ṁᾱ —— ίᶕ Ӈ ╒̕ Ү ̕ а ѝȂ 

  

Ԉ Ю ת̆ ӭ ҩȂ У ̆ ѓ

ᾃ ԏȂ ԏ Ԉѓ ѝ ̆ ᴐ̆У ╡╒ ᶑ

Ȃ 

˻                                                       
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Abstract: Being a senior professional photojournalist who has worked in mainland 

China, USA and Hong Kong SAR over 20 years, the author gives a thorough analysis on 

the ethical issues involved in photojournalism, especially in the aspects of falseness, 

indecency (and obscenity), privacy and graphics. 

Key Words: photojournalis m, ethics, media, photographer, photojournalist  
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ԏ ̆ ׂ Ȃ 

ԏ ľ ԆĿ̆ ӭ ᴇ ╒Ȃ

У ̔ ̆ ѝ ҩ̆ ҩȂ 

 

1.ӱ У  

ԏἼ У ̔ 
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ұ 2009  8 14 Ȃ Уэ ̆У ά

ѐ  ‾  ֫ ̆У ̆ ᾙ ῆЮ ѷ ҽ · ד
̂Joshua Bernard̃ѐ ᷆Ю̆ӹ ш ̆׀ ὲӹ ά ї У

תּ ת̆ □׀ Э ӄ̆ ҩὲ 21 Ȃד ׀

ᾙ Ѡ· Ἷ ̂Julie Jacobsoñ ὡ

Ȃ 
9 3 ̆ ӹ э ̆ Ὠ ҩ ̂ ̆

ד ₥ ὲӹ ӹ ӹ ̃̆ аӨ ҩ ̆

҂ ד ӝ а Ȃ 
ᾙҮ ̆ ֶẹ ѐ ΰ ӝ Ҭ ̆

ш   ά ᾱ ̕ ֶ ̆ а ӄ ά У

̆ ш ᴇ У ӝ ȁ н Ȃ 

Ἷ ̆ άУ   ̆Ү ̆ άԏ Ҿ

̆ Ԉ Юҩד ׀ άԏ ȁ ȁ ╠ӹ ̆  ά

ԏаṃ ד ľ̔ Ŀȁľᴔֶ Ŀ̆ľᴔ ҮĿ ╨ Ȃ ҩ ά

ԏ ӹ Э תּ Ȃ э ѐ̆ Э₥ ά Ȃת ̆

ד а ӄȂ ľ̔ ֒Үӱ ѐ ŀ Ȃ Ю

ҩӹ ӄ ̆ Ю ӹ ₥ Э У Ȃ ӄ ӝ У

̆ з Ҭ Уэ Ȃ а ԏ ̙ ԏа ѝӭ

ȁѝ Ю Ҭ ̙Ŀ 

8 14 Ю Ȃ1991 ̆ Ԉ ӄ

ѝ ̆ ᴇ аῆ ᾙӝ ӄ ԇ ת̆ ᴇ ѝ ѝҩ῏ᴂ ֳ Ҭ
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̆ ҂ ⁸ Ȃ1991 Ҭ ̆У   ӄ ά

ᾙ ̆  ҩ ӣ ̆ Ȃ ӣ

Юԇ ᴇ ȁ‒ ȁὨ ᾙ ӄ ẹ̆Ԉ ֳ

Ҭ ̆ӱ Ҭ Ȃ У ԇУ 2009 2
ד · ̂Robert Gates̃ Ȃ 

ȁ֦ Ἷ Ҭ ̆ ᾙ ᴇ ᾙ ת̆ ᾃ

Э ш Ȃ ᾙ У֙ ҉ ᶑ̆ Ԉᶑ

ᾙҮ ╟ ȁᶑ ά ӝ ὤȂ ̆  άľ ȁ׀ Ŀ

ᾃ а Ȃ ᴇ  ҂̆  ᾙ Ὠ ӄ ׀

ӹ Ѯ ֒ѐ   ѐ ӝ ֙Ȃ

ӱУ Ѯ ȁ ӱУэа  ӄ ̆ ἵ Ȃת ̆

֗ᴉ ᴇ ⁞ԍ ᾙ ӄ ά ᴇ Ȃа ֦

ѐ ѐ̆ ά ӄ ᴇЭ Ȃ ὲ ̆У ѝ

Ԉ Э̆ ᾙ ᴇ ӄ Ѯ Ὠ

Ȃ ѡ ᾙ ע ᾙ ӄ׀ ᾰͅ ч Ҭ ѐ а

Ȃ 
ד 8 24 ӹ ҄ ѡ ȂҮ ̆ ₥ ד ̆

ӹ ӕ ҩ Ю ӹἳ  ѐ ̆  Ὠ Ȃ

דת ӕ ̆ ѝ ӝ Ȃד ӕҮ ᾋ

̆ ҩ ̆ а Ȃת ᾳ

Ю̆Ӱ ᾱ Ȃ ў֗ ·ќ ̂John Daniszewskĩ ѝ̔

“ ԏ ד ӕ а ̆ ԏ ᶕ Ҭ У Ȃа

ӄ б Ȃ” 
ד ӄ ̆ Ὧ ба Ȃ ᶕ

· ‾̂Thomas Curleỹ̆ ѡ а ̆ ὲ

ד ӝ  Ӱ ̆ ӝ Ԉ Ȃ ᶕѐ̆ ľ̔ ᴔԏ

ᴔԏ ṁ ѝ̆Ԉ ӄ ὲ ӝ Ȃ ᾗȂᴐѝ

̆ Ὠ ᴇ а ԏ ӝ̆ з ԏ ᴇ ἽҩУҾ ԏ

ᾱ ȂĿľ ẹד ӄ ӹ ӝ ̆ ѝӣѫᴔԏӰ

ҩӹ ӝ ̆ Ȃᴔԏр э ӄ

Э ̆ ѡ ӝ Ȃ а Уэ
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            Ŷ ᴇ Ȃ 

            ŷ а ת̆ ѲὨὭ ̆ṁ  ″ Ȃ 
ӱ ԏ ҩУ ׂ Ҭ Ȃ 
ׂ б а ̆ У֒ ѱׂ Ү Ԉ ҂ת̆ а ̕ а

ѱׂ Ү ̆҂ ̆҂ а Ȃׂ а Уэ

б ̆а эᴇȁа ᴇ а ׂ ῆȂ 
ׂ ̆ Уэ ᵏ ת̆ Ԉ У ᾱ ̆ ѝа ӝ

а ῆ̆а ῆ Ю Ȃ 

 

2. ׂ ѐ  
  ̂1̃ ׂ ԈЮΰэ ̔ 
ŵ Ḯ̂False)Ȃ ꜛ Ḯ ȁ ╟ Ȃ 
Ŷ а ̂ ̃ Indecent (and obscene)Ȃб Ḯ ̆а У ⁞̆йӝ

а Ȃΰ︠ ₥ ֳ ̆ Ԉ ӝ ȁ ֶ

ῆ ֳ Ȃ ̆pornography ԏ “ Ŀȁľ ”̆

erotică‡б ԏ ľ Ŀ Ȃ 
ŷ (Privacy)Ȃ ľа ĿУ ľ̆ Ŀ҂ а ̆ ⁞

ӷ ȁע ע ѮЮ̆ ᾳ ╗ш Ȃ 
Ÿ ╒(Graphic)Ȃ ̆ graphic, Ѯ а “ ╒”̆

ȁ ȁ ȁ ̆ ᾳ ̆

Ȃ ӝѝҮ֒ ӝ ׀ ̆ Ҭȁᾰ ȁ ȁ

ӄȂ 
 

  ̂2̃ ѫ̆ ȁ ѐׂ̆ ΰэ ̙ 
ӱ₥ ԏ  ᴿ ̆ Ԉ ѝЬэ ̔ 
ŵ Ү֒ ̕ 
Ŷ Ӯ̂ ᶕ ȁ Ὠֳ ̃̕  
ŷ ֶ ̂бҮ֒ Ὧ ȁ ֳ Ȃ̃ 

   ᴐѝ ӱн ̆ ԏ ѐ Ӯ “̆ Э Ю”Ȃ ԏ ̆

Ὠֳ Ȃ Ԉ ԏ ̆ ӣѫȁа ӣѫ̆ ԏṁ ″ Ȃ ԏ □

ὨֳȂ ҂ УэὨᶕ╒ C̆redibility, ᴔ ᴇ а ֳᶕ ̆

ֳ а ᴔԈ ᶕ ᶕᴔ Ȃ 
Ԉ а ̆ Ὠᶕ╒Ȃ Уэ ҩȂ 

 

ҽ ȇ Ӫ Ȉѐ̆ ̔ 

To be or not to be: that is the question.   
 

ұ ̆҂ ̔ 
To shoot or not to shoot: that is the question. ̂
å�.�¾�â
å���ã�¾�¢�Q�9• Ȃ̃ 
 
аӨӨ э ̆ э Ὧ Ȃӱ ԏ₥ ѡ ᴿ  ̆

ᴐ ҩ″ ̔to shoot̆ ЮȂ ԏ Ḁ̆ ҩжн ‡̆

бҮ֒ ѐ ̆ Ү ̆а ̆а Ү □ ̆У

̆ ҩ Ҭѐ Уэ Ȃ ľἼ
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Ю Ŀ ̆ ᾋᾱ а Ȃ 

ľ а Ŀ̆ эᾱ ṁ ̆ ұ ׂ ῆ ╒ȁ

ᴐ ╒̆Ԉ ӹ/ ᵏ ῆ‡ ṁ  ″ Ȃ 

 

ŵ  ̆ а ̙ 
 

 

У ѐ ὡ֩ᴇ Ȃ ᾃ ᵏ Ȃ 

̆ а ̙ ₥ ҂ ҩ

ľἼ Ю Ŀ ᴐȂ 

ѫ̆ ԏ чэ ̔ 

э а ̙ 

תּ а ἵ ὡ̙ 

ὡ֩ᴇ ̆ У  ̆ ӝ ╗ ᴇ ̆

Ȃ Уэӝ ш ̆ ҂ҮὯӱҮ ᴐּת н ‡Ȃ ҩ̆

ľа Ŀ̆ ̆ а Ԉ ᵩ ҩ ᴁ ╗ᴇ ̙ а ᵩ

ҩӹ ӝ ̙ 

̆ ѝ̔ӣѫ ̙ а ҩ̆

з ̆ ȁ Ἵ а Ȃ ᴁ ľ̔ ѝ ĿȂľ

ӣѫ ᴇ а ̙Ŀ ľ̔ ӝᴇ ᾗ ӝᴇа

̆ Ҿ ȂĿ ѫ ѝҩ УҾ ȁ

ҩ̆ ᴐѝ ҩ ὤй Ȃ Ὠ

ּ ̆ а ֶ ѐ ӝ ̙а ӝ ̙ Уэ

Ү֒ ת̆ а ῤ Ү֒̆ Ԉ ̙ Ԉᴐѝ Ὠ ּ ̙ а

Уэᴇ ̙ ᾳЮ ׂ Ḁҩ 

ΰѱ ѐ ά ֶ נ Ȃ 

̆ ̆ Ḁ ľὤ Ὧ ȁ ѱ ԈĿ ̆ а

̆ Ȃ 

 

Ŷ ̆ ӝ̙ 

 

У йӝ ȁ ‾ Ȃ 

ȇ Ȉ ќ‾¥ ̂Stanley Formañ ‾ Э

УУэ ч ̆ з Ү У ӹ̆ б ὲӹ

У ‾ ж Ȃ 
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1975 7 22 ̆ ќ‾¥  ̆ ̆

₥ Ȃӹ ᾰ ╕Ὠ ̆ ЭҩУ  Ȃӹ  ̆

 Уᴁ ӱ Юҷ ̆ ἳ Э Уэч 19
ᾃ Ȃ  ҷ Ҵ ̆ҷ ̆

чӝ Ю Ȃ ќ‾¥ ѡ ̆  ᶝӝ Э̆

ӄȂ ќ‾¥ ᾰ ̆ Эӹ ҩ ̆ 1/250
̆Ἵ 8Ȃ ╕Ὠ ӹ  ¥ ̆ ᶕ ӹ ľ̔ Ҿ

а ̆ а Э ҩ̆Ԉ ҂ а ҩȂĿ 
ү ῌ ү ̆ӹ У Ȃ Уэᵳ‾ ̆ӹ ҩУ ••  ̆

ӹ ҩ э Ȃ ү ̆ ‾ Ȃ ќ‾¥

̆ Ҭ ̔ᴐѝ ̆  ̆ ľ Ŀ ӝ̆

ľᾶ Ŀ ̙ ӝ ̙ э Ḁа  ӝ̆

̙ 
ԇ ќ‾¥  ̆ ̆ ᶢ ҩ Ὧ Ȃ 
 
ԏᾋ У ҩ ‾ ̔ 
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ᴐ ѝ ῴ ¥ ̂Kevin Carter̃, Ȃ ұ 1993 3

11 ̆ᾃ ќ ̔ Уэ У Э Ȃ ӝ

ҩӣѫ̆ ҩ ̆҂ ҩȂ ҩȇ Ȉ̆ ‒ ұ

1993 3 26 ȇ ȈȂ 

Ҭ ̆ ӝ ̆ Ȃ э

а ҩ̙Ԉ ұȇ ԆȈ ᾗ ѐ э Ȃ

ӝ э ̆ з ҩ э ̆ ҩ Ȃ

҂ ѝ Ȃ 

1994 4 12 ȇ̆ Ȉ ̆ӹ ҩ ‾ Ȃ

1994 7 27 ̆ Ьэ ̆ Ȃӹ ̆ Ҿӝ ұӹ аҩ

╒̆ Ҿӝ‡ ѝӹ Ὧ ̆ ӹ ӝ ȁ

Ȃ Ԉ ת̆ ԏа ҩֳ Ҭ Ȃ 

 

2010 ѐ ̆ Э Уэ ̆ Уэ ẹ Ю

ᾰ ȁֳӝ а ̆ ╟Ȃ 

̆ э ̔ ẹ Ḁ ӝ̙ ̙ ֶЭ

э Ȃת ԏ ᴇ нᾃ Ȃ ΰэ ̔ 

a. ẹ ╒ ӝ̙ ̆ ᾰ ӝ̆ а ҩ̙

̙ Ḇ╠жн έ ̆ Э Ȃ 
b. э ₂̆ӹ ̆ ᴐ̕ ӹ ӝ̆ ӹӝ ̙ 
c. ̆ ӝ ӝ̆ ֶ ᴉ̙ а ӣѫа ̙ 
 
ŷ  

ֶ Ὧ бҬ ̆ ѝ Ὠֳ Ү

Ὠֳ‾ ̆ ֶὨ Ȃ 
2005 У ҩУ Ҭ ̆ ԏ ̆ 2002 5 14

“ 5·7 Уэ שּׂ ” ̔ 

 
Í�+

\�!�q������ �r�ž�¹�Æ�o���¢�Q�ñ�ˆ�•���%�Û�š	Ã�v���{� ��

�������� 
 �� �e ���� �� ���� �¨ ���� �Ó���q �������r�Â
”&�9�]�´�Ü���7�Ö�)�º���ž�¹�Æ�o���c�/�¢

�Q�ñ�ˆ�•���%�Û�š	Ã�v��	��{�
K�d	–ó�¢�Q�ñ�ˆ�•���ô�l�š	Ã�v���þ�}&�9�Õ	��/�dÍ��

�Ž��T	ô���´���/��	��{���¢�Q�ñ�ˆ�•���%�Û�š	Ã�v���¥�Ó�:�ö�d ��

   

̆ Ҭ ̔У ̆ ѫ У ‾ҩ̙

ӝ ̆ ̆ ӹӝ ׀ ̆ аӤȂ 



ȇὤ ּ ‒Ȉ2010 2 ̆ 7 ̆2010 12  
Global Media Journal, Vol 7̆Issue 2̆Dec. 2010 

 72 

̆ ̆ У ╟ ֙Ȃ ᴔа Ḯ̆

Ԉ ӝ а ̙ ұӹԏ ̆Ц Ц ᴐ̆ ұ ╖  שּׂ ̆ӹԏ

‾ ֗╘ ̆҂ Ȃת Э‒ ѱנ̆  ҩ

ӝ ╒Ȃ 

ḣ ѐ ў֗Ф ᾗҩУ ȇӝ б Ȉ̂ 2002  6 25

ȇѐ ȈУ Ȃ̃ ̔ Ц Ц ľ̆ ᴳ ὰ У

ӝ ̆ ᾰ ̆  ̆ ꜛ ȂĿФ

 ̆ ᾗ ̆ ӝ Ὧ ̆ а ұ Ҭ ̆

ѐẹȇ Ȉ ̆ ľ שּׂ ҩ̆ ӝ ҩ ̆

 ҩ 7 У Ŀ̆ аת ѓ ᶕ ̆ У

׀ Ѯ ̆ з б ᴐ ӝԏ ӝ ҂ У ὲ

Ȃ 

ԏ ̆ ׂ ̆ б ̆а ѝ

̆ Ӥ Ӥ̆ Ȃ ԏ ᴐȁ ҃ѐ̆ ȁ ȁӇ

э Ȃ ᴐѐ э ̆ ӱ ӻ Ȃ 

 

3. ╒ȁ  

ѐ̆ ԏֶ  Ҭȁ ҔȁҮ а Үֶ֒̆ ֶ̆ ȁ

ӄȂ Э̆п ᴇ а ̆ ̆ ᴇ Ү

֒Э ῆ҂ а Ȃ 

̆  ⁸ ̆ ᾃ ̆аӨӨ а ȁ ╒̆ з

̆ а ̔ 

G ̂GENERAL AUDIENCES All ages admitted̃̔ ֳ ̆ Ȃ

⁞ ᾃ Ԉ ̆ ᴇȁ ̆ ╒ Ȃ ҂

ѐ Ԉ  ̕ 
PG ̂PARENTAL GUIDANCE SUGGESTED Some material may not be suitable for 

childreñ̔ ̆УҾᾃ а ἳ ̆ Ҿ ӊ а ̆

Юט Ȃ ⁞ ȁ ᴇ ̆ ᴳ ҂ ̆

̆ ╒ аֶ   ̕ 
PG-13 ̂PARENTS STRONGLY CAUTIONED Some material may be inappropriate for 

children under 13̃̔ ⁞ ̆а ұ 13 ԈЮἳ ̆13 ԈЮἳ ὲ

̆УҾᾃ ἳ а Ȃ ⁞ ╒ ̆У ᴇ

̆ ֶ ̕ 
R ̂RESTRICTED Under 17 requires accompanying parent or adult guardiañ̔ ⁸ ̆

17 ԈЮ ט Ȃ ⁞ ꜛ ӝᾃ ̆

ȁ ╒ȁ ̕ 
NC-17 ̂NO ONE 17 AND UNDER ADMITTED̃̔ 17 ԈЮа ̆ ⁞

ѝ ӝ ̆ ӝ ᾱ Ȃ ѐ ̆

╒ Ԉ Ȃ 
ӱ  ̆ ԏ Ԉ  ̆ ֳ ᴇּ ᾃ שּ ̆а ԏ

ľ Ŀ Ȃ ᾳ ľ̆ Ŀ ӊ ̆ Эľ а ĿȂ ⁸

⁸а ӝ ת̆ ἳ ԇ

ᾃ ῆȂ 
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̆ ̆ ̆ ̆ ̆  ұ ╒ ̆҂ֶ

₥ Ȃѡᴿ̔ 

 

 
̔ 

EDS NOTE GRAPHIC CONTENT  **Lebanese citizens carry a man who was killed by shrapnel from an 

explosion in Kfarshima, near Beirut, Lebanon, in this July 17, 2006, file photo.   (AP Photo/Hussein Malla/FILE) 

ԏ Ԉ ̆ Уэ ľ ӄĿ ӝ̆ ̆ ̆׀

а ҩȂ У ̆ Ȃ EDS NOTE GRAPHIC 

CONTENT̆ ̆eds editors̆Graphic content̆У ȁ ╒ᾃ Ȃ 

 

Harold Evans  У ҉̔Pictures on a PageȂ҉ѐ У

̔ 

֦ Ἷ Ҭѐ̆ У ᴇ Ҭ ̔ 

 

 

̆ ת̆ ̆ ҩὤй ὲ

Ȃ London ObserverἼ‒ ҩ  ̆ ὤй ҩ Ȃ

 Vincent J. Alabisôformer Associated Press executive photo editor̃
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ѡ̆ӹ  ̆У аֶ ľ̆ У ֶ   ĿȂ 

Ь Ȃ 

ӝ  ̆ Ȃת У ӝ   ᴇ ׂ

Ȃ ̔ Ҭ Ȃ ѝ ̔

а Уэ   Ȃ Ҭ ӹ Ҿ ̆ ѝ

̆ з ӝ   Ȃע

ѐ ╒ У ҉̔Pictures On the PagesȂ ҉Ὧұľ ╒Ŀ

̆  н ̆ э ̔ 

ŵ   ֶ Ѭ Ὠ ̙ 

Ŷ ֶ ȁ ̆ Ү֒ ̙ 

ŷ ўᴇ а ̙ 

Ÿ ӝ ̙ 

ᴐ ӱ э ѐṁ  ̔ ֦ Ἷ ά ‒   ȂὲѐУ ̆

ӹ ѝ̆ ֦ Ҭ Ѭ Ҭ̆ э֦ Ἷ ά҂ ѝӹ ̆

̆ ўѬ ӻ  Ԇ֓̆ ‾ұ ҬȂ 

ԏ УЮ Э ̔ 

 

 

ľ а ̆ẹ ӝֶ ѝ Ҭ Э   ĿȂ

̆  ̆ ̆а

ұ graphic Ȃ 

ѫ Э ά̆ ֶ ᴉ̙ 

ὲ ԏ ֳ ᴇ ľ ╒Ŀ ѐ̆ ᾰ Ү֒

Ү֒ ш ̆ ᾃ ‡ ᶑ ӝ ӑ У

̆ ү ׀ Ȃ 

 

1995 4 19 ̆ Oklahoma ̆168ӝ ӄ̆ 911Ѯ
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₥ ᾃ ш У   ֒ȂҮ ̆ ֳѐ ӝЮ

ҩ ̔ 

 

 

Charles Porter IV ᾰ ̆ᾰ ҩ ╟̆ ӝ

ӹ ᴇ ᵏ Ȃӹӱ э ̆ ᵏ ҩ Ȃӹ 

ֶ ѫ ̆ ֶ Э   ȂЮ  ̆ӹ Уэӱׂ

̆ У Ȃӹ ӣѫ̆ ӝ ҩӹ ̆

ֶ ὤй ЭȂӹ Ȃ ᴁ ӹ Ҿ ӣѫ Ȃ 

̆ ҂ ҩ ӄ̆ת ԏӱ ѐ ҩ ȁὯ ȁ Ȃ

ѝ ̆ ү ‾ Ȃ 

2010 8 18 ῌ Ҵ̆ ờ ҄

╒ ֶп ̆ ̆ ѐ ̆ӝ Ȃ19 ̆

  ̆ ̆ Ȃӱѐ ̆

̆ ὁ  ӝ̆ ̆ ὲ Ȃ Уэᴿ ̆

Уэ ӝ ̆ а ̆ ̔ 
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Ю ̔ 

 

 

�í���€�Ö�+���T�ø�����i
’������������ 
 �� �e ���� �� ���i
’�j�V�æ	O&�W�ž�–���T���� �e ����

�����j�V�¥�…�Å�/�ï���]�´���T�}�i
’�j�V�T�ø���´�)�û�È�]�½�Æ�]�´�d��
‚�•���i
’�˜�j

�V‹�Ö�V��
£�¦	 �y�Õ�þ�æ	O�—�º&�W�ž�–���T�]�´���W�y�]�´�����º�—�d�	� ���� �� �� �¨

���� �Ó���y�½�¸�•�N �� 
`�7�d�T�}"�
�¤�]Ï�/��������� ���ž�–�� ���� �%���Ó�d�d ���í���€�š

�à���ê�»�› ���| ��
ԏ ΰэ ̔ 

ŵ а ӝ ̙ 
Ŷ а ѐ  ҩ ӝ̆ Ү ш ̙ 

ŷ ӝ Ү̆ѝӣѫа Ү̙ 

Ÿ ᾳ  ӝ̆ ׂ ̆ ׀ шȂ УэҬ ̔

 а Ȃ а ̆ ӹ ш ̙ 

Ź ӝ ᴇ‒ ̆ ֳ Ȃ ֳ а ῤ Ү ̙ ѡ

ᴿ̆ ⁸ ⁞ ̆ ̆ а ₁ ̙ 
ź ѐ ӝȁ ᴇ ̆ ᴇ ‒ ӝ ̆

⁸ ‒ ӹ ӝ̔ аֶ ᾃӕ ӝ Ȃ ̆Ӊӱѐ ӝ ֓

ḣ ұ Ȃ 
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2010 4 ֙ ̆ ҩ Ȃ ԏ У ̔ 

 
У Ȃ ѐ έᴇ  э ת̆

Ȃ 

4 17 ̆ ȁ ȁ ȁ ҩ ốӝ

ᴇ ̆ Ȃ 

эӝ ̆ а ѝ ᴇ Ȃ ᶋ ᵑת̆

ᾰͅ ֳ ̆ ҩ ᶋ Ү ố̆ӝ У ᴇ ע ת̆ Ю ȁ

ᴉּ У ̆ ѝ ӱнӝ Ȃ ̆ эӝ

ѝ ȁ ᴇ ӝ ̆ а ̆ ֶ ׂ Ȃ

 ל ̆ ѐ ӝ Ȃ ԈḆ  ѐ ӝ ӝ а Ȃ 

 

4.ׂ ῆὯѱ ᴇ Ὠᶕ╒ 

‒ ᾃ Э ׂ ῆ̆Ὧѱ Ὠᶕ╒̆ ᴉ ֙

̔ а ̙ ӣѫ ̙ 

ȇ Ȉ(South China Morning Post) У֙ ̆ ᴇ

ѐὨᶕ╒У ‟₥ Ȃ ԏ ѐ̆ ὁ  а ȁ ȁ ӝ Ȃ 
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2010 5 8 Ȃ Уᴁ …ᴐ ╕ҩУэ ̆ White 
Girls̆ ӝᴇ Ȃ 

̆ ֳ ̆ э Ȃ ҩ ҩ ᾳȂ ԏ ̆

ҩ ̆ Ҭ ̆ а ‒ ̙ ̙ ̙ ‒ ̆ ԏ а

̆а ̙ ԏ ᾱ ‒ Ȃ ԏ ᾱ ‒  ̆Ӊ ṁҩ⅔

̆ ҩ ѐ ᾃ ᴁȂ 

ԏ Э  У ľ̔ эӝ э̆ӝ б ὯĿȂ

ת а ̆҂ᾗЭ ̆б ὯȂᾋ╗Э̆ б

Ὧ̆ת ӣѫ ̆ Ȃ 

 

Ю ӭ ȇ̆ Ȉ Ȃ‒  ̆ ѝӣѫ ‒

Ȃ 

 

 

2010 п У Ὧұ б ᴳ п Ҭ Ȃὲ ̆ᴁұ п

ӹ ẹ Э̆ ӹ Ȃ ȇ Ȉ ̆

ṁҩ ̔ 
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ԏ ̆ ֗ ᾱ Э ᾗ ѐ ̆ ѝ

а ѐ ת̆ ̆У ӝ ̆ а Ԉ‒ Уэ Ὠ

ᶕ╒ ᴇЭ Ȃ ԏѐ ᴇ а ‒ ӝ ̆ X Ԇ У Ȃ

ѝᴔ ᴇ̆ Ὠֳ ̆ᴔ Ὠֳ У Ȃ 

 

�:�´���q ��

 

2009 11 9 ̆ ᾙ ̆ ȇ Ȉ ‒

ѐ̆ У ᾗ̆ а Ȃ 

н ֶὨ ȇ Ȉұ 2009 11 9 ᾙ ᵛ Ӈ

̆ ‒ 17 ṁ ̆ ὤ ӝ ӕ ̆
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ȇ ӱн жн ‡Ȉᾃȇ ᴐ ‡Ȉ 2 4 ̔ 

2  Ү֒ ̆ ӝ ὲ ̆ ӹԏ

׀ ῏ ᴂȂ 

4  ᴐ ̂ꜛ ̃ ȁ ╒ȁ

Ȃᴳ ̔ 

4.1 Ү֒ ̕ 

4.2 ֶ ̕ 

4.3 Үӝ ὲ Ȃ 

ֶ ︠ Ὠֳӝ ̆ ȇ Ȉ‒ ׀ ̆ з

̆ а Ȃ ӝ ѝ̆ ₁ ̆ ֓ḣ̆

‒ Ȃ  

ת ԏ ׂ̆ б а ̆ ֒ҮЭ ȇ̆ Ȉ ̆

Ԉ  ╒ нὨֶ Ὠ ̆ а ӣѫ ⁸ Ȃ 

 

5.  

Ю ̆ ԏᾋ Уэ Ȃ 

 

  

 

1958 1 21
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ṁ ̆҂ ԏ ֒Юӊ   Ȃ 

ṁ ұ ע ת̆ Үб ̆ ѐ ҂̆ Ȃ 

̆ а ̆ Ὧѱ ᴇ ᶕ ȁὨᶕ╒ȂУэ ᶕ ӝ̆ ԏ

ѐ аֶ ᶕ ̆ ᴇ҂У ̆ ҩᶕ ̆ ᴳᴔ Ḁ̆⁞ӝ ѝᴔ

Ḯ Ȃ 
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Э ̆ ҩУ ╟Ȃѝ ̆Уᴁ ҩ Ȃ ‒

ȇ Ȉ Э ̆ ╗ ‾ ת̆ ╟ Ȃ 

2010 й ̆ ̆ Уэ Ь ̆ ҩ ̔
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ұ 2010 3 3 ᾱ̆ 2010 ᴇ ᾗ Ь

Stepan Rudik Ȃ ֶ ᴐ ӝ RAW ẹ ̆

ᴐ ѐ Уэἷ ̆ ҩй ‡Ȃ 
  Э   ᾳȂѝҩ ᶕ̆

а Ȃ  
2010 ѐ̆ ẹ ᴐ Ȃ ҷ ̆ ᴇ ẹ

ֶ чᴁ ᴐ ̆ ԏ ╟ҩ Ȃ 



ȇὤ ּ ‒Ȉ2010 2 ̆ 7 ̆2010 12  
Global Media Journal, Vol 7̆Issue 2̆Dec. 2010 

 84 

 

̆ ӭ  ӝ   Ḯ̆ת  4 29 ̆ ֶ

Ȃ 

 

ԏᾋѡУэᴿ ̔ 
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Í�+

\�!�ò���¨�· �� �e ���� ����
%�³�:�š�ï�Ï	:
Ö�d�—�7 ���5�H�Q�R���7�D�K�R�H���2�S�H�Q���� ��	ô‹ �e�}

‹�³‹ ���0�D�W�W���%�H�W�W�H�Q�F�R�X�U�W���}������ �S�}�•	��ê��	•�•�¢�&�ó��	:
Ö�d�—�7�›	F�d ��

 

ȇ Ȉ ¥ ή(Guy Reynolds) ̆

ӣѫа ̆ ч נ ת̆נ а ̔У ѐ ̆ ̆ ·

11 ὰ ֳ ̆ӹ ΰэӝṁ ̕ У ·

ᾗ̆ ᾿̆ ӹУэӝȂ ч У ת̆ а ̆

Ԉ ₥У Ȃ 

· ή ұ ҩ ̆ Уэ ˻ Уэ

а  ч а Ȃ · ήа ╟ ̆

Ԉ Ȃ  ̆  

ч ̆ ₂̆ ľ̔ ̆ ֒ҮȂĿ Ү ҩ ̔ ᵏ

Ἷ· (Marc Feldman) ╟ҩ Ȃ ᴁ ̆61

̆ 26 ̆ӹӉ а ╟Ȃ Ү ў╟

ή̆ ҩҮ ̔ Эῆ ̆ ӝ

ѝ ת̆ ӹ ᾿ȁ ὲӹӝ̆ ҩȂ

ӝᶢ ̆ Ȃ ľУ Ѯ Ŀ̆ Ӊּ ҩ

Ȃ 

ҩ ̆ ̆Ԉ аᾋ ӹ Ȃ 

 

2010 ѐ ὤ Ҭ ȇ̆ ֓Ȉ ᾃ а Ȃ 



ȇὤ ּ ‒Ȉ2010 2 ̆ 7 ̆2010 12  
Global Media Journal, Vol 7̆Issue 2̆Dec. 2010 

 86 

 

̆ ȁḮ ԏа ὲѐת̆ ԏ Ԉ   ׂ ̔

ѐ ̆ תҩȂע ‒ ̆ ѫṁȂ

ᴇ‒ ̆ ľ ἿĿ̙ ̙ р ‒ ̆

а ̙ ὲ ӝ ү ׀ ̙ 

 

ԈЭ ԏ  ׂ ̆ ԏ Ԉ  ̆ ԏὲ ӱ э

̆ Ԉ ӱ Э̆ Ȃ Э ᴐЭ̆а

̆҂а Ȃ ̆ ԏ ᴉ ȁ Ȃᴿ ѐ Э̆

а ╟ ӝ ̙ Уэ ̆ ԏ Ȃ

ѫ ᾳЮ̆ Э ԏӱн ᴉ ̙ ₥ ȁ Ḯ

ת̆ ľ ֳ ӑ Ŀ̆ У ̆ ╟ ̆ӊ ̆

зӱ ̆ ֶ ӝ     Ȃ 

 

ԏ эӝ ̆эӝ ȂὨ а ԏэӝ Ὠ Ȃ 

 

ԏ ̔ӝ Ὥ ӝׂ ῆ ӣѫ̙ѐ ӝ ῆ ӣѫ̙

ľҷ Ŀȁ1949ȁ1978 Ԉ ׂ ῆ ע ӣѫȂ Ѩ а ת̆ ע б

ᶥ Ȃ 

ע ѐ̆ ᴉ ̆ э ᴉ ̆Ὧ  Ὠᶕ╒ ᶕȂ

ҩ ᶕȁᶕ֗̆ ᴇ ᾃ ̆⁞ӝ ֶ ᶕȂ 

ԏ ᴐ ѐֶ̆  Ү ̆ ᴳ ԏ ᶕ ת̆

ѝ ᶕ̆ ԏ ᶕ֗ ҂ֶ Ȃ

̆У ԏ ᾃ ѐ̆ У ԏ ּȂ ὡҩ

ӝ╒ȁ ╒ ת̆ а ӝ ̆ ѝ ԏ ᴇ ᴇ Ԉ ̆

ᴇ ᾃ ᴇ̆ ᾃ ҾȂ ̆

ԏ ᾃ Ү ̆ Ѯ Ȃ ѐ ҩ ̆ ֶӨ ұѐ

ȁӝ ȁ Ҿᾃ Ȃ У Уᴁ ̆ ѝӣѫ ж

ѐ ̆ ̔ п ᴔԏ ּ ҩȂ ᴇ аὤ ȁаὨ ̆

ҩ ѐ ҩ ҂ Ȃ ԏ ᴇ ̆ ̆

У а ̆ ‡ֶ ѝ ԏ ᴇ Ȃѝӣѫֶ

̙ ԏ Ȃ 
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ᾃ а έᴇ ῆ̆ ȁ а ж

Ὧȁ ṁ̂ ̆ ҂ Ὧȁ ⁸

̂ Ὠֶ̃̆ ̙ 

 

̆Ὧұ ׂ ̆ ᴉ ѐ ̆ὲ ѝчэ

̆Уэ ̔ ԏ ᴉ Ҿ ̙ Уэ ̔ ԏ Эҩ

э ̆ ᴉ ̙ 
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Abstract: All foreign national legislations do not prohibit the lawyer from making 

statements out of the court, but they restrict the statements harmful to the substantive 

justice, and the false information. The lawyers can make statements that make no real 

harm to fair trial, publish procedural information, and make the statement as a response 

to elimi nate the negative effects of the others. China should learn from the above rules, 

revise the Article 163 of "Rules of Lawyer's Professional Conduct", prohibit "the 

statement that could be reasonably considered to undermine the justice of the 

expression," and provide safe harbor rule, the right to respond rule, the truth rule.  

                                                        
ŵ У ̆ ̆ ȁ ̆ ќᴏ Ȃ ѝᴐ ў 2008

б ȇ ᴇ б Ὠ Ȉ̂ ѝ SFB2008̃
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б ᴇѮ Ὧ ̆ ╕ ֒ ѐ

ּ ү̆ ︢рЪ Ȃ б ᴇ ֶ

‾⁸ Ὠ ╒ Ԇ ̆ Ԇ Ὠ ‾ ֶ а ҂έ Ὥ Ȃת

̆ б ᴇѮ ҂ ᾰ ̆ ѝҩ ‾ ᴇ̆ ╟ ̆ ὲ

֒ Ḷ ּ̆ ╒̆ Ὠ У Ȃ 

ȇ Ȉ 38 ľ ᶑ н ╟ѐ ȁ н ȁ

а Үӝ Ȃ н ╟ѐ ӝ ὲӹӝа ᾳ ᶕ

ҫԈᶑ ȂĿ ҩ н ѐ ⁸ чэᾃ ̆У а

ȁ н ȁ Үӝ ̕ү н ╟ѐ ӝ ὲӹӝа ᾳ

ᶕ ҫԈᶑ ȂԈЭч ѝ ᶑ Ѭ╘Ȃ 

ת ҩЭ Ѭ╘ ̆ ″ ּ̆ ᴇὨ а ұ

ᶑ ֒ ᾳȁ ֒ ̆ ̆ ԏ ѝ ѐ ľ ᴇ ּĿ̂ Media 

Campaigns)Ȃ ̆ ԏӨ ᶑ Ѭ╘Ԉ ᴇ ּ ‡ Ȃ 

Уȁ ᴇ ּ ч  

б ᴇ а ὁֶ  ̆ Ὠ Ѯ

̆ ѐ Ѯ ̆ ч ѐ ұѐ

Ӯ ᴁ ̆ ᴉ ᴇּ ᶕ ּ̆ ӣѫ ᶕ ̆ б ᴇ Ὧ

︠ ̆ Ѭ Ȃ 
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Үӝ ӝ ֶѐ ӝ Ю ֗ ẙ Ȃ ᴧ

ӝУ ѐ̆ ľ̔ ᴧ Юᴇ̆׀ ’Э

ֶаֶ ̙Ŀ ľ̔ẹ ᴧ ѫш ̆У ̆ ’

Эΰѱ ӣѫ ̆а  ה̆ ’ȂĿŵ

ү Ὠ Ȃ ұ’Ү ֒ᶕ ẹὲӹ ֶ У ̆
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а ̆ Э

ᴇ ҩ Үӝ‾ ̆бὲ а Ȃὲ ̆ Ὠ

Ȃ ″ ѝ‾ ᴇ ּ У ֝
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УҾ ᶕ ̆ᴳ ӊ Ȃ 
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ч ӭѝ ұ ᴇ ּ ̆έ ѬȂת ľ

Ŀ ̆ ѝ аэ ̕ ľ Ὠ

Ŀ ӣѫ̆ ֒҂ У Ȃ 

а У Ὠ ̆ ѝӹ У Ὠ Ȃ ’Ү ѐ̆

̆ б ֒ ѐ҂ Ҿ ᶕ ̆ Ҿ 

̆ ᴐ ⁸̆ ″ ⁸
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ŵ ֻ ¥R¥ ȇ̔’Ү Ȉ̂ Юᾊ̃̆ ̆ѐ   2003̆1159 
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2004 3 30 ȇ н ѝ ̂ Ȉ̃ 163 Ȃ

̆ ѫ ὲ ╗έ ᴐ Ȃ ᴉ У ‡έᴇ̆ע ѝ

ׂ ‡ ὤ ̆ Ԉ ὲ ᴇ ּ ⁸Ȃ ľ

ѝ Ὠ Ŀ έᴇ ‡ ѝЬэέᴇ ‡̆ ὤ ‡ȁ

‡ȁ ‡Ȃ 
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ᴇ ₥ Ḯ ̆G Ὠֳ ֒ ҩ ӑ‾ұὨֳ
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ŵ Kevin C. McMunigal, The Risks, Rewards, and Ethics of Client Media Campaigns in Criminal Cases, Ohio 
Northern University Law Review 2008, Symposium Articles. 
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″ Ӱ̆ Ὠֳ Э Ȃ ╗ᴇ ӑ Ὠ ὲ У ľ

Ŀ Ȃ 

УȁὨ ע  

ὲЎ Ȃ ҽ   ľ̔ ″ᾱѮ₥ Ўэӝ а ѝ Ȃ

а ӹ ᵩ ҩ ҫӹὨὭᶑ ̆ ֶ а ӹ Ὠ ᶑ ȂĿŵ

ὲү̆ ȂὨ ֒Ѯ Ԉ ὡ ֶὨֳ ̆ ұ ֳּ Ȃ ὤ

Ἷ ּ ֳּ έ ľ Ŀȁ ȁ б ⁸ ̆ѝ б ў ᵏҩ

̆ ѝὨֳ ў Ȃ ᶕ ᶕ ѲУיּ ̆

Э ὁ ֶ ὡ ѮѐȂ ὡ ̆ ԏ

֙ ȁע ֒̆ ľ Ŀ Ȃ ̆Ὠ ᵳ ҩJames Stoner

Sunstein   ľ ᴇ Ŀ̂group polarizatioñ̔ע ѫ ᶑ ̆ ѫ Ȃ

Э  ӱֳ ̆ ̂ ȁ ȁ

̃ ȁע ע ᴳ ̆ ľ Ŀע

έ ╒б ᴳ╒ע бэᴇа Ѯ̆ а ľ

‾Ѯ Ŀ ӝ ̆ ѝľ Ŀ ╒  Ѧ Ȃľ

ľ ĿѮ ὲ ұ ’ Ȃ ת̆

б ֒ Ӱ ѝЭȂ Ὠ ֒ ὡὨֳ Ѯ̆ ֒Ү ȁ ȁ

̆ӝԏ Ὧ бҩ Ȃ ѐ Ю ֶѐ̆Ὠֳ Ө

֒Ү ₥  р ᾶ ̆ ᵑ ╒ῲ ѝ ֒…  Уэ ע

ѝ̆ ″ ᵏҮ Ȃ ֶὨֳӰ ҃ ұ ᶋ ľ Ŀȁ

ľ а Ŀ ὭӎḮ ̆ ׂ ў Ю ̆ б ӝ 

ᴁ̆ аὤ  ̆ Ѭ □ач ̆ ̆ ֒ ᵳ У

за ″ Ȃ ѐ̆ ֶὨֳ б ӝԏ

ꜛ ̆  ″ᾱ ҩ ’ У ‡ ᾋ̆╗Э ӝԏ

ѐ аᴧ̆ӱ ӝԏ
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Ŀ й ᴇўѬ ע ѐ ̔ ̆

Ȃ ү ″† ̆ ᴇ б̆ Ԉ ѝ ̆

ľ Ŀע ѝľ Ŀ ľ ĿѮҬ̆ ж ת̆

ľ Ŀ ὤ ̆ ӝ ″ † ’Ȃ ᴐѝ 

ȁ ѐ ў ѝ □ ȁӻ ╨ ѐ ᴐ

а ̆ Э ұ Ю ᴇ ע Ȃ  ̆ ֶ שּ

ѝ ȁ Ь ў Ȃŵ

ὲЬ̆ Ȃ ֒ а ̆Ү  ҂  ̆ӱ

бў Ѯ ̆ Ὧ Ὠֳ ᾋ Ȃ

Ὧ ֒Ү ὲ Э Ὠֳ ——ӱ

 ע  ″ Ȃ ᵏ ‡ ӱ ῼ

︠ Э Ю ̆ Ҕ ȁ ִ ά ȁѝ Ү

ѐ Ὠֳ Уэ а ̆ ѐ

‡ӱ ҩע ӱ̆ У ╟ Ὠֳ ұ ″ —— ҩ

Ȃ

ѐӝԏ ᴁұ ̆ӝԏ У

̆э Ѳ ѝ ע ̆ У ľ ᴇ

ĿȂ ў Ὠֳ Ὥ  У ľ Ŀȁľל ѬĿ ̆† ֫ ⱷ

Ȃ  

Ŷ

ľ Ŀע б ⁸ Ȃ ⁸ ע

ӝԏ Ὧ э Ѭȁ з э Ѯ Ѳ б Ȃ ̆аӨᴳ

נ ֒ ὨֳὯ Ѭ ұל ҂̆╠ ֗ўᴇ ȁ

ᴃὨֳ Ѯ Ȃľ Ŀע  ӝԏ ľέᴇĿ Ḷ ̆Ὠֳ ̆

έᴇ̆ Ү έ ╒Ȃנѱ ע э ѐ̆ӝԏ

їὲ ᴇ У ӱ ᾰ╟бל ̆ У

Ѳ Ү ̆ὨֳᵳУ Ȃᴉ б ὲ зᴉ̆נ ў ̆

ᴧ Ӊб ӱ̆נ а  ̆ ט ֒Ү а ȁὨ

ֳ Ԉᴐ  ″ а ע Ȃט Ү֒ ӝ̆ ұ Ὧᶕ а

Ἱ ╗ѓ ̆ӱ ѝľ ӝ Ŀ̆ ̆ ″Ӊ б Ȃ Ь

᷆ ӝ Ȃ 

ὲ ̆ б ȂὨֳὯ э б аӨӨ ұ₂Юй ӝ

ԏ Ὧ ̆ ұ ֶὨֳ ѨԈ ҃ ע У ᴇ

Ȃ б Ὧ э  ᾱ Ү Ὥ ֶ

Ὠֳ ѐ ҩע б Ȃֳ ̆ бжн ″ ᾰ ѮУ

б ᴇ а ȂὨֳ з ᴇ Ѭ̆ ֒ ᴳ ӝԏ

У ᴇ ѬȂӹԏ ѡ ֗ȁ ȁ ȁ ӱ

⁸ аӨ   а ̆  ″бὨֳ

Ḷ Ѯ ̆ ӊ а Ȃ 

                                                        
ŵ ȇ̔ ֶ Ȉ̆ 196 ̆ : ѐ ҉ ( ) Ὠ
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Ȃ ὲӹ ὯὨὭ ҂ ȁ Ȃ ѱנ ұ ת̆

ὤ ע Ԇ̆ н Ҭ ⁸ а ὡᴳ Ὧ

ѝ ̆ ᴇ э ѐ   ľ Ŀ а ľ Ŀ Ὧ ȂУ ̆

б ᴇ ҵ ̆ У ̆҂ ᴇ ̆ б ᴇУ ̆

ὡ б ўᴇ ѝѐ ̆ ὁ ľ Ŀŵ

                                                        
ŵ У̔ȇ Ԇ бѐ Ȉ̆אӏ̔ѐ ӝ   ̆2003  

Ȃ ̆

Ὠ Ὧȁ ᴇȁ ўᴇȁ ֶὨֳ Ὥ ╡╒Ю̆ У

Ѯ Ὠֳ ί̆ӱ Ὠ ľ Ŀ а ȁа

ȁ ȁ ̆ ̆Уэ Ṍ ὨὭ ҩᶑ Ȃ 
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2009 Ḯѐ ̆ з ѐ ў ӝ ӏ й̆

ӎ 48 Ȃ6 5 ̆ ΰѱ ѝѐ ᴇ Ӣѐ ֳ Ȃ

ӏ ѐ ў ӝѮЎѝѐ ȇ Ȉ ᴐҩ 25 Ȃ э

ѐ έ ӝ ̂CQNews, 2008 Ȃ̃ 7 ̆

ὤ э ̆ ԏ ᴇľ ╖ Ŀ

У ̂Zhao, 1999 Ȃ̃ э ᴐ ᶕ ὲ̆ ּ ᶕ

ѐ Ὥӊὒѐ ֶ ѐ Ȃ ӏ ӝ҂ ֳ ѝ

̂Xinhuanet, 2009 Ȃ̃ 

ӏ 10э ᾃ̆ ὯұӹṌ ᾳ ᴇȂ2008

7 ̆ ӏ   ̆8 ̆ ӏא ╗ ֶ ╒ ╟ ̆ӹ

ᴐ ᴁ Ȃӱ    й̆ ̆ Ὧӹ Ṍ ᾳ

ҩ ⁸Ȃ2009 ̆ ּ ӏ й̆ת ѝ ּȂ ᶕ

҂ᴳ ӹ й 2009 6 4 Ὠ ̆ѡ Ȃ 

30 ₥̆ ӏ ὡאӏ ̆ ҂ ӱ Ȃᴐѝ ӏ

̆ ҩ ӏ ֶȂ ӹ йѮ ̆ Ὧ ᴇ

̆ з ╗ҩУҾа ╟Ȃ 

2009 7 17 ּ̆ ў ӝ ¥Ἷ ῴ йȂ ὯἿ ῴ

Ҿӹ ֳ Ү֒ ᾰͅ ұ ᴇȂὯұ

Ἷ ῴ Э ᴁ ӹ ֳ ӎ ╒ ̆ ΰѱ֗ᴉУэ

ᴇЭ Ȃ9 9 ̆Ἷ ῴ ԍ ѡ ̆ ȁἿ Ӯӊ

нѐΰѱὤ ӝ ₥ ⁞Ἷ ῴ ̆ Уԍ ҂ Ȃ 

ᾱ ᴇ Ἷ ῴ ӏ ᾰͅ ѐ ч ў ӝжн

Ȃע Ь ̔ Ἴ̆ чӝ ѝ ╒ ў ӝȂ ӏ ȇ

Ȉ ᴐҩ 25 ̆  й₥ 10э Ȃ ᴳ ў 10 Ѯ ̆Ἷ ῴ

Ӱ ѝ ᶕ֗ ӝȂ ᴇ Ҿ ‚ ҩУ ̆G ֳ

ľ ᴇӝ Ŀ ̆ ҩ Ȃ ◗ ̆ ᴇ ҂ ֶ ֓ḣ

̂Couldry, 2003 Ȃ̃ ү̆ӹԏ йᵷ ҩ ľ Ŀ̆ ̔

ԍ   ̆ Уэ ᴇ Уэ ̆ ὲ

ҫ ̆ ȁ  Ԉ Ҿ ὤ ȁ ҩע

ѐ ̂Schudson, 2001, p.152 Ȃ̃ ὲ чᴁ ў ӝ

ҩ Ȃ Ҿ ѐ ӹԏ н ᾋ ֓̆ Уᴁ ў ӝ

ľ Ŀ н Ȃ Ь̆чᴁ ў ӝ Уэ ѮᾃἼ й̆

Уэ ᾃ̆ Ὧұчӝ ѓ Ȃ 

ѝЬэ Ȃ У ѐ̆ ּ ȁ Ӯ

ѐὯұжнע ̆ ̆   Ȃ ү Ӯ ̆

ꜛ ᾃ  Ȃ Ь ѐ̆ ע ע ̆ ѐ ч

ў ӝжнעᾃ נ ̆ ̆   У Ȃ 
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жнע Ԇ ֶ ѮУȂ ֶ ҩжнעбὲ ᵑ ֶ

ȁ Ѯ ҵ╟Ὧ Ȃ ̂1964̃  ̆жнע ̆ Ԇ ֶ

╪╟ ̆ Ȃ ѝ зὭ έ жн ֓ḣ

̆У жнӝ ҩ ֶ ̆ ҩ ֶ ᴁ Ȃ а

жнӝ ᴇ ѝ ֶѐ УэὭ ᴇȂӹԏέ ѝ ῆ̆ Ҿ ῆ ѝ

ҩ ὲ н Ȃ ̆ ѝ̆а жнӝ ᴇ ֓ḣ ҂б ֶὭ

ׂ ̆ ҾὨὭ ׂ жн ֶ У Ȃжнע У

̆҂ У Ȃ ̂1984̃ ̆жнӝ Ὥ

ᴇ ӹԏὭ жн ӑӨ ╗ ⁸̆ зᴳὲ ֶ ‾ ע ᴳ

ὲ Ԉ Ȃ 

э ѬЭ̆жнע Ԇ ֶѐέ ֶ ₉ ᴐ Ȃᾃ ̆ӹԏ Ὥ ж

н ӝԏ УэὭ ᴇ̕ ̆ӹԏ ᶕ ԍ ̆ а жн ӝԏ э

ֶȂ ̆ жнע ѝУ ֶ ̆ ̂2001̃ ὲѝ“ ”

̂p.152 Ȃ̃ 

̆ ̂2001̃҂ ѝ̆жнЭ У ̆а

̆ ѝУ ֶ ⁸Ȃ Ԇ ֶѐ̆ жн ‚ ╗ ֶ ⁸

ȂУ ̆ Ԉ ὤ ֶ ᾃ ⁸ эжн ̆ У ̆

̆ ╠ұЭ ѐ ⁸ὲ Ȃ ̂2001̃ ὲѝľ ד Ŀ̂p.152 Ȃ̃ 

ּ жнע ӊ ᾋ ӊ ᾳ ѝ ὰ Ȃ У

ּ Ю жнעᾃ ѐ̆ ӣἿ ɬ
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жнўѬ ̂Deuze, 2005 Ȃ̃ ή̂2005̃ ҷ ̔ὨὭ ╘ȁ

ȁ ў ȁ ׂ Ȃ ̂2005̃҂ ̆ а ᴇ

ѐ ľ̆ ў ȁ Ŀ ľ Ŀ ֙ Ȃӹ ѝ̆ ҾὭ

ᾃ ҂ֶ ᴇ Ȃ ὲӹ ў⁸ ᴇѐ̆

ѝľ нׂ Ŀ̂ Donsbach, 1995̃ н ̂Lichtenberg, 

1996 Ȃ̃ ֶѐ̆ чэ  ̔Ү ̂ ҵ ̃

Ὠ ̂ ѐ ̃̂ Westerstahl, 1983 in Carpentier, 2005 Ȃ̃ ̆

ľ ȁҮ ֓ḣ ″  Ŀ ľ Ү Үה ̆ Ὠֳ

‾ ̆ תּ ӝ‾ ̆ Ὠ Э ӝ Ŀ̂ Aldridge & 

Evetss, 2003, p. 559 Ȃ̃ ҩ⁞ש1972ּ̃̂  ч ̔ ᾃ Ȃӹ ̆

Ҿ аӨ ѝҩ Ү Ԉ ֶ ҂̆ У ᶑ ὁ

̂p.660 Ȃ̃ ῆȂ ў ҂ н

ѐ ў Ȃ ў″ ╒Ԉ а ╒ ᴇ

Ȃ ̂1979̃ а ᴇ  ̆ ұў ⁸ ӝ ̆ ў

ў ᾃ Ȃ ў ὨὭ ╘╖ ѐ ᴇ

̆ з҂ ᴳ н ֙ Danials, 1973; Schudon, 2001̂ע Ȃ̃ 

ѐ ᴐ а ֶ ע Ю б̆ӹԏ έ̆ а н

Ȃ1980
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╒ ҩ 20й ₥ 50 ̆ н нע ᴇӊн Ѯע

Ὧ Ȃ ̂1972̃  ҩ ѐ ўѬ Ȃ

Ѯ ̆ ֓ḣ ̆ ̆ ᴇ Ю ̆

ľ Ԉ п ὰ ў ļ Ľ ּ Ŀ̂ Reese, 2001, 

p. 175-6 Ȃ̃ 

ὤ Ю ӑ ᾃ жнע Ѭέ ╟ Ȃ Ὧұ ֓ḣ

ᴁ ὴ ̂1998̃ ҩὤ 6э שּ 12э Ȃӹ ҩ

н֓ḣ  ̆҂ ҩ жнע а Ȃ ̂2005̃ ᵏҩ

ᴇжнӝ ўѬ Ȃӹ   ֙ э ̔̂1̃б Ӯ

н н ̆̂ 2̃ ̆̂ 3̃ ў ̆ ̂4̃ Ȃӹ   ľ̆ Ҿ

̆  ҩў / б Ԇ / Ѯ

Ὧ ̂ ѝУ ע чἷ ̃ Э̆  שּ⁞ ȂĿ̂ p.201̃ 

жнעέ ֒а а ̆ ұ ̆ ̂2001̃

жнע ὤ ̆ Ȃӹ ľ̆ έ

ֶ ╠ұ Ҿᴇ   ̔ӣѫ ұ ̙Ŀ̂ p. 

176̃ Уэ ľ̔жнע а ѐע а έ ̙Ŀ̂ p. 

166-8̃ 

̆ Ьэ ṁУэ ̔ 

3ȁ ѐ ̆ ў ӝжнע נ а Ҿ̙ 

 

ὸ ע ע ᾃ  Ἷ ῴ ѐ ᴇ

ӏ Ȃ 

чᴁ ў ӝ ᵏ ұ ̆ ̆ ᾱ а Ȃ

ў  ұԈЮ Ȃ Ў н ̆ ⁹ ᴇ У Ȃ

̂2003̃ ̆ ⁹ ̂ ̃ѐӹ ӣѫ ⁞Ȃӹ ľ̆Ү

Э̆ ̆ꜛ ΰѱ ̆ Ԉ

̆ᴐѝУ Ŀ̆ľ ѐ̆ ⁹ ᴇ ᴳ ѝ

ӹԏ ᴐ ᴁ Ŀ̆ ӹԏ ἳ а ̂p. 7 Ȃ̃ ү ̆

ֳ ע У ̆  ұ ӣἿ ̂2007̃   Ȃ

Ь̆ ₥̆ ѐ Ȃ 

ӱ   Ȃ ᴳ Lexis-Nexis ̆Ԉ “Walter Cronkite”

ѝὯ ὤ ̆ ӱӹ й 7 17 ̆  9 10 ӹ

╟ У Ȃ У ֒ 51֙ 328 Ȃὲѐ̆  ᴁ

ὤ ₥︠ Ѯ‟ 6 ŵ

                                                        
ŵ Lexis-Nexis ᵏ  3 ȇ Ȉ Ὧ Ȃ ԏ ᾱ ֙ €   ԏ

Ȃ 

̂ У Ȃ̃ ұѐ
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╘ ̆ ѐ ̂CNKĨ ὤ ‒ ̂National News and Magazine 

Index Databasẽа ᵏꜛ ў ᾃ ὤ ̆ ԏа а ᴳ

УэаԈ ѝ —— ѐ ᵏ

╘Ȃ э ἵ ᴳ ў ⁸ѝ ̆ ⁸

Ȃ ԏᴳ У ҩ 6 ѐ ѐ ꜛ ľ ӏĿ чэ

̂ У̃̆ 6 ꜛ ᾃ̆ з ᴁ ѐ

₥ 20 Ѯ‟̂WAN, 2008 Ȃ̃ 

У̔ѐ  
   

̂40 , 762 э ̃ 
ӭ  4 47 

 11 189 
 9 212 

 8 137 
 6 151 

 2 26 
ѐ ̂33 , 373э ̃ 

ӝ  3 26 
 4 72 
 4 84 
 7 54 

Ἵ  3 21 
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У Ȃ“ ” ὡҩὯұчᴁ ў ӝ н ᾃ ̆ꜛ ӹԏ жн ȁ

ᴐ ὲ ᴐ ᾗȂ ̆У‡Ὧұ ӏ “̔1983 ̆ ӏ

ӱאӏ н̆ ӱ 8 ȇ Ȉ ᴐȂ”̂ Wang, 2009̃

╒ ὡ Ὧұ чᴁ ў ӝ ὲ н ѐ ╒ȁӹԏ ᴁ ȁ

ὲ ╒ Ὠֳ У ᾃ Ȃ Ҿ ѐ̆ ӏ Уᾋ ᴐľ Ŀ

ľ ĿȂľ ᶕ֗ ӝĿ ὯұἿ ῴ ѐ҂ Ȃľ Ŀꜛ

чᴁ ў ӝ ֓Ȃ ȇ̆ Ȉ Ҿᾗ ľ̔Ӱ а ӝ

Ἷ ῴ ᶕ ╗̆ ӹ 1968 □ ︠ ̆ ̆ӹ

У ļа Ľ ҬȂĿ̂ Hinckley, 2009 ľ̃э Ŀ ὡ Ҿб н

Ὧ ᾃ Ȃľэӝ Ŀѐ чᴁ ў ӝб ᴐ Ὧ

эӝ ȁ Үȁὰ ᾃ ȂR Ἷ̆ ῴ б ԏУ ╟̆

ӏ ӏ⅍̆ ὡ ȂľὲӹĿѐ бчᴁў ӝэӝ ӣѫ Ὧ ᾃ ̆

̆ ӹԏ ȁּת ȁ ╟ ᾳ Ȃ 

ѝҩ ӱ ע ѐ У ̆ ԏ҂ ҩ ᾃ Ȃ

̂1993̃  ̆ аӨᴇ   Ὧ Э̆ ӱᴉ ҂ ᴇ

Ȃ ԏ ѐּש⁞  6 ̔ ̆ж ̆ ̆ ̆

Ἷ̆ ῴ / ӏ ӝ̆ ֙ Ȃ ѐ  ľ

Ŀ ΰ Ȃľ Ŀѐ ᾃ ᾃ ѐ Ȃľж Ŀ

н ᴇӊнѐ ֗ᴉжнӝ ӑ ӹ Ἷ ῴ ӏ

ᴐȂ ԏ ὲᴐѝУ ̆ ѝ ѝжнע УэὭ ᴇ ̆Ὥ ᴇ ԏ

У  ֓ḣ ̂Durkheim, 1964 Ȃ̃ľ Ŀꜛ ҩ Ҿ ֶѐ ╒

ҫ ֶ ᴁ ῆ ӝ̆ ̆ѐ Ὥӊὒѐ ּ Ȃ

ұ э Ѭ̆CBS ѐ ὡľж ĿУ а ľ ĿȂ У ⁞

Ἱľж ĿУ ̆ᴳ жнע Ѭ ╗ ̆ ѝľУэжнӝ ע ѝа

Өбӹԏ эᴇ ֙ Ὧ̆ зб ӹԏέ ֶ ╒

ὯĿ ̂Cheney & Ashcraft, 2007, p.151 Ȃ̃ľἿ ῴ ӏ ӝĿ У ꜛ

ὲӹ чᴁ ў ӝ Ȃ Ὧұ ӏ ѐ̆ ΰэ

Ὠ ֙ ὲ̆ѐ ӏ ᾳ פֿ ӹ̆ԏ ὡ

ľ ֙ Ŀ У Ȃ ὯұἿ ῴ ѐ̆ ֙ Ȃ 

Уэ ѐ̆ ꜛ ᾃ ⁞ ⁞Ȃ ᾰͅ У

ᾃ ᴐѝУэ Ȃ ̆ ὯұἿ ῴ 762э ѐ̆

ԏ 895э ̆ Ὧұ ӏ 373э ѐ̆ ԏ 424э Ȃ 

ᵑ Э ᾃ  ע Ѯ ̆ ҩ Ԉ̆ Ԉ жн

Ԉע чᴁ ў ӝ жнעέᴇᾃ Ȃ У ѝ ᴇ

ֶ ̂Tuchman, 1978 Ȃ̃ľ ӱУэ ѐ   Ҿ

̆ ὲּ ѐ   Ҿ ̆Ԉ Ѭ У ȁ ὲ Ὧ ȁ

֓ Ḉ Ү э ̆   ҩȂĿ̂ Miller, Andsager, & 

Riechert, 1998, p.312-3̃ѝ ⁞ Уэ ̆ ꜛ Ҭ ȁᶕ ȁ ȁ
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ȁ ľ ꜛĿ ľꜛ Ŀ ̂Gamson & Modigliani, 1987 Ȃ̃ 

 ̆   Ὧжнע Ȃ ԏѮ Ԉ ѝ

жнע ̆ ѝ чᴁ ╒ ў ӝ й ̆ Э

ȁעֶ нע ṁ ̆ з  Ḷ ᴳ̂ Tewksbury & Scheufele, 

2009 Ȃ̃ 

ӱ ѐ ѐ⁞   89э 43э ̆

Ӈҵᶕ ѝ 11.6% Ȃѝ ̆ ҩ

ὲ̆ ҩ 132э Ȃ б ӝ ч

Ȃ 

ԏᴳ У Ἷ �. ᾃ   ч

 ᶕ ̂two-observer-many-nominal-categories reliabilitỹ̂Krippendorff, 2004, p. 

227 Ȃ̃ ч ѐ̆ѐ а╗ּש⁞̆έ э ҂ꜛ

ὲѐȂ ԏӱ 132э ѐ ҩ 149э Ȃ ᾃ  ̆

ԏ ҩ 86.3% У ̆Ἷ �.  0.84Ȃ ̆ ԏ 95.2% У

Ἷ̆ �.  0.93Ȃ ү ҩ ᾃ  

ᾳȂ 

 

ұ 1̆ ̔ ᾃ ⁞  ̆ Ὧ чᴁ ў

ӝ н а эӝ Ȃ ὯұἿ ῴ ὤ 895эᾃ ѐ 5̆80э ̂

65.7%̃̂ ꜛ ľ Ŀȁ“ н Ŀȁ“ Ŀȁ“ ╒Ŀȁ“ Ŀ Ҿ

 ѐ ὤ ᾃ ̃бὲ н ὯȂ ᴳ Ἷ ῴ й̆תў ꜛ ȁ

╟ ᾃ ľὲӹĿУ ὤ ᾃ 18.8%Ȃ 

Ἷ ῴ ᴐѝ ў ӝ У Ȃ ӏ̆ 28.1% ᾃ бӹ н

Ὧ̆ת ӹᴐѝУэ нӝ ᾃ Ӱ ұб н Ὧ ᾃ ̂25.5% Ȃ̃46.5%Ὧ

ұ ӏ Ԉ ὡľὲӹĿУ ̆ ᾃ תּ а ӹэӝȂ ̆

чᴁ ў ӝ ў ұӹԏ ӱҮ ᴐȁ н ȁ нὭ

ᴇѐ έ ╒ȁ ӹԏ ᴐ ̆ а ӹԏ эӝ ̆

ὰ Ȃ 

̆ ὯұἿ ῴ ѐ̆ ұжнӝ ᾃ ұὲӹ

Ȃ бὲ н Ὧ Ҿ ѐ ᾃ ѐ̆56.8% Ȃ Ѯ

̆22.3% ұж ̆9.5% ̆6.6% ֳ̆3.1% Ἷ ῴ ӝ̆1.2% 

̆0.5% ӹ ԏȂ 

ҩ ԏ ѝľ Ŀ ̆ ὯἿ ῴ н ᾃ ж

֓Ȃ эӝ ᾃ ̆ ԏ ᾃ У

ҾȂ Ὧұ ӏ н ѐ ᾳ҂ Ȃľ Ŀ  ҩ ᾃ

48.7%Ȃ Ѯ ľ̆ж Ŀ ҩ 37.0% ľ̆ Ŀ ҩ 7.6% ľ̆ ֳĿ ҩ 4.2% ľ̆ ӏ
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ӝĿ ҩ 2.5%Ȃ Ὧұ ӏ н ᾃ ѐ̆ У ұӹ ӝȂ

ľж Ŀ аӨ CBS  CCTV Ễ̆ У  ұчӝ ᴇ

Ѯ ж ̆ ҂  ὲѐ ̆ ̂Russo, 1998 Ȃ̃ 

ж ӹԏ н ᴁ̆  ӹԏ У Ὥ

ȁ ֓ḣ ̆ з҂ …  УэὭ ᴇȂ 
ү:ѐ ѐ ᾃ    

  н  ᴐ    э  эӝ  ὲӹ  

  ѐ  ѐ  ѐ  ѐ  ѐ  ѐ  ѐ  ѐ  ѐ 

 44 19 62 8 129 11 95 20 4 0 21 11 29 39 116 140 500 248 

Ү 8 18 41 14 29 1 53 11 0 0 18 31 10 16 29 44 188 135 

 1 1 33 1 1 0 21 3 0 0 8 1 0 0 4 2 68 8 

 0 0 1 0 0 0 2 0 0 0 0 0 3 0 1 1 7 1 

ӝ 1 0 1 0 1 0 4 0 0 0 28 2 13 1 8 0 56 3 

ֳ 6 4 12 4 5 0 12 1 4 0 5 4 1 1 8 8 53 22 

Ἷ / ӏ 1 1 11 0 6 2 0 0 

0 
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ȂĿ̂ Llyod, 2009̃ “̆έ ᴐ ”҂ Ἷ ῴ ᴐѝУᴁ ў ӝ н

ѐ У Ȃ ֶ̆ ѝ ᴐ У ̂Brookhiser, 1997; 

Weber, 2003 Ȃ̃ 

ұ ў ӝ н Ὧұ“ ” ᾃ Ȃ У ⁞ѐ чэў ̔

ӝ Ȃ Ἴ Ἷ̆ ῴ ҂ᴳӝᶕ

Ὧ ѐ Уᾋ ȂУ‡ȇ Ȉ ᾗ “̔ У‡

У ᴔת̆ ֶ  Ѭ  Ȃ ԇӝᶕ ת

̆ ᴁ 95 ӝ̆ῆ  ѐ Ȃ”̂ Klinkenborg, 2009 Ȃ̃

ү б̆ Ἷ̆ ῴ жнЭ ѝ

ȂУ ȇӭ Ȉ ᾗᶕѐᾗ “̔ӹ Ү Ү ת̆

ӹ  Ȃӹа   ӝ У ̆ ӹӰ Уᴁжнӝ Ȃ”̂ Ellyn, 

2009̃ 

“ ╒” Ѯѐ̆ чэ чэў ȂУэ “ ḣ ᶕ֗ ӝ”̆

Уэ Ȃ ᶕ֗ў ұἿ ῴ ш ȁ

Ȃ ὲ Ὧӹ Ү֒ Ԉ̆ ѝ ᶕ֗ ӝ

ѐȂ Ԉ ╒ ᾃ жнע ╠а ת̆ ̆ ԏбὲ н

ў У   ̆ ᴇ ̆Ԉ ִ ȁжн ṁҾ

ӣѫȂ ᴇ ҩ ̆ᴳ ֳέ ҩ ֓ ῆ̂Tewksbury & 

Scheufele, 2009 Ȃ̃ ̆ ὯұἿ ῴ ѐ ў ѝὯұ ў

ӝжнע Ȃ 

ѐ ў ӝжнע҂ Ὧұ ӏ ѐ   Ȃ ў ӝ

̆ ὲ ӏ ᵏ ȇ Ȉ ѐ̆б ᾳ а Ȃ ԏᴳ “ ў

ӝ” Ἷ ῴ ӏ ѝӹԏчӝ ў ֳ Ȃ

̆ ѐ ̆ ў ӝаẹἿ ῴ ̆έ ў ⁸ ӝ ᴁ ᴐ ̂Pugsley 

& Gao, 2007; Gans, 1980 Ȃ̃ӹԏ ̆ ѐ ṁ  ᾱ ̆

а ҩȂ Ԉ̆Ὧұ ӏ ѐ̆б н Ὧ  ѐ У ᾃ

“ ”̆ а “ н ”Ȃ ұ ӏ “̆ ” ᾃ ѐ

ў “Ԇ ”ȁ“ ”ȁ“ ῆ ”Ȃ“ н ”  ᾃ

ұ“У У ȁ♥♥◌◌”Ȃ Ԉ̆ ӏ н ֙ ѐ  Ὧ ᴐ

ѝ“ ” У ̆ ὲӹ ѐ  “ ” У ̂Zhao, 

1998, Zhao, 1999, Zhou [Zhao], 2000 Ȃ̃ ў ӝ ҂ Ԉ Ὧ н ᾃ

Ԉ Ȃ“ ╒” ѐ ў “ ў ӝ ”ȂбἿ ῴ

ѝ а ̆ ӏ ὲ Ễȁ ѝӨ ў ӝ ὴ Ȃ

̆  ж ў ӝ̆ а ȁ ⁸ ӝȂ ѐ  

ў ӝὭ ᴇ̆ᾋ ѐ ў ӝ ч  нȂ 

Ьэ ѐ ч ў ӝжнע נ Ȃ ᾃ

ў ̆ чэ ў ӝ жнע а ȂὯұἿ

ῴ н Ὧ “ н ”̂ 161 ᾃ ̃ ұ“ ”̂ 61 Ȃ̃ ̆
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ӏ У ̆ ᾃ “ ”̂ 43̃ а “ н ”̂ 27 Ȃ̃ Ԉ ̆

н н ᴇ ̆ ѐ ‡ ӱжн Ȃ“

н ” ᾃ Ὧ̆ұ ӏ ѐ Ѯ ῆ “У У ȁ

♥♥◌◌”Ȃ Ҿ н ̆ ȁ ̆ ұѐ ѐȂ ѐ

ּ ‡ ҂̆ Ὧұ“ ” ᾃ ѐ а “ н ”

ᾃ ѐȂת ̆ Ἷ ῴ Ἴ ѝУᴁ Ȃ У ҂ ᴇ ὯἿ

ῴ н ѐȂӹᴐѝ а ᴇ ᴐ

Ȃ ў ӝ ѝ ᴇѐ Уэ н Ȃ Ὧ ӏ н

ѐ̆ ᾃ ӹ жн  Ȃ ҩЭ ̔ ѐ ̆

ў ӝ жнע жн ̆ Э̆ а ẹ

֓ḣ Ȃ 

Э҂ ⁞Ȃ ὯұἿ ῴ ѐ “̆ж ” а

⁸ ӝȁ ȁ ў ӝ Ȃ Э ̆  

ѐ̆ Ἷ ῴ έ жн а Ȃת ӏ

ѐ̆ “ж ” ѐ ў ӝ ў ӝȂ ̆

ӏ ̆ жн Ѯ Уэ Ȃ 

чᴁ ў ӝ ѐ҂ УҾ Ѯנ Ȃ Ἴ ч̆ӝ ӝԈ

Ȃ ӏ ̆ ѝӹ Ԇ ὒ ̆ Ἷ ῴ

̆ ѝӹ эӝᶕ ̆ ѝ ў ӝ Уэ Ȃ

ү̆ “ ”У ᾃ ѐ̆ ӹԏў Ὠ Ү֒  ̆ ᴐѝ

ӹԏ Ȃ ў̆ Ү֒ ѝ Уᴁ  ў ӝ

Ȃ 

 

ᾃ  ̆ ԏ ҩὯұѐ ў ӝжнע Ьэ

Ȃת ̆ Ҿ ѐ УҾ ѬȂ Ю ѐ̆ ҫԈ Ȃ 

Ἴ̆ а ѝУ жнע У ѝἼ ѝ Ȃ ԏ ̆

̆ ў ӝ жнע ᵑ н а жн ̆ Ἷ ῴ

ᾃ Ȃ ѐ ̆ ‡ ᵑ ȁ ȁжн

Ȃ ̂2003̃ ѝ ľ̆ ὲжн ᴁ

ЭĿ̆ľ ̆ꜛ жнӝ έ ̆‡ ȂĿ̂ p.144-5̃

Ю ת̆ ‡ ѝ ľ̆ У ү ѝὲ ̆

╒ ⁸ ȁ ᴐ ѐ Ԉ ̆ Ҿ ᴐ ꜛ

ҩ … ȁּ ȂĿ̂ Singer, 2003, p. 142̃ ̆ ѐ ѐ ѐ

ў ӝжнע ҩὯұжнע Уэ Ȃ 

ү̆ Ү֒Ԉ Ὥ Ὧ ̆ ҩУ ў

ӝ ȁ ע ȁέ жн Ȃ ԏ ̆ ̆
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Abstract: In this brief essay we purport to tease out some of the theoretical 

implications of the emergence of digital culture for global communication studies. To 

that end, we use the Middle East not as a “container” where we can capture distinct 

hypermedia dynami cs, but rather as an optic on the changing nature of global 

communication in the digital age. With that in mind, we first explicate the notion of 

hypermedia space, then we move forward to look at the role of hypermedia space in 

political upheaval in Lebano n in 2005 and Iran in 2009, and finally we conclude with a 

discussion of the broader implications of these two cases for global communication 

studies. 

Key Words: hypermedia spaces, global media studies, Middle East 
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ὤ ᴇ ὤ ּ Ȃ ҵ  

̆ ѝ ╟ ȁ Ӈ ᴇ ӊᾃ ὰ ╗ Ȃ Ҿ ұ ў ּ

ּ ҩ Ȃ ԏ Ԇעȁŋ ע ὤ ע ἷ

̆  Ὧ э Ȃэ ╠ұҩ ּ ὲ ֶԈ

ѬȂ 

Э̆ ԏ ѐ ̆ ұ ᴇ ὤ ּ ѐ ̆ ὤ

ᴇ ѝ ľ ᴇ Ŀ ( Kraidy 2̆006) Ȃὲѐ̆ ľ Ŀ

ᴇ̆ ̆б ╟ ̆ ֶ ᴇ̆ ὲ ̆… ҩУэּ

̆ ԏ ••  ֶ ѬȂ 

ѐ̆ ԏ ӱа ѐע  УҾ Ὧὤ ּ

ᾃ Ȃѝ ԏ ѐп ᴐѝўשּ Ȃ ѐп аӨשּ ᴇ╟╒

ľ Ŀ̆ з Ԇὤ ּ ע Ȃ ̆ ԏ Ἴ ᴇ

Ѭ̆ У ᴇ 2005 2009 ֦ ⅍ ѐ

̆ ԏ чэ ᴿ ұὤ ּ Ȃ ԏ ұ ᴿ

Ѯ₥̆ ԏ Ἴ ӣѫ ᴇ Ȃ 

1. ᴇ  

ᴇ э ᴳ ҩ Ѩ̆ ԏ ╗ Ὧ ¥

ד ̂Ronald Deibert ̆1997̃ ᴇ Ю Ѭ̔ 
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ד YouTubĕFacebook Twitter  Ѯ₥ῆ ҩӹ ұ ᴇ

̆ ̆ Ҿ ╗ ҩ ᶕע ᴇ ּ ╟ Ȃ

╟ ̆ ̆ ֒̆ Ӈ ̆ ᶕ ̆ ̆ ̆ ̆Ԉ

̆ ҩУэ ╟ ּ ̔ ᴇ Ȃ 

₥̆ ᴇ ұ ֶ ּ έ ѬȂ ᴇ  

ӱ Э ҩӝԏ ȁᴳ ȁ ӊԈ ᶕ ̆ ̆ ᴇ

ҩּ ᴳ ̆ ѝ̆ ֳ ӭ ╟ Ԇ̆ ȁ

Ԇ̆  ľ ӊĿᶕ Ȃ ᴇ б ̆ ̆ ѝּ
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ΰэ ╟̆ з ѝּ Ҕ̆ ѝ ӝ Э

Ԉ ᶕ ̆ ԏ Ԉ ֳ  ѐע Ȃ 

ұ Ҿ ֶ ӱ̆ Ҭ Ԉ ᾰ ̆

ᴇ ҩὨὭ ѐ Ҭ Ȃ ᾳ ᴇҵ Ѯ ľ Ŀа

з Ҭ ּ Ȃת УэἹ ֶ ╒ ѐ̆ з

ֶ з ᴳ ᴇ Ԉ ֶ ѝ Ḁ̆ ᴇ

Уэ Ὧ 2̆005 ᴿ 2009 ֦ ᴿ έ ԈЭ Ьэ

ἷ ̔̂1̃ УэἹ ҩ ֶ—— Ю ѐ̆ ֦ ᾃ

ұ︢ У ̆ ұ Ӯὡ ὤ У ╗⅍̂̕2̃ ֶ

̆  ̆ ╟ ̆ѳ ᾐ  ̆ з ᴳ

ᴇ̂̕ 3̃Ԉҵ ѝ ᴇ ̆ ╟ ȁ ̆Ԉ Ӈ ̂

Facebook̃ ̂ YouTubẽȂẹ ᴿ ̆ ֳ ——ע

э ᴿѐ ӝ —— ѝ ‾ Ȃ Ҿ ̆ ԏ 

̆ ұὤ ּ έ Ȃ 

2. ľ ѬĿ  

2005 2 14 ̆ ₥֗ Ἷ· ̂Rafiq Harirĩ

̆ Ѯ ̆ ѝҩУэ Ὧ Ȃ Future TV̆

ѝ аὯ ̆ ҩУэж ̆ Ю ӊ̆

‾ҽ ‚ҩ ̆ з Ὧ ұ ȂFuture TV

ṁҩ ‾ҽ ж ȂLBC Э ӨӨὯת̆ ҩ ΰ

ҩ ѳ ̆ ὁ ұ ֶ Ȃ

Future TV LBC ‾ҽ ҩ ̆ Ӯὡ ҩ ̆

ὲ ч ў ̆   New TV Ԉ ўὒ

Al-Manar  ҩа ̆ӹԏ Ԉ ‟ Ȃ

‾ҽ ұ ̆ ч ὁ ‾ҽ з

а (Kraidy̆2009)Ȃ 

ὲ ὡ ̂ ұ Kraidy 2̆009) ̆ ӝ

̆ὲ ⅍ ȁнᴍעȁ ֳ ᶕ ᾱ Ҭ ȁ

ѐп ὤ Ȃע ӝ бὲ ᴇ ҵᵑ ҵ ҩ ᴇ Ȃ ̆

ұ ҩ ѐ ——ľ ѬĿ̂ Independence Intifada Ȃ̃

ӝ ̆ LBC ȇ Ȉ̂Star Academỹ̆ ӝԏ б ѬȂӝ

ԏ ȁ ᶕ ̆ з ΰ ѐ̆ ҩ Ӈ Facebook

р Ȃ 

Ү Э̆ 2005 ̆ ӝ ѐ ѐ ᴳ ̆  

ᴇ ֳ ע ұὨֳ ╒ȂR ̆ ᴳ

ӝ ѐ ᾗ ̆ ‾ҽӱ ᾙ̆ ӕ ‾ҽ Ȃ
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УЮ̆Уэ ⁸ᴐ ȁ ᾗ ̆ľLahoud NomineeĿ̂

¥ ̃ᴁұľcall 1559Ŀ̂Ὧұ ‾ҽӱ ᾙ ᾱ ̃

Э Ȃ ⁸ұ ד ֳ   ӝ Ȃ ̆

╒ Ԇ̆ ╒ ҩ ᴇ Ȃ 

ӝ έ̆עаӨӨ Э̆҂ ѐȂ LBC, ȇ

Ȉ ӄ ̆ ̆LBC ҩУ Ȃ ̆
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ѝ ̆ ‾ҽ ӱ ѐ Ȃ ╟
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₥֗ Ȃ ̆ ȁ ᶑ ҩ ὁұ ̆

ᴇ ֶ ҩ ᴐ Ȃ 

̆ ╟ ᵑ ̆ ̆ ‚ ᾰ ╒

̆ зᴳ Ȃ   У ᶕ Э ѝ а

Ȃ ᴇ ὨὭὯ ж ‚Ю̆УЪӝѡ ̆ ̆

ҩУэӝᴇ Ȃ ӹԏ Юҩ ̆ 

ў ᴇȂ 

ȁ ֒ ּ … Ӈҵ ּ Ȃ ̆

ᴇ ᾱұ ̆ ̆ ̆ӝ ў╟ᴳ

ᴇԈ  Ȃ ᾙ ѐ שּ ҩ Ԉ̆

ὨὭּש ̆ УҾ ̆ άԏ а ᴳ ╒ ̆

ᶕľ Ŀ ּ ̆ ᴳ Ҿ   ֶ Ȃ ὲ

̆ ԏ  άԏ ѐ̆ ľ Ŀᴳӹԏ ̆ з ╠

ӝ  ̂ ᴐ ӕ б Ӈ ̆6-8 ̆2005̃Ȃ 

3. ֦ ╟ 

2009 6 20 ̆У ֦ ӝ ֦ Ὤ Э  ȂУᴁ

  ẹ Юҩ ₂̆ зЭּ ҩ YouTubeȂ ︠  

ӝ Э᷆ ѐ̆ ӱ ᴇ̆ ѐ   ̆ У

Ȃч Ю̆ Ȃ 

ὲѐУ ̔ ̂NedãȂ ẹ Facebook Ӈ

ᴇ ў ᴇ ᴳ ȂBBC CNN҂ ҩ Ȃ ѝ ¥ ¥

̂Neda Agha Soltañ̆ 26 Ȃ ¥ ̇ᾃ

̆ ѡ Ҭ Ȃ֦ ά ̆

֦ ֦ Ὤ ╒ ╟ ̂Basij̃̆ ὲӹ ұ ӝ

̂ ̆8 20 ̆2009̕Press TV  ̆ 6 29 ̆2009̕Weaver̆7 1 ̆2009̃Ȃ 

2009 11 ֦̆ ѡ 5э B̆BC ҩУэ ľ ֦̔ ĿȂ

Уэ ѐ̆ ԏ  ἳ Ȃ Уэ ѐ̆ ԏ҂ ӱ
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ẹ ч ᴁ ӝ Э  ᴁ ӕ 

̂http://www.youtube.com/watch?v =C4-iLG6FwRc̃Ȃ ֳ Ԉ  BBCЭ У ӱ CNN

⁸ ̆ ѐ ҩУэ ̆ ѐ   ӕ ̆

ҩ 2009 ֦ ╟ ᴇ Ȃ 

2005 ľ ѬĿ ̆ ᶕᴐѝУ έ ̆2009 ֦

╟ ╟ҩ Twitter ὤ Э ̆ Ὤ

ѐ̆Twitter ѝУэ Э ὤа Ԉ έȂ Ὡ

Э ̆ Э̆ TwitterЭ ҷ ̂Putz 6̆ 22 2̆009 Ȃ̃

 Ў Google Э̆ 6̆860 Ὧұ ̂Fathĭ6 23 ̆2009̃Ȃ

ᾗᴐ ̆Google ľ ¥ ¥ ̂Neda Agha SoltañĿ 1 6̆80̆

000 Ȃ YouTubeЭ̆Уэ ̆ 702̆793 Ȃ ֦

ѡ ̆Ԉ ȁ ֒Ԉ Ӈ ѝ ̆ ҩУэ ᴇ ̆ Уэ Ү֒שּ

ҩ Ү֒Ȃ ж ҩὯұľTwitter Ŀ ӯ̆ὤѦ ѝTwitter

ľ ╟ ᴇĿ̂Grossman 6̆ 17 2̆009 Ԉ̃ ľ֦ ⅍ Ү֒ Ŀ̂Musgrovĕ

6 17 ̆2009֦̃̆ ӝ ľ Э Ŀ̂Nasr̆6 14 ̆2009̃Ȃ  

Ү Э̆Facebook Ӈ ҩ Ὧұ ֦ Ү֒

̆б T̆witter̆Уэ ч ὁ Ӈ ̆ ҩ֦ Ԉ  
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Ἱ ᴇ ӝ ̆ӹԏаӨӨ ᵏᶕ ̆ з҂ ў ᴇ   Ȃὤ

ᾃ̆ ⁞ ̆ ֦ ᴿ ᴐ ľ Ŀ ᴇ ж⁸ ľ
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ᴇ ֶѐӮ Уэ ̆ ѝ ̂Bolter̃ ̂Grusiñ

ľ̆ ᴇ ѐӮ ת̆ эѐӮ ̆ ע ѐӮ

эӝ ֶ ᴇ ȁ Ӈҵᴐ ѮѐȂĿ̂ Bolter Grusin 1̆999̆

78 ̃Ȃ Ӯᾱ ̆ ԏ ᴇ ᴐУэ эӝ

ᴇ Ԉ ╟ ᶕ ̆ѐӮ Ԉ ⁸ Ȃ э ѬЭ̆

ԏ ѐӮ ұ Ӯ Ѯ ̆ Ӯᵑ Ӯ

ўѬ ҂̆ Ḯ ѐӮ Ӯᶕ ע Ȃὤ ּ ӣѫ ᶑ

╒̙ ԏ ѝ Ԉ έᴇ Ю ᴇ ֶ

Ȃ 

У ּ̆ Ὧ У ȂУ ̆ ᶕשּ

╟ Ȃ֦ ľTwitter Ŀᵷ ҩᶕ Ӈ ת̆ ╟ ӝԏ

Э ᵑ ḣ ȂTwitter ᵷ ╟ ẹᾃ

̙ Ҭ ̆ ԈľὨὭĿѝ ᴇԈ ӹԏ ᴳ

ӹԏ ὤ ᶕ ̆ а ѐ̆ ╟ Ԉ 

ᴐ Ȃ ̆ ұ ֦  ̆ ӹԏ ЮУ ‚

Ѭ Ȃ ľԆ ╘ Ŀ‟ ̆ Ԉ ὡ IP ̆ ұ

Ὠ ̆ ҩ ̆ ԏ ̆ ҾԆ ╘ ҩȂ 

ᴇ ѝш ⁸ ֶ ᵏҩ Ԇ ̂Kraidy, 2006̃Ȃ ת

╟ Ӈ үἷ ̆ ѝ ҩУэ У̔э

̆Уэ Ȃ Уэ ̆ ľ Ŀ Ԉ ұ ̂

ὲ ѐ ̃̆ ᵳаֶ Ѭ Ȃ ᴇ ⁸ ̆

ӭ ֗ᴉ а ᴇ̆ ľ Ŀ ᴇ ľ Ŀ ᴇȂ ̆ ̆

ὲ ̆ ᴇᵩ ҩ ў ̆⁸ᴐ Уэ а Уэ ѝȂ

ת ̆ ӝԏ ₥̆ӹԏ ѝ ṁ ҩ ̆ӎУэ

ѝȂ Ҿ ᾳЮ̆ ֶ ̆ ȁ ẹȁ ὡ ᴇ ̆ Ԉ

ṃ ȂҮ  ̆ 2005 ľ ѬĿ ֦ 2009 ľ ╟Ŀ

Ȃ 

Ӈ ᴇᴳ ֙″ ̆ а Ȃ Ѭѐ

а ў ̆ ֦ ᴿѐ ︠ Ȃ а ֦ Twitter ᾱ ӹԏ

Ԉ̆שּ ӹԏ ᴁ ֦ ᶑ ὁ Ȃ ̆ ᴳ֦

Twitter Ὧұ֦ Ȃ ȇ Ӈ Ȉ̂Foreign Policỹ

ᴐ · ᴄ ̂Evgeny Morozoṽ ľ̔ ֦ ӝ ֦

ӝ ᴳ Ӈ ᴇȂ Ԉ̆ Уэӝ ẹ֦ ӝ̆ӹԏ Э

ᾃ ̆ з ҩ Ὧұ ὬҮ֒ —— ԏ ᴉ ӹԏ Ὤ

̙Ŀ̂Morozov̆6 17 ̆2009̃Ȃ ̆Ὧұľ Ŀ ľ Ŀ

Ȃ Ҕ ѐ̆ 2005 2009 Ὤ̆ ̆

╟ ұ ╟ ᾋ Ԉ ӹԏ ╗ὡὲѐ Ȃ ѫ ľ̆ Ŀ

֦ ӣѫ ̙ 
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ὤ̆ ּ ұ Ҭ ֶ ̆

ȁ ₂ Ԉ ᴉ Ӯע Ȃ чэ ᴿ ӭ

Ѩ ȁᴇ⁸ Ȃ֦ 1979 ԏ Юҩ У ̔

ᵑ ת̆ ӹԏб ѐ 90 0̆00э У ̆ ҩ

60̆000  200̆000 ֦ Ὤ ̆ зԈ Ю  ѕ ҩԈ ѝ

 ̆(Sreberny-Mohammadi Mohammadĭ1994̕Tehranian̆1980̆18 )Ȃ ᴳ

ᴇ ̆ӹԏ б ֶ ᴇ ̆ ҫ ᴇ ᶕ֗ ̆Ԉ

 Ȃ ȁ ұ Ԉ ѝ Ȃ

ԏ ὤ ּ ѐ ע Ў ұ ᴇ

ע ̆ У ҂а ὲ ὤ ᴇ Ȃ 
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Abstract: Television appears to be the reality itself, but actually far from it. Even a live 

TV, which claims to be the closest to reality, is but an outcome of human constructions. The 

so-called “television reality” in this article refers to the reality close to the real world but 

constructured by TV. During this process, the rhetoric of television plays an important role. 

The world in TV becomes a world “for us”, but not in itself. By the different rhetorical 

means, all the subjects concerned participate in the construction, by which they have 

completed their understanding and influencing of the surroundings. We can access to the 

essence of television from the view of rhetoric. 

Key Words: quasi-language, rhetoric of television, construction, television reality  
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Abstract: Australian C hinese media are a significant but under-researched topic in 

diasporic media study. There were two periods of boom and suspension in the 

development of Chinese media in Australia. 1856 saw the first bilingual  (English and 

Chinese) newspaper emerged in Australia, but terminated publication in 1858. After that, 

there was no Chinese media launched in Australia for 38 years until 1894. This was the 

first “spring”  and “winter ”. 1894 saw a Chinese newspaper emerged again. After that, 

increasingly Chinese papers were published, and occupied the first position in 

Australian diasporic media market. However in 1957, all Chinese media eventually 

disappeared until 1982. This was the second “spring”  and “winter ”. This paper closely 

examines these two periods by political  economic communication and diasporic media 

theories, and reveals that the political economic status of Australian C hinese, party 

politics in mainland China and Australian policies are three crucial factor s for Australian 

Chinese media. 

Key Words: newspaper, Australia, Chinese, political economic communication, 

diaspora 
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ŵ ̆ ѐ ּ ӱ 1856   ̆ ӱת̆ ṃ Ȃ ּ ȁ

ּ ҂ Ȃб Ҿּ ̆ ּ Ȃ 
Ŷ ּ Э ̂ ̃  18й ̆ ̂ ̃  1854 Ȃ 
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ҽ‾ Ballarat שּ ŵ

Wang Ryder ѝ ȇ̆ ӝ Ȉ й ѐ ̆ ̆ У

₥ Ԉ Ȃ ҉ ̆  ᾃ ѐ Ȃ

ҩ ȁ╗ ᴇ

У Ȃӹѝӝ ̆ ѐ Ԉ̆ע ԏ

ӹ C̔hinese BellȂ б ӝ а ѐ R̆obert ҩ ѐ ӝ ̔ ȁ ȁ

♥╪̆҂  ӝѝ ᴐ  а Ȃӹ ̆ ўѬаӨ׀

ҩѐ ӝ̆ ֶ҂ а‾ Ȃ Ў ұᴳӹ ╕ ҩУ֙ ȇ̔ ӝ

Ȉ̆ұ 1856 4 19 Ȃ 

 

ȇ ӝ Ȉ ў ᾃ ᴁ 

чэ ҉ ̂Wang & Ryder, 1999̃ 1999 ̆ ֙ Ὥ︠֙̆

ὧ֙ ‾ҽ ҉ Ballarat ҉ ̆⅓Ю ч֙ ̂ ̃ ҉

Ȃ ⁞ ҩ Ҿ ҉ ̆ҩ  ֙ УҾ ᾳȂ ֙ У ‒̆

ѝ ‒ȁ ‒̆ 500֙Ȃ ѝ ̆ ֙ У ṃ‒Ȃ

ұ Ѳ̆ ҉ ҂ ╕ ҩ  ֙ ᾰͅ Ȃ 

҉ ̆ ҩ 1857 3 14 ȇ ӝ Ȉ̆ Ὥ Ȃ

чэ ȂУ ע Ȃ ̆ У ѐ ̆ У

̆ У ľ̔ Ю̆ ᴖ Ŀ̂ Ȃ̃ Ȃ

пӝ ᴄ Ȃ үэ ̆ ֙ а У֙жн ̆ ֗

ᴉ ̆ ὤ ̆ ̆ Ὥ 13 Ȃ7 3̆ ѐ

̆ 3 ѐ Ȃ ̆ ȁ ȁ ⁹ аш Ȃ п ̆

а ̆ ⁹҂ ̆ὤ ȁ Ȃ 

ᾃ ѓ Ȃ ҩ ̆ Ὠ ȁ Ӯע Ȃ Ὠ ӝ

ᵏᶕ ̆ ӝ Ȃ ̆1858 6 5 ̆ У‡Ὠ

Ȃ Ԉ ѝ ̆ Ӯ ѐ ּ

бע ȂRobert ӹԏ Ԉ ҩ ѐ ע ѐ ӝ ӱ̆ ӹԏ ӝ

Ḷ Ȃѝҩᴳ ӝ ὡ ֶ̆ҩ ע R̆obert ж ҩѐ

ȇ Ȉ̆ У ѐ У Ȃ ұ ֶ Robert ᾰͅӹа ľ

Ŀ ӝ̆ Э Ҿľ ֒Ŀ̆ ּѐ ̆ע ўѬȂ ҂ᴳ

ּ ӱ ̆ Эҩ Ҭ Ȃ 

Ŷ

                                                        
ŵ ѝ Ballarat ̆ Ԉ ҩа ѐ ӝ₥ Ȃ 
Ŷ ̆Park, R. (1922). The immigrant press and its control. Westport: Greenwood.  

Wilson, C. C., & Gutierrez, F. (1985). Minorities and media: Diversity and the end of mass communication. 
Beverly Hills, California: SAGE.  
Lai, H. M. (1987). The Chinese-American Press. In S. M. Miller (Ed.), The ethnic press in the United States. 
Westport: Greenwood. 

̆ 1856 ₥ ѐ Ȃ

҉ ľ ҵḆ Ŀ(Inter-library load) б ╗ ҉

Ȃ ̆ 1856 ₥ ѐ Ȃ б ў ҉ ̆

ᾳ҂ Ȃ Ԉ ȇ̆ ӝ Ȉ ₥ й Э ѐ Ȃ 
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ȇ ӝ Ȉ ч ̆ ὤ ּ ѐᾗЮ У Ȃ Ў

Уэ ּע ╖ᴿ ȂУᴁԈ ѝ ȁ ѐ ӝ …̆╕ҩѐ ̆

Ԉ ӝ Ԉ ӝѝ ̆ а‾ ֒Юὁ ч ѮѨ̆

й ּ Ө Ȃ ү̆ У Э ҩ Ȃ ̆

1858 ̆ ‾ҽ   ҩ ӝ Ҕ̆а ӝ

Ȃ׀ ̆ ȇ ӝ Ȉ ў שּ ̆ ӝ   ̆ ѮУ ֙

ע ּȂ Ь …╕ӝ Robert Bellӝ ўѬ╕ Ȃ ₥ ̆

ӝ Э ұ □ ̆ Robert Bell ᴐѝУ ̆

Ԉ ȁӝ Ὧ У ᴇ̆ѝӹԏ…╕ּ ̆ ︠ Ȃ 

 

ľ Уэᾪ Ŀ 

ȇ ӝ Ȉ ҩч ̆ Ballarat שּ ҂̆ Ὧ Ȃ

̆ ұ 1858 8 ṃ Ȃṃ‒ ЬэȂ Ἴ Ѳ Ȃ ֙

ὁ ̆  Ȃ ӝ ұ…н ̆ ӣѫ֝н̆ Ԉ҂ а

ӣѫ Ȃ ̆ ӝ ╒ᴂЮ̆ ў ֶ

н ֶ ֙ ӝ Ȃ ү̆ ҂ Ѳ Э Ȃ ֶ ̆а

ӝ ѐ ӝ Ḷ ̆ ҂ аֶ ּ Ȃ ұ ︢ Ѯ

̆ 19й ѐ ᾃ Ӈ ̆а ҂а ѝ ּ ᵏ Ȃ

Ь̆ ӝ Ȃ19 й ѐ ӝ̆а ӝ ע ᴂ̆аӨаֶ

̆ аֶѐ Ȃ ӹ̆ԏаӨа ╠ ̆ а Ȃ ̆

ּ Э а ӝ ╒ Ȃ Ԉ̆ ֙ Ȃ 

ȇ ӝ ȈѮ 35 ̆ У֙ѐ ̆ ֙ ṃ

‒ У Ȃ ӝ ᴁᴂЮ̆ ╕ …╕ּ ̆ ֶ

аֶ ᵏ ̆ Ԉ ּ ѐ Уэľᾪ Ŀ ҩ 35 Ȃ 

 

�Ý�Ã%‡#�	"�[�ô�f	Æ,X1��`�þ���ù�ý���â���€�ý�� ��

 

ӝб  

ȇ ӝ Ȉṃ‒ ̆ ּ У ת̆ ֶ а Ȃӱע 19

й ̆ ӝ а ת̆ Э ľ Ŀ̆ע ̆

ӱ 19й  20й ѐ̆ ѐ ᾃ ֫Ȃ Ҿ ѝ ּ

Ȃ 

Ἴ ӝ ע Ȃӱ 19й ѐ  ̆УԆ УԆ ӝ̆ᵑ

♥╪̆╡╒ ̆а Ȃ эй ╡╒̆ ֙ ӝ

Э ̆ ѝ Ȃ19й 20й ̆ УҾ ӝ ╕

Ὠ ̆ Ҿ Ȃ Ҿ ӝ Ȃ20й  ̆ Э ľἼ
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Ŀȁľ Ŀ Ὠ ̆ ӝ … Ȃ ֙ ӝӱҮѐ Ҿ   ̆

рȁ Ȃѝҩ н‾ ̆ ӝ …╕ ֶ Ȃ

ӝ ╒ ѝ…╕ Юҩ Ȃ 20й  ̆ ӝ

Уэľ ӊ ĿȂ Э̆ע ӝ а Ȃ ̆

̆ ӝ ̆ꜛ ѐ Ȃ ᴳ ӝ ╒ ȁ…╕ ̆

҂ѝ ᵏ Ȃ 

̆ Э̆ ӝ ᴁ ҩȂ1901ע ̆ ľ Ŀ̆

ӝὡ ̆ зΩ ҩ ӝ ‾̆ ѡ Ȃ  20й 50 Ԇ ľ̆

Ŀ ╟̆1973 Ȃ Ԉ̆ үэ ̆19й

20й ѐ̆ ӝӱ ̆ ᴇЭ ӝ Э Ȃ 

 ̆а а  ѐ ᾃ ּ Ȃӱ 19й  20

й ѐ ̆ѐ Ҵ ̆ Ҭ︠ Ȃ19й ȁ20й  ⁸бὭ

ѮҬȂѮ ︠ Ὥӊὒ ὒ ҬȂа ὒ ȁа ‾ ̆

…╕ȁ ּ ̆‾ ּ ѝ ̆ ּ ү Ȃ ᴳ ּ ὡ

ҩѐ ᾃ Ѯѐ̆ѐ ѝ ╟ ѮЎ҂ ѝ ⁸╒ Ȃ 

 

ȇ Ȉбľ Ŀ 

1894 9 1 ̆ У֙ ӝ…╕ ȇ Ȉ   ̆

ӝּ үэ ҩȂѮ ̆ ּ ̆ Ἴ ȇ Ȉ

ў ᾃ Ȃ 

ȇ Ȉ …╕ӝ Ἵ (Quong Tart)ȁ (Robert George Lee)б ᵾ ̂Jason 

Suñ ӝȂḣ У ̆ӹԏ ľ ĿȂטֵ Ἵ Ԇ Э ӝ̆

ȁѝӝ ̆ ӝ ֶ҂ Ȃӹ ⁸ рȁ

  Ȃὲӹӝ҂ ȁ нҮн Ȃ ӹԏ ̆ӹԏ 

УэӇ ̆ нᶕ ̆ ȇ Ȉ ҩȂ 

ȇ Ȉ ‒̆ὧ ̆ ֙ 20ᵳ Ȃ ѐ̆ḣ У

ᵾ Ȃŵ

ҩӱ 1894 1923 Ὡ︠֙ ̂ ч֙̃̆ ֙ ὴ

ᴇ̆ ȂԈ 1894 9 1 ѝᴿ̆УὭ 19 ̆1 ᶕ

Ȃ 19 ̆13 ̆ ѐ ⁞ 4 2 Ȃ

13 ѐ̆ὤ ľ ĿȂ ч ѐ̆У Уᴁ

ӹ ѐ ӝ ̆⁞ ѐ ̆ ҂╕ жнȂ

У ̆ ҉ᾗᾋ⁸ ⁹ Ȃ ᴳ ὴ ҉ ת̆

ụ ̆ ╟̆бּ ̆ ẹ Ȃӱ ̆

ẹУ ҉̆ У Э ὤ ᾃ Ȃ1897 ̆ ⁹̆

╗ Ȃ 

                                                        
ŵ…╕ ΰ ̆ й̆ ᵾ ᾃ ҩ У Ȃ 
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ӝ תּ׀ תּ̆ ӱӹ   ҮȂ У

ҩ Ȃ 

2 ѐ Ȃ ҂а Ȃ У ̆ ̆⁞

ľ ҮĿȁľ ᴿĿȁľ ҬĿ ľш ӝĿȂľ ҮĿ ҩ

ľ̆ ᴿĿ ľш ӝĿ⁞ ҩ ᴿ ֶ ӝ Ȃ

ľ ҬĿ‡ ҩ ч ᾃ ̆ ľ ҬĿ Ҭ ѐ п □

Ȃ 

֙ Ὧ Ȃ 1897 9 17 У ѐ̆

ѐ ᵩ ̆ Ҿ ╗ ѐ Э Ҭ Ȃ ѝ̆ аӨ ѐ б

Ѯ ₂ Ӫ ̆҂ᴳѐ ╗ ̆пҽ שּ □ ╗╟ Ȃ 100

₥̆ᴐ Уэὤ ע ѐ Ү֒̆ Ἵ Ȃ 

ȇ Ȉұ 1923 ṃ‒Ȃṃ‒ ў Ҭ ῏ Ȃ

ҩ 20й 20 Ԇ̆ ȇп Ȉȁȇ Ȉȁȇ ȈȁȇὨ Ȉ Ȃ У

ľ̆ Ŀ 20 ̆ ӝ а ὡ ̆ Ἴ ӝ ѝ

ӄ҂ ̆ ҩ ῏ Ȃ ȇ̆ Ȉ ֙ ӝ…╕ ̆

ҩ Ȃ 

 

ľ Ŀ 

ȇ Ȉ…‒Ѯ ̆ ̆а   Ȃ ү֙ ȇп Ȉ

ұ 1897 …‒Ȃӱ 19й ̆ѐ ᾃ Ҭ Ȃ ұ ӝ

⁞ Э ӝбѐ ︢рЪ ‾ Ὧ ӹ̆ԏ ᾃ ҬȂ ᴳ

ӱ 19й  20й 50 Ԇ̆ Э Ȃ У ľ

Ŀ Ԉѝчэ ľ̔ ⁸бὭ Ŀȁľ ўѬб ֶўѬĿȂ 

ȇп Ȉ…‒аѨ ̆ᵳ ⁸б ̆ḥ ұ Ȃ Ἴ а

̆ ѐ ⁸ Ȃ 1907 ̆ ‒ Ю ̆

⁹ ľ̔ ὨᴳXXX Ŀŵ

                                                        
ŵ Ȃ 

Ȃ   ᵑ ȁ Ἱ

Ȃ 

19й ̆ ὒӝ ╟̆ ӝ ⁸̆

ўὭ Ȃ ұȇп Ȉ ӑ ‒ Ȃ 1902̆

  У֙ ‒ȇ Ȉ̆ ″ ⁸ ̆ ӝԏ ̆

ѝ ӝ ҬȂ ₥ ЎҾ ԏ ľ Ŀ̆ …╕ȇ п Ȉ̆

ּ бὭ ̆ Ȃע ľ̆ Ŀ ұ ҩ ὒ Ȃȇ

п Ȉ҂ ҩ ὒ ὒ ̆ ὒ ὒ ╕Ὠ ╕Ὠ̆ ὒ ў Ȃ

̆1911 ӈ ╖ ̆У ֙ …╕ȇ Ȉ̆ ּ ў Ȃ ֙

ὒὒ ֗ Ȃ ᴇЭ ̆ 20й  ľὭ б ⁸ĿѮҬѐ̆ ֙

ּ Э  Ȃ 
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ӱ 20 й 20 Ԇ ̆ ּ ľ ўѬб ֶўѬĿ ȂЭй 20

Ԇ̆ ѐ  ľ ᵸ Ὥȁ ╠ᾚ Ŀ Ȃ ὒ ȇ Ȉ

ѐ ў ̆ з ľ ӣ ἿĿ( )̆ ᾳ ѝ ľ Ŀ

 ⁞Ὧ Ȃ ѝ ̆ ľ ᵸ ὭĿ ̆ ₥

ў ўѬ ѮЎ Ԉ̆ Ὧ ж ȇ ȈȂ

̆ ȁ ҷэ ֙ Ȃὲ ̆ ѝ ּ

бѐ ̆ӱ 20й  ̆ ᾙҮȁ б ѐ̆ ж

Ҿ Ȃ 

1949 ὒ   ̆ѐ ӝ Ὥ Ȃѝҩ ╗ ּ╒ ̆

ὒ 1955   ȇ ȈȂ ̆ ľ

ҬĿᴐ Ȃ ̆ 1955 10 10 …‒ У ̆   ľ̔ Ἵ ̆

ӏ ŀŀĿ ̆ ӝ Ȃ ҷ ѐ̆Ὥ 13

ľѐ ĿȂ Ҿ ὤ ὯὭӊὒ ᴉľῼ Ŀӝ ֳ̆   Ὥ Ȃŵ

ұ ̆ ὒ ╒аӱ ̆ᾋ╗Э ӝ ̆

ҩ ӝ ̆ ұ 1957 ṃ‒Ȃ ̆ ӝּ ὡҩУэľ Ŀ̆

 1982 ȇ̆ Ȉ …‒ȂŶ

ү ּ б̆ У Ԉ Ь ȂУ ұ ӝ

̆ᴳ ὤ ӝ …╕   ̕ү ӱ У ľнᴍ

Ŀ ľжн Ŀ̆ ᾃ жн̕עЬ שּ

ҩȂ Ἴ 9֙̆ Ҿ ȇ Ȉ ︢֙̆ שּ ӱ ‾ҽ

 ȁ Ѧ ὬȂ ԏ ̆ 1940 Ԇ̆

ҩ ּ ᴁȂ

 

 

үэľᾪ Ŀ 

ŷ

Уэ ӝӝ ῏ Ȃ ѝľ Ŀ ̆ а ὡ ̆

ӄȂ ᴳ ӝ ᴇӝ ῏ Ȃ ̆1947 ̆ὤ

ӝӨ 4000 ӝȂ1960 ԆѮ ̆ӝ Э Ȃ ̆ 1880 ̆ ӝ 88,000

ӝȂ үэ а бּ Ȃ1950 ԆԈ ľ̆ Ŀ

Э ╟̆ Ȃ

 

̆ѝӣѫ ̆  1957 ὤ ̙ э

ּ үэľᾪ ĿȂ 

Ÿ

                                                        
ŵ ӱ Уэ ̆ 13 ὤ Ь ̆ ѐ ȁ ȁ Ȃ

ӝԈ пӝѝў ᴄ Ȃ 
Ŷ ұ ⁸̆ Эй 80 ԆԈ₥̆ ӝ ȁ Ȃ Ԉ̆

ּ 1980 Ԇ₥ ̆ў Ȃ 
ŷ Fitzgerald, S. (1996). Red tape, gold scissors-the story of Sydney's Chinese. Sydney: The state library of New 

South Wales press. 
Gilson, M., & Zubrzycki, J. (1967). The foreign language press in Australia. Canberra: Australian National 
University. 

Ÿ 20й 90 Ԇ ̆ ⁸ ľ ἷ ע Ŀ̆ ᴇ Ȃ 

Ьэ ѐ б ᾳȂЭй ҷ
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︠ ȁЦ︠ Ԇ̆ѐ ╟Ѯѐ̆ Ԉ Уэ ўѬ ӕὭӊὒ

Ȃ ѝ ̆ ╒ Ȃ 

ḣ У э ̆ ľ שּ ╖ Ŀ̆ ὡ

ӝ ᾰͅ а ӝ Ȃ а ӱ 1894  1957 ̆

ᴇЭ ̆ У ᾃ ̔ ҄̂ ѐ ̃ ̆ ȁ ȁ

̆ ш Ѳ ӝ ᾳ Ȃ 

ὲ У ̆ ֙ ӝ ︠ ӹ̆ԏ  ӹԏ ᴇ ӹԏ

Ү̆ ӹԏ ̆ ӹԏ  аὨ Ȃ

Ȃ ұ ‡̆  ҩ Ү̆ ҂ а ̆

У ̆҂ ὰ Ȃ 

ѝӣѫֶ  ּ ӝ ᾳ ̙ Ἴ̆ ӝּ ⁸

ӝ̂ ֶ̃ ὒ ȂбЮ ӝ Ү ̆ Ҿ ⁸ּ ӝԏ

Ὧ ӹԏ ‾ Ȃ ̆ӹԏ ̆ ѐ б Ҿ   ᵏ

Ȃ ̆ӹԏ Уэ ‾ұӹԏ ‾ ὒ Ȃ ̆  ҩ

ּ ѝ︢ Ѯ ѐ ̆ ӝ аὯ ᾳȂ ү̆

ӝ ᴃ ̆ ҂ ̆ ὤҩ ӝ Э҂ Ȃ

ѝ чэ ̆  ҩ ּ ѐ ӝ ᾳȂ 

̆ ѝЭ э ̆ ּ үэᾪ  ҩ̆ӱ 1958  1982

Ȃ 

 

�¯�Ã���ù�ý���â���€�ý��,X)ÚAŽ�l�Ø ��

ּ ӱ 1856  1981 ̆ ӣѫ Э ̙

⁞ӱ ᴇ ȁ ּ ᴐУ Ȃ 

ӱ ᴇ ּ  Ь Ȃ Ў ᴇ

ᴇ ᾳ ᾱ Ȃέᴇ ̆ ӝ ᾱ ӝּ

Ȃ ӝ б ּ б ̆ Уэ ̔ ӝὰȁ

̕ ӝ ȁ ӄȂ 

̆ ּ ̆҂ ὴ ּ ╒ᴄ Ȃ 1922 ̆

ּ ד ¥ Ἷ̂Robert Park̃ ӹ ᴐȇ ‒ ὲ ⁸Ȉ 

╒ ᾱ ᴇ Ȃӹ ӝּ ѝᴿ ̆   ұ

ӝ ╒ а ̆ 19й ᴇа ╗̆а ּľ ўѬĿȂ

ּ ֫̆ Ἷ Уэ ᴿȂ 

ү̆ ᴇб ₂ ̆ Уэ Ȃа ľЭ ӝĿ

ӝ ̆ б ︢рЪ Ȃ Ҿ ̆ ӹԏ ᴇ

ѮѐȂ ̆ ὰ ̆ ּ ₂ Ȃ ּ Ἷ ̆҂ ᴐ 

Ȃ ṝ̆Уᴁ ‾ ּ ̆҂ 1930 Ԇ
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‾ ̆а  ‾ ᾃ ̆ ╠ ּ ў

ѬȂŵ 

Ь̆ ̆ ּ ҂ Ȃ ̆ ľӝ

Ю̆а аᴂ Ŀ̆ľ Ŀ ш ҩ ӝб ּ Ȃ 

ӱ ̆ ч Ȃ Ἴ̆Robert Bell ╕ ̆ ḣ ּ

҃ȂӹԈУэ ֙̆╕У֙ ╘ѝ ̆ѝ Ҿ □ ӝ ̆

й ּ Ө Ȃ үּ̆ У ὡ ѐ̆ Ю Ȃ

ӱ 1923 ȇ Ȉṃ‒ ̆ ӝּ ᾋ ľ ᴇĿ̆ ⅓Ю Ҿּ ̆

̆ ȇ Ȉ̆ ּ ᴁ̆

ӹԏ ̆ ӹԏᴐѝľ Ŀ(sojourners) Ȃ ̆ Ҿּ

҂  Ȃ 

УЮ̆ ּ чэľ Ŀ ľᾪ Ŀ̆ аӨй ּ Э ̆й

ּ ЭӨ ̆ ᴇ ȁ ּ ҂ Ȃ 

 

 
 

Ѡ ȇ̔ ּ

                                                        
ŵ Tosco, A. (2005). Features of early ethnic Ital-Australian newspapers: a case study of L'Italo-Australiano (1885). 

Australian journalism monographs, 7. 
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Seals in Ancient China : From the Perspective of Media History 
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Abstract: This paper studies the seals in ancient China from the perspective of media 

history. The author finds out several features about the ancient seals: the co-existence of 

replicability and uniqueness, the codependence of symbol and subject, time bias as well 

as space bias, real-name, and the usage in intra-personal, interpersonal and 

organizational communication, etc. The the author p ositions the seals in the media 

history according to its core technology. The interactions between the seals and other 

contemporary media are also illustrated. Finally the author analyses the context for the 

emergence of the seals and its interaction with the social political, economical and 

cultural aspects. The effort of bridging the seal studies and media history in this paper 

helps to enhance people's understanding of ancient Chinese media history. 

Key Words: seals, media history, China 
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ѐ Ԇ ̆ а ѝ ȁ ȁ ȁ ȁ ȁ ȁ ȁὯ ȁ ȁ

ȁ ȁᶕȁ ŵ

ꜛ ₂ ȁ ̆ꜛ ȁ ₂

̆҂ꜛ

Ȃᴐѝ ѮЎ ԏ ̆έ ֓ḣ

֓ḣȂ ў ѐ ȁ ȁ ̆ ҩ

ж —— Ȃ 

ŶȂ Ԉѝ ȁἷԆȁ Ԇ э ŷ

Уȁѐ Ԇ Ӯ  

Ȃ

ѐ̆ б ̆҂аѲа Ԇ ᴐȂ 

ӱ Ӯ ᾃ ѐ Ԇ Ӯбּ ӑ б

̆ ȁ ⁸ ȁ Ὧ Ȃ ѐ ⁸ ȁ

ȁ а ̆ ӱּ ѐ Ԇ ᴐѝ

Ӯ ᴉ Ȃ 

Ь︢ ѐ Ԇ ̆ ֳּ Ӯ̆ ֶ

Ȃ ў Ӯ ̆ Ӯ Ӯ Э ᴁ̆ ὲб ֶ ҵ╟

 Ȃ 

1ȁ ⁸ б  

⁸ б ̆ ὲ Ӯ Ȃ 

ᴐѝ ⁹ ѮЎ ѐ Ӯ Э ₥ ᴁȂ   ₥ б

Ӯ̆ ľ Ŀ ľ ⁸ ĿȂ₂ ȁ₂

ȁЭ҉ ̆ ᴇ ȁ ȁ ⁸̆ Ԉ ⁸Ȃ

Э έ ╖ аת̆ ⁸ᶕ ҂̆а

╖ Ȃ 

⁹   Ԉ ̆ Ӯ ľ ⁸ Ŀ ľ ĿȂ Ὧ

ұľ ⁸ ԆĿ ̆ ҩ Ӯέ ᵳȁ ȁ ⁸ᶕ

ӝԏת̆╒ ᾋ҂ ӱУ ѐ  ӣѫ ľ ᴐĿ̆ ӱУ ᾰ  

ѐ   ľ Ŀ̕ ҂ ľ ἽĿ ̆ ᴐ

ԍ ҂ Ѯ῏ ȂŸ

ᴇ ȁ ̆ᵳұ ̆ ұ ⁸̆ Ḁ̂ ұὨ ѮЭ̃ Ԉ

ъ ȁᶕ ᴇ ⁸ Ўע ѝᶑ ע Ӯ

⁸╖ Ȃ 

                                                        
ŵ ȇ̔ Ȉ̆ 15̇16 ӏ̆א̆   ̆1981 Ȃ 
Ŷ ȇ̔ Ь︢ Ȉ̆ 1999 ̆ 236 ̆Э  ע Ȃ 
ŷ ȇ̔ б Ȉ̆ע 189̇201 ̆ ̆   ̆2000 Ȃ 
Ÿ ȇ̔ Ἵ Ԇ̔ Ȉ̆ ȁ ̆ ̆   2̆004
Ȃ 
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⁸̆ ⁹Ȃŵ

2ȁ б ᴇ 

 ᴇ аӨӨꜛ Ԉ ̆

έ ̆ У έ ľ Ŀ ӮȂ ⁸  У ̆

ӝԏ У ľ У үĿ Ȃ ⁸ б Ȃ 

⁸ ּ ֙ȁ ᴁᶕ ̕ а ȁ ȁ ₂ȁ 

ȁ ּ  а б Ȃ Ԉ ̆ ᶕȁῲ ╖ ̆ ὲľ

Ŀ̂ Ԉּש⁞ұӹӝ̃̆ ὲľ ⁸ Ŀ̂ Ὠ Э̃̆ ╖ ҂

ᵑ Ȃ 

ּ Ӯ Ԉ ּ ᶕ Ӯ Ȃᶕ У ᵑ Ӯ ּ

̆ ҉ȁ ȁ ּ ᾃ ᶕ ̆ ҉ѐ ȁ ѐ ẹ ȁ

  ẹ ̆ а ҉ ȁ Ȃᴐѝּ Ӯ ҂ чэ 

У̔ѝ ү̆ѝ ᴇȂ₥ ̆ ᴐѝ ᴇ Ȃ 

Ἷ ľ Ӯ Ŀ ̆ ӮᴐѝУ   ֶ

ֶ ̆ע ӝ ȁ ѝӊ ̆ ӝ й ᴇ Ȃ

ὲ ᴇ→ ̆ Ӯ ҂̆ ҩ ᴇ҂ ּ

ᶕ ̆ ҵѝ ἹȂ 

ѐ Ԇ ᴇ ȁ ȁ ȁ ȁ ȁ ȁ ȁ ȁ ̂

̃ Ҁ  Ȃа Ԇ ⁸ а ̆ Ԇӝ У Ԇ Ԉ

ּ ᶕ ת̆ ᴇּ ᶕ ╖ Ȃ Ԉ ̆

ȁ ȁ ̆ ̆ ּ  Ὧұ ֙ȁ ᴁ ᶕ Ȃ

̆ ⁸ Ԇ̆ᶬ Ъ ᴝ ̆ᶬ ү︢ ԈЭ ᴝ

̆ү︢ ԈЮ ̆ᴝ Ȃ У ̆ Ԉ б а שּ ₥

Ȃа ᵳ ѝа ע ̆ ֙Ŷ

ȇ ҉Ȉѐ Уэ Ү ҩ ּ ῆ ᶕ ╒Ȃ ғ

 ӹ Ȃ ֶ ӹ̆ ֶ

╕Ү ̆ Ȃұ ӹ  У ̆ У ̆︠ ̆ ѝ

Ȃ  У ֳ̆ӝ ̆ ₂ ӹ

̆ ‟ ѐ

Ȃ 

ŷ

3ȁ Ḷ Ḷ  

Ȃ 

Ὧұ ӮḶ ѐ̆֗ ᴉ Ӯ έ Ḷ Ḷ Ȃ₥ ұ

Ѩᶑ Ԉ ̕ ұ ת Ѩᶑ Ȃḣ ̆

Ḷ Ȃ ѫ ұὲ ѐ Ԇ Ӯ ̆ ȁ

                                                        
ŵ б ⁹ Ὧ Ȃ 
Ŷ ȇ̔ Ь︢ Ȉ̆ 28 ̆Э  ע ̆1999 Ȃ 
ŷ ̆ ȇ̔ Ԇ Ȉ̆ 24 ̆ ̆Ь   ̆2001 Ȃ 
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ӝ ּ ̔ ȁ҉ ȁ Ȃ 
ּ ̔ ȁᾚ Ѭ ȁ Ȃ 
ּ ̔ ȁ Ȃ 

ֳּ ֶ̔ ̂ Ȃ̃ 

א ᶕ︠ э ᴿ ̆ ҩ эּ

֙Ȃ︠ ѐ ľ ᶕЭ Ŀȁľ ᶕЭ Ŀȁľ ᶕЭ Ŀȁľ ᶕ ҮĿ ᴇ ҩ ᶕ

Ӈа Ὠ ֙ ľ̆ Ŀȁľ Ŀȁľ Ѯ Ŀ ‡ ҩ

ᶕ ᴁ̆ ұ ּ Ȃľ ᶕ ҉Ŀȁľᶕ ҮĿ ұ ȁ

ᶕ ̆ ұӝ ּ Ȃ У ҩ эּ ̆ ҩэӝ ֶ ѐ

֙Ȃ Ө Ȃᾋ Ὡ ̆ꜛ ľ Ŀȁľ ҮĿȁ

ľ ҮĿȁľ Ŀȁľ Ŀȁľ Ŀ̆ ҂ ҩ эּ Ȃ ѝэӝ ֙

У Ȃ 

6ȁľ Ŀбľ Ŀ 

Ӯ ̆ ּ  ̕ Ӯ ̆ Ѯ

Ӯ Ȃ ұ ּ̆  ȁῲᶕȁ ȁ ֙

ᴁ Ȃӱ ̆ Ԉ ᴐ ̆ў ȁ ȁ Ȃ 

б҉ ̆ ұ ̆ аֶẹ ҉ ѝ

̆҂аֶẹ ҉ ѝ ҉ӝ ȁ ᴳᶕ Ȃὲ ȁ ּ

̆ў ѝὲ ̂ ȁ ȁ ȁ ̃а ̕҂ ѝ ּ ᶕ

ȁ ̆аֶ Ȃ Эѐ ᶕ ѝҩ ȁ ȁ Ȃ 

ּ й б й ҵ ᵳ̆ ȁ ⁸

ᶕ Ȃ ȁ ̆ ̆ ѐ ⁸Ѯ ᴎ̆

Ю Ȃ 

⁸ȁ ᴇ   Ԇ ̆ Ԉӱ Э ӝ  а

Ԇ ӝ Ȃ ̆ Ԇ ѐ ľ Ŀȁľ Ŀȁľ╖ Ŀȁľ Ŀȁľ Ŀȁľа

Ŀ ŵ

үȁ Ӯ Ӯ ѐ ᴁ 

Ȃ Ҿ ҩ ӝ ѝ ֶ Ȃ   Ҿ Ȃ

̆  ⁸   ᵣ □╒ Ȃ 

1ȁ ⁸  

֗ᴉУ Ӯ ѐ  ̆ а Уэ ṝ ̆ ԈἼ₥ Ҿ Ӯ

ᴐѝ ̆ᾋ ֶ ȁ ȁ ע Ю Ȃ Ӯ ̆ὲ

Ѯ   Ӯ Ḇ Ȃ ѐ Ԇ ̆҂ ὲ Ȃ

                                                        
ŵ ȇ̔ Ȉ̆ 111̇123 ӏ̆א̆   ̆1981 Ȃ 
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Ѯ̆ ⁸ ў ꜛ ₂ ȁ ȁ ⁸ ӊ ̂

ȁ Ȃ̃ Ҿ ԈЭ  ₥ Ԇѐ ὲӹ Ӯ ̆ὲѐ УҾ

⁹ѐ Ἵ Ȃ 

2ȁ ₥  

₥̆ Ҿ Ѯ₥  ȁ ᴐ Ӯ Ȃ ԏў

ꜛ ̔ Э   ⁸ ȁ Э Ү Ȃ Ҿ

Ԉ₥ ѐ   ̆ Ȃ⁸ Э   ̆ ӝԏ

҂̆ ⁸   —— ѮУȂ Э

Ү ̆ ₂ ӝԏ ȂѮ ̆Ἱ

 ₂ ȁ Ȃ Ҿ ҩ ₂ȁ ȁ

⁸ ӊ Ȃ 

̆ Ѯ Ӯ Ȃ Ԇ ȇ Ȉѐ 

Ѯ ̆ὲ ̆ὲ У ү︠̆ ⁸ Ȃ ѝ⁸ ԏ й Э

⁹ ŵ

3ȁ бὲ Ӯ ҵ╟ 

Ȃ ӝ У ת̆ ⁹ ԏ а ̆ ⁹ӱ

₂ȁ⁸ ȁ ȁ э ӱ ѐ Ȃ ⁹Ѯ₥  ̆

̆ й ҉  У Ȃľ ⁸Ŀ У Ӯ ȁ╖

̆ӱ  ⁹ ҂УԈ ѮȂ 

ұ У Ԇ ӮѮ ҵ╟ֶ ᴐ Ȃ б ȁ

҉ ҵ╟ ḣ Ȃ 

ұѐ Ȃ Уᾋ ̆ п ׂ Ѯ₥̆

 Ȃ ̆ ѐ ᴳ Ԇ ҩ Ѯ₥Ŷ

ѮЭ ︠ Ȃת ұ ȁ ѮЭ

̆ а ҩȂ ̆ ὡᴳ ᴇ Ԉ Ȃӱ

Ԉ ̆ Ԇ У үȁЬ ̆ Ԇľ Ѯ Ŀ҂а 2.8 ̆

ᵣ а 2.3 ̕ Ԉ 3 ԈЭ̆ ᾙ

3.5 Ȃ Ӊ ľ א ΰ Ѯ ĿѮ

Ȃ

Ԇ ̆ Ԉ ȁ ѝ҉ᾗ έ ῏ ̆ б ᴐѝ҉

ᾗ έ Ԉ ̆ ὲ ҉ȁὨ ̆ ѝ Ȃ ѝ Э

̆҂ ұ Ȃ Уᴳ ̆ Ԉ ̆ б ҩ Ὧ

ᴐ Ȃ 

ŷ

                                                        
ŵ [ ] ȇ̔ѐ ⁹ ּȈ̆ ̆25̇29 ̆ ╘ ҉ ̆1991 Ȃ 
Ŷ ȇ̔ѐ ̔ ⁹Ȉ̆ † ̆35 ̆   ȁЭ   ̆1990 Ȃ 
ŷ ȇ̔ Ь︢ Ȉ̆ 45 ̆Э  ע ̆1999 Ȃ 

Ȃ ̆

ᵳұ Ὠ Эӊ ̆ Ԉ ⁞שּ ᴁ ᴂȂ 
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̆ ҂ ᴃ ᴃ̆ Ӊ

ѝ Ȃ ⁸ Ҿ ̆ע ὯȂ 

 ᴇ̆ ᴇУ  ў ̆ Ӊ ж

ұ ╗Ԉ ̆ע ȁ ȁ ȁ ȁ ȁ Ѯ ᴇȂ 

Ԇ ľ ᴇĿ Ԇ ᴇ У Ў ᶋᴇ

Ȃѐ УѮ ľ̆ ᴇĿ ᴐѝ ᴇ ѮἼ Ȃὲ ̆ Ԇ̆

  ҩľ Ŀ̂ ̅ ҉ ȁ̃ľ ҉Ŀ̂ ұ ̃ ж ᴇ̆

б Ἱ̆ ҩ ᴐѝֶ Ȃ א …

 ľ Ŀ̂ ‚ ̆ Ȃ̃ …ᴐ╟ ̆ й

Ȃ 

Ὧұ б҉ ̆ ̆ ȁ Ἴ ҉ Э̆ ҩ

Ѯ Ȃ ҂  ҩ ̔ ȁ Ȃ

ѓ ҷ̆ԆԈ ҩ ₂ ̆ ȁ ȁ Ἴ   ̕ ҂ У ̆

ȁ ̆ ᾓ ҩ Җ ̆ ₂ ұ ὡ ₂ ̆

ᵳ ҩ Ȃ 

ҩ Ѡ ᾋ̆╗Эѓ ᴇ̆ ѐ ӝ҉ ὰ

б ̆ б҉ ̆ᴳ ҉ȁ ȁ ȁ ̆ѝѐ Ԇ ҩ Ȃ 

Ьȁ б ֶ ȁ ȁ ע ҵ╟ 

1ȁ  

₥ ̆ ₂ȁ ȁ ⁸ ӊ Ѯ₥  ̆

  ῆ Ȃ 

ֶ ̆ ᵷᴳҩ   ᴳ Ȃ   ̆

⁸   ̆ ўȂȇ ҉¥ Ȉѐᾗ ľ̔Ь ̆ Ԉ ̆

ҷ ҉ Ȃ ұЬ ̆ᶋע ̆ ׆ ὰ̆ ᶕ Ԉ ̆ Ѯ

҂ȂĿ ⁸  ̆ ȁᾐ ȁṞ ȁᵩ а ѝ  ҩ̆

Э ̆Ԉ ўȂҩ ̆Ԉľ Ŀѝ   ̆

ҩ ᴐ ̆ ᴐῲᶕȂȇ ¥ ¥ Ȉѐ ľ̔ῤ Ԉ  ὡĿȂ

ֶ ӊ╒ ̆ ӝ ̆ н ט н Ȃ

ѝҩ ѐ ̆ Э ṁ

ᴳ ̆ ѝľ ĿȂ 

̆ ֶ ̆Ὠ ҉ ᾗ ЭȂѝҩᶑ ̆ӝ

ԏ ȁ ҉ ̆ ᶑ Ȃ   ҂ ὲ ֶ ע Ȃ 

̆й й ⁸ ̆ Ễ⁸ ̆ а й ̆ ֗ὁ ╟̆

ᵏ ᶬ Ȃ ֗ аᾋ Ὧ ̆ ῲ ᴳӹӝᶕ Ȃ

ᴐѝ ╒ ᶕ Ȃ   ╒̆ ҂ ╒ ъ
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Ȃ 

ӱ ֶ ̆ ѝ ѐ έ̆

ѝ ֶѐ а Ȃ ľ̆ ̇ῲᶕ̇ ̇

ᶑ ̇ ╒ Ŀ У ‟ ֶ   ̆ Ҿ נ ұľ ̇ ֶ ע

̇ Ŀ Ȃ ̆ᵳ Ҿ Ȃ 

̆ ֶ ȁ ȁ ע а ╗ ̆ў ᴇ

ᾃ ⁸ч Ȃ 

2ȁ ֶ Ѯ  

ӱ ᾃ ̆   ֶ ᾳ Ȃ

ᴿ а ѡȂ ̆ ᾃ ў ӝ ӊ ̆ б ⁸   а

Ȃ ԆԈ ̆ ᾃ ӝ ֙ ╒̆ ѝй й ⁸ ȁ

Ễ⁸ ȁ а й ֶ ̆ ѝ ╒Ѯᶕ ̕ Ԇ ѐ

Э ѐ ѮἼ ̆ ⁸ᴐ ╠ұ Э ȁľЬὨҀ

⁸Ŀ ⁸ Ȃ Ԇ У ̆ Ҭ ΰѱ ̆

Ю ̆ ӱУэᵛ ҩ Ԇ ⁸Ȃ ԆԈ ľ̆ Ŀ

ΰѱ ̆ ľ Ŀ ₥ аֶᾋ  ̆

† Ѯ Ȃ 

ᾋ ⁸̆ э   ֶ ȁ ȁ ע ̆

҂ ѝ Ԇ ԆȂ ̆ ̆ ‡ а ľ Ŀ ̆

ӱ ᵳ ľ ĿȂ ⁸ ̆ Ԇ ̆ ⁸ ш ̆ ш

̆ ԈУ 21̇24mm̆ ̆ ̕ᴂ ‡ ȁ

̆ѝУ У ̆ ѝľ Ŀ̆ Ѯ ̕ ֛ Ȃ

̆ Ԇ Ȃ ᴇ ̆ᴿ ᴇ ̕ Ԇ

‡ У ̆ ѐ У ̕ἷȁ чԆ Уѐ ̆

‡ ὡ ̕ Ԇ ̆ ҩҮ Э ע Ȃ

̆  Ԇѐ ּע ̆Ԉа ֙ ̆

̆ ᾙ ̕ ̆ ѐ ̆ ̆ ľ Ѭ Ŀ

ѝ ľ̆ Ḁ Ŀѝ Ȃ 

ѡУᴿ̔ Ԇ̆ Ԉ ̆ ̆ ̕ Ԇ ̆

ҩӱ  Ȃ  ў ȁ ̆ӱ Ԇ ľ Ŀ ȁ

ӝ ȁ ȁ б ̆ Ԇ ֙бľ Ŀ

Ȃ 

3ȁ έ̇ ̇  

Ӯ ‾  У Ӯ Ь ľ̔ έ̇ ̇ Ŀ̆ Уэ
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̆ Ӯ  ὡ ֶ Ԉ έ   ̆   ╖ ̆ У

Ȃ Ӯ Э̆ ὴ ᴿ ŵ

4ȁ ֶѮ  

Ȃ 

҂ УľЬ ĿȂ Э⁸ᴐ

̔⁸ Э̆ Э Э̆ У ⁸ έ Ȃ

̆ ṁҾ Ὧ Ү Ȃ э ұ ̆

ᶕᴐ ̆ ᵳ έ ╖ Ȃ ̆ ̆ӝ

ԏ ҉ ȁ ȁ  ̆ ̆ ѝ ȁ ȁ ̆ ѝҩ

Ȃ 

ѐ Ԇ ֶѮ ̆ Ԉ ѝԈЮЬ ̔ Э̆

╠ұ ⁸ ̆╗ ѐ ̕ Э̆ ᵷ ҩ ֶѐ н

̕ Э̆ע ᴇ ҩ҂ ҩ ֶ ע ̆ ὤ ᵷ ҩ ₂ ҉

̆ѝѐ Юҩѓ ע ӊȂ 

ȁ  

ѐ Ԇ б Ӯ чэ Э ̆ ҩ

Ӯ ȁὲ Ӯ Ӯ ѐ ᴁԈ б ֶ ҵ╟Ȃ ᴳ Ѯ

̆ Ӱ ѝ ұ ӝ ȁ ֶ ּ ̆ ╠Ȃ

                                                        
ŵ [ ]ᶑ ¥ ȇ̔ Ἷ ̔ᶕ ע ἷ Ȉ̆ ᴉ ̆ 200̇206 ӏ̆א̆ ֶ

  ̆2001 Ȃ 
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“contingency-norm” strategy on the process of Network Collective 

Behavior: Take Yang Yuanyuan event as example 

��

	9�•�	 �è

                                                        
ŵ Ἴ ̆2007 нұאӏ ֶ ̆ ᴁȂ ѝ бּ 2009

̆ ӏא Ȃ 

��

 

�/�3�«�‘�! �‡�3�}�M�„�3�¤���n�„�h���
���»�
�‘���		î�û���Y�N�¶�•���n���q�ë�ö��

�¬�ö�r�‘�‚	æ�€�d�3�Ã�*�Ü�R�5�		î�¹�Ñ�/�¢�Q�#	H���w�M�M�¹�Ñ���´���Ó�e�ä�•���ð���q�¶

�Q���¹�Ñ�r�Ó�e�Ê�ø���N_�$���‚�/�‘�_�		î�‚�õ�û�����¶�Q�d¹�¶�Y�N�Ÿ�£���		î�‚�õ�û

���º�£	t�M�¹�Ñ�·���c�¸�À�·���c�ð�o	 �·���c�|�
�	�·���ã��Q�·�������N�¶�Q�d���N�o

�%�¾�n�����ã�c�à�ã�ä�ã�²�ÿ�¶�Ò�•���ã���	Û���»�ƒ�n ��L�ä�ÿ�¶�Ò�c�±��ÿ�³�Å�ä�Ù	K

�
�	�k½˜�•���Ÿ�³��	Û�d½�¨���}�ã�5�q�ã��� �Ÿ�³�rÍ�?�•��˜�£	t�¶�Æ�+�û�N�¿�®��

�æ	8�ÿ�û�N��	 ��¶�Q�d ��

�‘�Ï� �!�		î���‚�õ�û�����¬�Ì�¶�Q���ã����Ÿ�³ ��

 

Abstract: This article focused on network collective behavior process. The author 

reviewed some researches about network behavior; and argued that most of previous 

studies of network behavior are based on “ought -is” logic. This study examined a 

network case (Yang Yuanyuan event) with “process-event” analysis perspective. Results 

indicated that the process of network collective behavior showed interaction of four 

world s: meta, imagined, information flow, re -cognitive. The interaction mechanism was 

not only “contingency strategy”which showed empowerment, disempowerment and 

expedience, but also “normative strategy” which registered as indexity, reflexivity and 

cognitive community. Under the “contingency -norm” strategy, network collective 

behavior process changed from emotional action to value rational action. 

Key Words: network, collective behavior, practice process, contingency, norm 
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