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Abstract Research mettodologies in ethics depend on which of the three major
categories is being studied. The standard typology around the world in media ethics is
metaethics, normative ethics, and professional ethics. Metaethics is theoretical and
examines the nature of the good, the problem of evil, and the validity of ethical theories.
The methodology is the study of academic literature, intellectual history, and
philosophical theory. Normative ethics fuses professional values with ethical principles,
focusing on the justice or injustice of societies and institutions. Most broadly, normative
ethics concerns the best ways for media professionals to lead their lives and the
principles to be promoted. The most appropriate methodology is social scientific,
especially the frameworks of political science, sociology, and economics, so that the
structure of institutions is understood when deciding on which principles are the most
appropriate. Descriptive ethics reports on the moral behavior of specific persons or
groups, and studies the ways ethical decision-making functions in journalism practice; it
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identifies specific dilemmas facing media workers. The appropriate research methods
here are qualitative—ethnography, case studies, focus groups, and participant
observation.

The hot issues we face in international media ethics need to be grouped under the
three categories defined above, with the methodology used according to the place of the
issue in the typology. There are six significant problems and challenges that media
ethicists are working on worldwide. The normative category has been receiving the
greatest attention from academics and professions, and four of the basic issues are in that
category: social justice (especially in these days of the information revolution, only the
venerable concept of justice can serve as the basis for regulatory standards and
professional practice); truth (truth not simply as accuracy, but a truthful account that
includes context and underlying meaning); non -violence (the golden rule as reciprocity
among human beings is the natural way for communities to flourish); human dignity
(cultures define this in different ways, but at its basic level it means all human beings
have sacred status without exception). The hottest issue in metaethics is developing a
new generation of moral theory that is cross-cultural and gender inclusive. In descriptive
ethics, the problem is instrumentalism, in which we allow the massive technological
changes in the media to override human values.

Since these six isges are complex, no one academic or professional will solve them
singlehandedly. Research on these issues needs to be collaborative, international, and
multiculture.

Key words ethics , Metaethics, Normative ethics, Descriptive ethics,social justice,
truth, non-violence,human dignity, new generation of moral theory, instrumentalism



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

v ay JulOb —l a X H
— Y 7 a vy e AT 6 a
6 - A 7 a
A Q Y HX mit” )
a v Ey £ E A
" XKH - @ E 9 I €E N A N
y v 7 a Ri a anNe A
T Yy 3 y A A Fy A - T
Jd Yy Qi a a Y v A
e a Y > FF N [y oe”
Alle a n 3 N ) @ a
T e y = y oA n y I BITQ yYoa
Ay F o E 6 Y L2 A
y e 47U n JukoQ Q a a Fa X wa
A 3 € E A e A" a N 0)%
SEEY T - @ ~ 41N Facebook 6 bIT -
Fol L ey B 77 ba 76 AQ
oy Y a Yy oA
7 a oy 19 b eq /L
Ao Y mQIQ Qs 6 ‘
1. .0
8 E & - AY € H "Y€t ya
JyveAn ° g 3 7.0 A Yy m &° 0
Y w h A  Ya Q v 6ih g 6
AQ n 9 ICT y @ i XH
t A
. Q vy E ~ accessibility” A Q T H E
Vi™  E n I YaXx~ a BT &) Y3 LA LA
av’ o Mo a d A
n - oy E R n f  FA cH
Kk Q a EA I v " Tome " h
H T f L~ 4 A davdbik & Ay 9 v
y la n= v Y ax e k |FA
1 Q T ol L na T a B " #a



e —1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010
- ' as a a & an v 8 a
A" 1 % a BIvax 1TV @ q° C] L A
oo 4 oa vy Y- 7 A y Vi
“MOT KTHH A L g ~ Vi T ¢ "
A N2 VI | VIR T6 - Toni e} T ICT
=Y . 6 A 3 - Q I "a m wa a
A
., Q Le | L ‘ A a
I - ) 1 An H . & «
“ n a Rt~ 3 J e A k Q
(Vi \ I a R aA G € !
ta gom VY y Ary I * & H h3 y
QO AU MR 80% @ 75000 1 ’ weey 15000
i e~ R ©n 6%ATI v -1 wa fa a a
ay W e’ 3 - 63 HY OA EG6T aoee
G . a } 3 %@ a AL Q * A A
" debatin 2008 260; cf. Chester, 2007~
Qy E 4 - a I T G 4
R FA €a aa, aa G '
3 il =Y @A
Q \ ) T n a
AA y 14 BT - a a A
. Q T a un1QQ 8 /U Ay
y i Ju 30M T “a
- w a A
2.
a® Yas a v vy’ & Yo Ab y
Ju %k n & to Yijt A AU
moYr Yy Q' §j v R e Ay
X T oohldy 7 ¥ © Karl Jasperse™ © 19957
Bt I6eH A v LA A m ad Y a
“om XH 0 y - 0 e 1 ‘ a
J A
n Y3 T Ju N 3nr oy
L.~ sensitized concepts™ A Y ~ Herbert Blumer” 1969~ © 6
A T g (on QY F F v A1 -y



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

6 y @ /A R ON @8 0 mA" r L~
re 3 > ° o - ¥ r - Y R AV E
r M) Qy - 2 A
Y437y E n 7 T BIT X Toon
e v " reality” eA Yy ¥ K et y
A T e’ © truth” m 0 A a f A
@ t° XHYyM alLaa3 9¢ NA
191 20 7 v o) Ty "h vi ¥V @ A
n * i neYr X
iA Ay L e Ao Y - A
ee vy Ny T h " L3 A (Ward, 2004, ch.6)
vy 3 Tl on r =Y y - 23
- e @A an X H K 2 f° JT Bl
T H ey Jua A E A ¥
"~ Stephen Ward™ T T yAoa IC] Ty
RN - H A (p.261)>”
vV r L M as ~ In I y Y WA va
y Yy mmy<€s A ¥ " " Dietrich
Bonhoeffer” o8 T ¥:e” Yoa alf a 70
(Bonhoeffer, 1995, ch. 5)A  ~ 4 - Ty e a a
(Pippert, 1989 11)A a a - 1]
Y, A mae G N R o s VR I " interpretive
sufficiency” “ N ¥ A " Clifford Geerts™ 7 (A
L.~ thick description™ A Y Jy Ya A
Y 3 I - - { 11 adg  a
y A oM ey o
a v am h om A Y a'A Y Ny
i ol ) Y A YaA v v B
- v Y’® A
I f Yy Aad VYV &€ EQ XT yYyYa Ta
A1y v e SN QT F
v Q Y JA n o - v
y a A
3. F
F m 10 Y>3 V™ 1 g YVt A
e a a a oL F - ¥ ¥ F y



e - -1 2010 2 " 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010
I @ A o¥ ¥ am ¥ " Vaclev
Havel” m’ ¥ Nelson Mandella™ n 3 A v H
ver al M - W A FA @ 7 A
A @~ St Augusting™ @ % Q e AQ. vy a a
T < N T YVt A 371 A
F 1 ba F A ' f 1" Battles,1996~ AY
CAVRY Qy F ) il tom A
y 3 a Vi©# - Yaii aQy
K a AT a © yXL™ k% 4 . Y A
a o Vi o4 A 4 @ f 0 WA(Kang, 2006)A
X T N FC 6bIXT ™ Y te T M @
K A JUK % mm 4 ° C PO MoK
A y - tG y a NI A
YVE i & BY e - VB
Ao in y - YR Y3 “ FMEn Y
@ - @ JA
¥ 3 " Johan Galtung™ e e YV
tf" G¢gao y T “ @l L™, a va , a
a F A "1¥ "~ JakeLynch® HY 4 F
Y 7 2 (e.g. Lynch & McGoldrick, 2005; Lynch, 2008)A &
¢ h A VR T e Ym Ajg ~ Galtung 1998~
rroJ - Q 32 " a Y E e Q A @
T @ c - vy - ) 3 ay A
& FV 1 y ASeow Ting Lee(2009) &l
Ny T6 e 1 iny ebs T ‘
LT ny bay 17 Q 2" HY |a a T
| & a r hJ a aHY a -
HY 3w yf 6 A Vinuyos Ya
ey Yy o - Ta ~6JU “H VW Y + 3 T Lee 2009 A
ba y FM ' 1) T o 7
YUY {YA i =~ a < 3 ad
" 2) - & Q " h a & a A
X ; a F A0 A " 3)
JAe T A An 3 F aT A’ aT
A
y .. Ax Vi y t Ju
v3s dn L L3 F w A






y
A

n

A

ey

3

Y3

r
3 X6 bIX

v

-1 2010 2
Global Media Journal, Vol 7

Ae y
O A n

y B Y Ju nya

mQ g W

@XT N n

An - y F
a2m eY ° T

7

2010 12
Issue 27 Dec. 2010

n O
Yy 2
e
y
A
YV H k
FJUA
m Ya

>

Q



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

h weé A " W © va A
m-  a®e @3E mo# d q A
Pon” F A @ = a
A1 # Ty v For A" v
9A o T A
Ko} * n~ E m Q A A
Yy 3 ) I F'nnx L 3
3 K Yy R | 3 F
3 A
6. £V W
A £y R Ya A
HY 7 3y EVHR 0 e X
H A
- m y 3V ~ 1964 ABl T
Ya ¢ H ~a n . el a “ y X A3
S VIRY, Abmbann ald © Jum n e 3 ‘
h~ 39 6- v o v o yI - A
a vy v A ey @ i
N - T A9 A a ¢ kR a
1A% T h Ju Ho3 v 3 AX v
A 1 a v' & nyos
N6 A
Ju ény VE 8 A ) amM i
- Q e’ J N 5000
3 9 QANI &°Q 0 v HHQA T A
"I~ Rupert Murdoch™ a " a e Y8 HHE v
641,000 ° I Y XHUJ Ya Y E A
' &7 X YK ' R 3
- K BRa K " h ~ 3E A
X Y ogd U - 3 3"
N Ve N 1o a )
Ve WA 8  xH e e Q {1y A
3 Ty A e A
& & HE ¥ e h" " e 6 T
v A v A Q v



>

&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

m KO @ 40%A Facebookd Twitter Youtube ™ @

JU Yy BIT ko) K A
1] iy ch J e v 3
0] —H a a a
y% ~ h e” 7 K
Y€y Wil A
il y and/ud JVA T 1
Yyl A A v aA . e il
a ea A ©  aee A
3 € a VR xHd At e~ Jue
Jy A
v 1y A ¢ y
ad1A3 Qs e 1t 1 T
YxH X dJU y' k v
Ao 1 A






&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

m
—H o °." pPCC™ 2007 e T
oo A 2007 2008 ~ 6 O °
I a@.. v, 0 mEo @ .. a A ey
4 EHY Q. o A # @ H
i J A
H y 181 & y 20V 21 Vi YA &14 KW NG
4 Eb W i n - '
"7 @ 20 90 3 é YA I
2006 iy y 1997 - y 2003 ~é 1
- 1998 & T =" 1999 J 4 A g W
' A A Y1970 JU V3 16
T FooT ‘ 9A - eY€ ' h —A
n = Aznar 1999~ . ~ Brajnovic’ 1978~ VY
T Q Bertrand 2000° 2003” - ' y 6
A
1y v ' n a M AL & 2 Ta
é e 5 @ a H A
@ A AN B 6 . oo é
E’ -1 & e T#6 «a Q A v 4 F N
oM T U T 3 F h A
- "I~ Kenneth Starck™ ' e i
3 X — é & — 6 AL (2001: 144)A
“MeG v yas kv AL a
3 oy” B n&AlO ya EA
n % i
v ] T n = Q
1ABTd w v 2k F v
K A - 1 A - ¢ HE £~
e v d Ho S - A LA

" Press Complaints Commission 2008: 8, 25, 26; 2009: 4, 26
¥ A Sandersand Hanna ~ 2011

¥ A Hannaand Sanders 2010

Y A Christians 1995, Black 2008

10



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

MR T Qy f n®A T 4 pV
310 O 4 pMUT d I* Christians’ 2008: 4™A n mo oo
T M m N v L 3
2 A - — ° 3 HE £2° 4 VYo moI R
R 14 [ M3 VI LA |
FRL n & [ %10 61 WL Q T Y I L
v 3 N 3 mE AN e ta Vi
xmA € d a U F n&. I L
d Juin %0 0 VI S 1/ 0
3 N U I\
ye ' J A ’ JUKOY 3
Yy~ 16 T vy =z y
on
a Ya TvdL Y Ya 31 " a
v 1A ' A V B VR 4 o i -
Sanders 2003: y “ABiv T Vi Q4§ yAYam ~
yr ) A a IR A e - A
11 ‘ a AY 2 uvdJu % "
€ E - Q@ @ Qy 9 y e AY v "
n S W " hAy’ R VIRV
e Yy X QU "h¥Anec3 -~ mée ' h
3 4 A toix T A aa - Y
v A . CO ¥ [~ Margaret Archer” a A ‘
Yy ¢5'9—06 Jf AV -N-6¢51J fdp% y [,a%
"Ya $ , -8 ynn™p¥% yg..,A,s + 1hay-h
“ 03" -E},€V3$.,y d
“ad % ad 3 TA 6T . & “ad " h
Ay€ h 1 | N NS J v Ay
n v JU "' h r T3y X ‘ g
A U T oM Qy oY % % TAN
©Ju Y3 A T TR m o ok
@ i y Y ' h R VIR Y - |
2y WA
YA Lovibond 2002: 16
Y A Warnock 1998:163

11



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

n X
Ay 1y v X
e A n T3 na
ae6 3 x 3+ QA Ay T
AN A T nyas
A ' A " " Oakeshott”™
ap ' [ 1991:63°A 3~ Ju mR~
I " a eady 2 -

12



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

n 8 i@ A F 17U CH n
“n ' " VOE A
T Y3 Ta T mensA T
Q ° a v nA e a H
N L9 b AE. JUD 2 QY€ VIV 3
A T 6 T 3 a m A
TAdJU XH H m v '¥Y3 H ) n
£t yXK T Yax 9 H A3 [ mol 3
H " A JU yn v yO ~ T yAN Q
"~ Oakley and Cocking, 2001~ A
T v a Ya a - n
sAYan mnsx o 8 “noiy m Yan A Yos y  E
Gxuvd 7 ®» U, BT i R X— Ya. [
XL I eq ' —n va 3 X A
Tva y Y C) ) 3 I d e
J e ad’ alA €
13 - R A
aA 3 v mens 3 9A va- 3 3
Q" vy dJU 7 Qd" h- q A
J/ud o7 n a A
“noac M YA a
9 6 QAN T & I
17 T # Y 3 X “ Q
qa T 9% & 3 0 A
Fy Q
v Q 3 Al7 n ¥ Bl & F
el & T ha o A ad

" A Oakley and Cocking 2001: 89
¥ A Conboy 2004
Y A Ponsford 2008

13



-1 2010 2
Global Media Journal, Vol 7

BIT € © FRA

14

7

2010 12
Issue 27 Dec. 2010



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

51 5K m F hJ”™ JJuy e A
H 9 n JukO )
A J VIR Q I v
8 Ik Qo F A
4 A v Y3 g M 3AN 8 g y d - y
€ m Yy “n i Y A

15



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

Archer, Margaret (2000) Being Human. The Problem of Agencgambridge:
Cambridge University Press.

Aznar Hugo (1999) Etica y periodismo: Autorregulacion, codigos, estatutos de redaccion y
otros documento&arcelona: Paidoés.

Bertrand Claude-Jean (2000) Media Ethics and Accountability SysteRiscataway (NJ):
Transaction.

Bertrand Claude-Jean (ed) (2003An Arsenal For Democracy: Media Accountability
SystemsCresskill (NJ): Hampton Press.

Black, Jay (2008)An Informal Agenda for Media Ethicists". Journal of Mass Media Ethics.
23: 2835.

Brajnovic Luca (1978)Deontologia periodisticRamplona, EUNSA.

Burgen, Stephen (17 July 2010) ‘Spain to ban sex adverts from national newspapers.’ The
Guardian, 6.

Christians, Clifford G. (1995) “Review Essay: current trends in media ethics”, European
Journal of CommunicatioriO (4): 545558.

Christians, Clifford G. (2008) "Media Ethics on a Higher Order of Magnitude”. Journal of
Mass Media Ethics23: 314.

Conboy, Martin (2004) JournalismA Critical History. London, Sage.

Hanna, M. and Sanders, K. (2010) “Should editors prefer postgraduates? A comparison of
United Kingdom undergraduate and postgraduate journalism studeitsB. Franklin (ed.)
Journalism Education, Training and Employmehbtndon: Routledge.

Lovibond, Sabina (2002)Ethical FormationCambridge, MA: Harvard University
Press.

Oakley, Justin and Dean Cocking (2001) Virtue Ethics and Professional Roles.
Cambridge: Cambridge University Press.

Oakeshott, Michael (1991) Ratiomlism in politics and other essaysdianapolis: Liberty
Press.

Ponsford, Dominic (27 May, 2008) ‘Trust in journalists plummets - but estate agents
come last in new survey.’ Press Gazette. Retrieved July 10, 2010, from
http://www.pressgazette.co.uk/story .asp?storycode=41264

Press Complaints Commission (2008) The Review [annual report for 2007]. Retrieved
July 17, 2010 from http://www.pcc.org.uk/assets/80/PCC_AnnualReview2007.pdf.

Press Complaints Commission (2009) ‘08 The Review [annual report for 2008].
Retrieved July 9, 2010, from http://www.pcc.org.uk/assets/111/PCC_Ann_Rep_08.pdf.

Rhonheimer, Martin (2000) La Perspectiva Moral. Pamplona: Eunsa.

Sanders, Karen (2009) Communicating Politics in the 21st CentuBaskingstoke:

Palgrave Macmillan.
Sanders, Karen (2003)Ethics and Journalisn.ondon, Sage.

16



ed - —1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

Sanders, Karen and Mark Hanna (2011) British journalists. In eds D. Weaver and L.
Wilnat Global JournalistsLondon/New York: Routledge.

Solomon, Robert C. (2003)'Corporate Roles, Personal Virtuesn Aristotelian Approach
to Business Ethics.D. Statman (ed) Virtue Ethics. A Critical Reader. Edinburgh:
Edinburgh University Press, 205-226.

Starck, Kenneth (2001) “What's Right/Wrong with Journalism Ethics Research.”
Journalism Studie<? (1): 133152.

Warnock, Mary (1998) An Intelligent Person’s Guide to Ethickondon: Duckbacks

17



e - -1 2010 2 - 7 7 2010

Global Media Journal, Vol 7

f'lu 00 ACX7¥%+ O O

Regulation of the Media - A Free Market-place of Ideas?

12

Issue 27 Dec. 2010

0, e |
OQi " Q& *
Y Y H Y 3 & 6 e
1 Hoy a QQ e A TA
L Yy e 1" 1644” v e 1" 1859
4 A 3 n- & & ~ v ‘
A e Y3 EE 6
6 AnaeS 3 "3 E6BIX anQ a
J 8 A %uv 1 e~ A T & -
1 e '
KT A 64 U A A
¥ 3 o 'Y B hJ’A
n n A E 8" 3 A Juy 8 d E a
A v * d pCe E
8 An 8 8 T o . I >
A o 4d D
L 8 H Easmsa g By E3 H
nos T k@Ya A v T Ld e JT E#
J eJdyA G T 8 < e | JyA 2009
F a B € ad o v
¢ a ey E J A * Yy’ (45% - 73
) G E — a 9 H - Facebook™ H
E'A E L a n & 5
UG Y4 AN 3
" 6- 11
1K 6- 11
’ s 1 S 1 a T | o Lee
- I© xs8” - . N “QH O ' - ns mnzxA
_ T ooq 1983 " 45 A
v a & 2010 g i 2010 8 19

http://stakeholders.ofcom.org.uk/market-data-research/market-data/communications-market-reports/cmr10/

18



& -1 2010 2 " 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010
A bé | | e I nw
T %vuveiva 07 n BB _ @ Y “AT
y < € Fa 3 QA A 6 Q. % -
Tooa Xk Al # A T U \ VAL
m TA Y3 il
r L & 3a - y 30 HRA - y
o a ao 3 viA a @
- v aoe a [fr6 yr a - y
o AV
e’ % Q 35 0 "y 'Q RE"d «Q,
M A T T A m B
AT H T BT 1T Ag °r M . -
T, o v 31 ay @ A
2000 % Q " ECHR” & % T Y3 nl
L ) y i ¥ T A" e
v NoYm s & QO Q vt Y )| VI
e a se) A 1 3 7 ~
Ya 3 1275 A J q I
% LodT 1 d KT Bl Abanu 31~ a maeAd A
il ) v gey w 8 A
w 1636 ~ Y w N MBI N
Bl Bl T 3 A~ 9b " |
o) Yo Y4 U1 BT N\ Al1641 - @
T @ 4 8 A# 3 A 1 a y
A 1643 71 NI @ F a~ 2 A
1 8 6 © 1644 é Tén eQy
or a a 8
i~ v e A-bavi 317 Qy E \
¥ - ) r
A
n | 1689 “é& -~ 1 Age 9 | e
I al0ae LA e dJu | Qy
"n e y M VR SR ¢ e m Mooaw A
- Vi R Yy ~ 1787 v 1788 -
Fn B ) y + A @ ool noQ
f T e 1936 AC 578 at 627. }
T A T é e I’ 4 2007 ¢

19



0 A 1798 ~
N| @Y>3
A,’
1766 n
8 A 1789 -~
@ ) H y
bl T e d
[ - Yy
. T
e 7 d e
1 INX M
e av
J A
2. nv KR E
e 8
ae “ue
oo A
q
X
E d =~ ¢ €
'rlv i -
a Ju41 3
© A e
i Ae” e e’
- Q
E
d d 66
E 9 X SXO)
a o ©
A~ y @
J 8 a a 8

20

& -1 2010 2 " 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010
\ "B i eVv T n
v mile] i % 7 a M
" Yalu d a
é X (o 9 T4 m
* T3VYIA v y e
E A 3R & X
- - 2 A
d 1e A1950 ~eé ¥ Qo
a - y 47 3 ¢ © ot
T A -7 a v - q
Aa a H
e ¢ J vey a y
A € 1% - o W 7
o) “nedq bsi¥ 1 o
A
y y 3 An 0
Y3 " eYm 8~ 5 AQ
. - ‘5 a ° 1
R I W6 Y o B
e”A © © y e’
e 7 I 0 1 @ asg
y i " o
17 -t 3 2o A 4L G
- Q a JuA Ay 3
ml Y9 LA
8 ni Ju1 | 8
3 v ay | 8 N 2 A
n Ja E 8 T3
y A E E 8 Q v ~
R y t y e
% E A~ 1QQ F



e —1 2010 2
Global Media Journal, Vol 7
b ' I 8
A —F £ Q —_—
a® y € El
y e €e6¢ 1 a

21

7

2010 12
Issue 27 Dec. 2010
| L
T ¥ Yo
Yy



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

Switzerland (1990) 12 EHRR 524 Y &~ y QA y -
d ) Y T - f 8 Q
fi A QA 3 yé % Q1T 7 Qy Y
An me
z 6 R/ o g L[ [/ L 3 -
A 7 T Y, é ‘
g q TR aA i A & a @ a4 4 “n
y ~ y A yo. A
z e- 3 4 né A v q
eI A 3 a a 3 é a A
vy 3 R Autronic AG (1990) 12 EHRR 485A ImeyY X
QAT QA e | Yy a "
¥ - - a N IR A
R e N y ]
- y -~ Toa- N 4 A A

22



i
— H
H
14 Jue
b
“A
3
[
ad

e —1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010
6 _ t _ (-4
E ) EYA I a a o
E 9 X aQ aa n Jde €
H v o) 8 A v
Yy N "a aQ Q
A 3 XU E o R =)
I N M L™ n e ¢
& ik v q A
1L gt - T, PCCT Yo -
F N a - ch N
© —dJla y A -
" @ q A
8 ye !
G 76 ey A 8
v fla, v 7 AN T #a v
A 4 o %  TET/ 7 b
of —° n Q. A 8
3y Ky 87 G J AA
- “http://www.pcc. orqg. uk/about/benefits. html~
k EA E 3o 3 J % 0 F
3 k24

23



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

Ao o4 F A v o v A4 Kk

- °. T éx 1e v H @
Ym & Q o) Tt Al m
T it” ahdyym A
hJ” Y A X 3 %"a A a R
R (Pro Life Alliance) QA [2003] 2 AIl ER 977 & a A
BBC YA 0 1 3 e 8 @ "
i BBC 3 - Y i A I @ AY &
J © n” YHH K - - QQ -
Y 7 a - 7 Ju a A

<
()
Qi

Q

Yyl - X A ) X

T Qi
0
@

T H ) . 1945 3 A
TEO® L0 Ay .y 1949 m T y
3 - 9 a H f ¢ B4 6 H §

Y H FTA - ° .y 1953 2A a Y& Yy

oy . w\ Al 6 Y3 ¢

3 X o A T . | F - q

.|
=

e

<K -
=

e

>

24



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

A y T @Y?a ~
i —we A T T T noo—- y d -
- Y A - © 1y T Ul
n YK Q. y A Ho ot A a
BT @y a - _
© a v i ) , A
a — Y e Y 1 HQ. T H
m + - 1991 Y @ - ° . A @\ H q
- E 4 F A " a «J Ho A 1993
J1 @ Kol X © ©
8 n @ Y y E A
A 0 # N Yy Vé X% I Y '
¢ i 4
Ty v 4 noy a I/
S b Dy A
- . I'Qy L @A Ay 2003
® F e & " h 0203, oo a
—-~A2003 © va Eae x EWo @ -
MR J @ Vi x %, 1 @ @ 4
H 1 o A2010 ~ x S A © 4 a E ® Y
a :
374. éwv1° 1 Ya U E A Hé — Qy H —
Fe, A A A M AV ANC) -
ABIT mA
375. 9 H }  siT Y- w 4 A
é’ 1 Y3 v ne A - ° v/
I} @ i Yy w ~ - m X 4nbT Y
a - H ~f A"
- °, H 16
- © 14 @ vt y 1 -
1y o -Vt A € . 36 éa i
a J A - . B @ €"R" N g T Y bl
FlLv1 T, ey ta n Yy A
" 10 E °~ V' E” i~ ~ oyl T 72010 2

http://www.publications.parliament.uk/pa/cm200910/cmselect/cmcumeds/362/36202.htm

25



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

t 2009 9 A~ o
—H v H M #RE H A f @ H
A~ q ax A U1, A —H E S -
H né 20 A vy’ J n 1 ae , & Iy}
s &d J A
% R . Ao U a A - a y "
i@ Tt ¢ U - "a o " e - A
e 41"
@ A
@
©))
®
) a JyY’©
® i " 1" a 1 3 & Bl
) o 1
@ n
) Yy °° A i T a K e
4~
(10)6 0 N
(11) o M
(12)
(13) e M 9 a 8 wn T
(14)5 ) g Y Jrd
ay vy -~ "eé ) a A 4 “ita
; -
(16) " Y a £ ~
te 7V o T « IR 0 " An
11 Q. A ato JJu R aA f '
1.0 - " na y°’
iPDw 3 w a n
ii) ¢ Q00 @
iii) 0 0JaXk
.Y - 12 " a7 - b Q
Ul 77 A
4. - . 3 ) yeo A
5. 1 16 JUKOI e o - é Uy

26



8 ¢ - -1 2010 2 7
Global Media Journal, Vol 7

e o
a fo P A
' 5 A e
o _— s
ome A e A7y
y Ay noc
J Ne fT00° ¢ a Q
.1 eA °
X An w
& A - °
NI VIR . 3 A
a a~ n 9
T BT, a 1 v
N FT 03 a T BT,
®O - A ° or
" @ A
_ [~
2010 0 ° h
N maldax k
Q@& i v n aq Rf
3 I T - ‘
a : ‘ 2 H - 2
E °° r H 0
T 8 # q T’ y
A
Qy . s 3 ‘
I ¢ SA
¥ e T — ©
A nax )1V I Yy
Quéeqn | © S
a0 s | &
a — 40 " Yo
X | Aal L Yy
a A
A
" A T 6

27

2010 12
Issue 27 Dec. 2010

BT & 3 2 A
I
e v° m
a” a, ¥ a "3
J A
m Y | )
a A - w v
17U ¢ A C#
a” ° 3 3Q Y’ A
Aot 7l i t A
k A ©
HQ a A Ju
- € uw y n
m
© e i
A° e E °q
A ° ap
1 n-#% n An
y A °. ¥y £ a
TN ° aé A
e "3 € “#au °,
- T I Ju
Ju - 0w
Y Ju T AYaR
A2000 1 ~ Q. - A
19Aba A" -
- 3N T a 23A
N v i Y
a® T Jud N Y



-1 2010 2
Global Media Journal, Vol 7

" 8 8
S A
6l T
&~
° o o
G'Q“ " =
o ° a 1 @
Yy o)
13m ¥ a4
YA
o - n
] n/ "

28

7

2010 12
Issue 27 Dec. 2010
A -~ 6 €
Y ex -

k
Fa Jy
%
- " Y
G| YA
Yo G
a6
5 0
@ p—

"¢ o

" bl L

- a [V



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

bt 3YA - a bl 3y LT - b
I3y mar \ "4 bl 3Ya A -
LA i WA
1991~ %, @t T 13617 e 54% N B
7% A 3%A
2000 ~ 22257 1 e” bt 3y T @ 5777 7 3.9% A
@ 24" "~ 7 1.6%
20056 © % . 1 @ 3654° Toaaed 1 e TEhA  22%
I -RE 9 S v a Ad 2%
1 A
2000 © % . 1 a 4000 “n 4 7387 n A i@
T At e 609~ © 82.5% 1 4 a-n .0 T4 18
o 24%A WO 1117 T et T oasw T S “n
a nA
v - . a OAd Y3 A
X I o I+
) ) y & ¢ m tA % Y
1936 R} a o) MET maé bl ¥
Ag w” ye °© fe A t" Yy -
t I ) ) |1 | n Ty
T LA
R Y VR o S 0 t “n Yy L
v A"l alto ° hJy a A
m 1 4L LA © Le ° T 0 1
Y oYm T A 17U < n Jd e T A
6 - © 1 o - T4 Ya [ ot m n
5 A k4 ¥ ¢ LG RA
F 4 3L 6 =Y
2000 - M 8 [ e A 3L O , A
E A um a a F Toomoe

29



A
Ana
o3
=Y 4 JU
A
P 1 3
4 JU yYs n
" Ofcom™ Y a3
Y 1 a YIO
VO e” &
1 g8 Ju1 €
& sA -
) QnN~
il
. .
1¢a aA F
N SN T
1954  Jum”
v n BT
y. © .
fw Ju y a
1954 ~ H
A ¢ %k
Tl h R o
o 3
. Q.
Re”
Ty QAN U

& -1 2010 2 " 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010
S A oy 41Q. Y
Y3 - 8 A v~
b3 HH Qm @Y ck
A
q N ad 8 a J
3 € | R I Tm"Re"
3 3 A a a
8 | y A a 1 e
1 d A
J @ Jy- 63 8 A
Vs E O m 310
QQ L R L S
' QA & 4 a JU4 Yy -
3m FOH A H o o @
T a J ad VY i°  E
Ay /L ald y Ju
8 m A
N|
o) m 1O A
‘QN" BBC™ 3
QAN Y QQ  Ap w40
A AU a to )
8 @ QA Ad  Qy £ Q -
A
g
WG XU Yauw 7
£A T n e &
Ty onoaeu 37 H A
QA e v QN J y
VA v O 3 a LI
QN 1T e® 0., . Yos q "
1 8 8 m v e it

30



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

a Q. Q9 A
I
r A QN a Ta ~ ¢ QQ H 9A
[ * y Foa Ay "1 E €
x e @ v g b ° A A A
@ - @ 3 v8 A Q. 0f
ey Q F T e%s Ve Q A 3 #
ye €ex 4 7 nQ, a Bl T % 3 K A
31 - EF v n ;3
I a LA 1980 ~ @ °
¢ aQ LA & /1¢ Ja 1984 e }
QAo M H Al - T3¢ F
& A1998 - fi v 3 F
A
1990
A 43 3"
R i (o8 Ay 8 A C) @
T n A ° y
F 43 € 'y T 14 A 1990 b e
- . . . i
a a t A € " & ata 3
A A ) A X ay L A
" A - 8 9 X ° . a QN a a
fi °.Q ad TA € t ¥ ) a A
v A1996 ~ N | Y © fi v
Ao, @ 1 Q A 1990 Y dq
aJd A
2003 =
2003 - day 3 A v Ay —
a A € @ 2003 a A a
AT ¢ a ) A -
a a a Yy A “u a a |



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

E QO adé¢ A 1 Te K E~ BIoY )
a A E 17U e} I iPod 9A
=Y
2003 a < d qd Q
T 3 E T d Q owm A 32 @
& y WmE  I'pg 6 9 Q Q Lo ﬂ
6 Q T A v J G Rk
& " nJd - a ek o} v J
a a a JuA a A
& FrnQ
@ d A ©
2 @ & d a k L
B d a au, L
@ d v
Gt d M, oad [ T
@®1rd v, oyaQ 0
€ v A Vi A 33 " @
eVt |Fr aiaada ay " A b oYT LA
J

32



e - -1 2010 2 " 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010
O ~ @ Juo *
(2)a L F o}
(€)1
O
G Q
(6 Q i Q kd Juoydil € | & 0
"0eY "6 ° F © ¢e A A VI
. y o EET @ N ¥ g 1 AYoa
n g ba dxaea 9 §y X y 4 1 @
&£ A
8 g I 319 fi a y y <1
€ | N
N v E
J. Qy a 4 N1 VE I ¥ 1 J 0 A
Q. I & 4
qd E & ¢ kE uyo ! fi N
dd a
y el o] T4 mrl Q oA A H
T Ju4 QQ "YA € 6 k3 0 2 a
S B = d Q 7 8ae € 3 X
A HHT 3 Q Y3 e 1
An QQ il AW oA 09 e A m
IR ¢ a °n QQ 3 0
3 e f AQy aJQ 8~ N 41
A G NIVY BIT 1 I e 1 L
a 8 9 X A
A y l N K@ | a
- Al T o H A ted 7
oA d 18 JulO - T | a
A y noo9 e “n oA e m
~ g A
Qy e ¥ 2003 J 4
8 0 d 319 fi © UM A 2003
107 Q tA 107 a y' ot & 8
vj"2003 =Y 320
¥ 2003 =Y 319 G
¥ 2003 =Y 321

33



& -1 2010 2 " 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010
e aQ aaQ Ju4 © ) A VT
2 A
t 2005 Y2009 12 t A £ 10 " @
fi~ Yay - d 18 JulO * ~A 3 e
YH M 3 J 3 TA 10
ny e A7 BT n aqQ a o S dJul =Y
il a A
QN & g A qaq [ Lo -
JUKOQ 3 J T 3 ‘
(ODd 18 JuO *
]
(©))
®
G)Q
)
g eée 9 N =Y N QNd ¢
¢ A s Q A a w a [ T A 0,
BBC af %6 J BBC An ~ 0. #4J BBC ¢ e
8 9 - Q 2 vy g - 8 A
“ BBC Y £ QU Ty ° m o0 =Y
Y y 4 A
QA 3 v m E & naQ k
@ A mQ QQ E QA a 4
b “a Y A 4 Y moH QQ
BoéE QQ EmE Ko o R k Qyi a
) 8 9 "€l L QA EA i
h Jye f k rQqQ E LA
30 - v oI QA - QQ
- U1 e QA Yy .2 &
“Qq k et A Y NIV VY H QQ k
A4 T BT " W £A
Ty E JyT oYy v Y
Ty 4 TuA a oy I e VA
n QA SN on € H
X 4 H T 3YAR - "
QN ~ QN E y
H I 3 9 « o EA
e & 2009 3 Ay 2009 6 [O R

34



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

I y A
Y ¥ d
JUO Y3 y i q R At ¥ A A
=Y 4 A na ¥ Y ¢€E
A v N m a - 9 $#. 3 Q" A 2007 O~
¥ QA & " Y BBC g '
0 a AA
18 JukO ) G |
Y ) Py e m
@ At "1 4 w 18 E” J
a Lu4l E Y YT A Ld 18 Ju
to LA A t R 1.1 1.2
e 1 G e 0 A N bl T
nx A I Y"1 T AR " e
I alo m Ye TA
e WRE €15 Julo il s ©
a Ab7T - R 1.35A ¥y T v -
JUKbDG omnm " I
. 3 a I v
4 * JuA y @& 44 H
A
Ty N Yo I 1 LA ¢t @
YT Al a y a toa 3 5:30 29 003 -
R 1.4°A # nF 31 i 3 6
i a 3 71 on ot 43 é a T3 d
€ F 4 - R 1.6A Yy R T a
e e 3 A
” QN T 10 1 Y Q@
é &f "6 te a A 3 n v
0 207 [ w T F L A
QA é &, T 47U mn Fo& T3
v T A 9% m A QN -
m 4 @ T3 ; € A F a
An a a A y - a



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

I 1 3 A QA YI i3 b n 7 A
i v N T EY JT R 1.3 A
i a d T L Yy ' A R
iod 0 AA " Ju1 3 - R 1.57A
d i a a T I m
- R 1.7An ) . Yeay Ai [
F o Ta “n I J | & |
Al T n 4 F o7 Jum A
+70 ey " d Y . ab a
Fo na a a EG a R A R 1.10
1.2'A € " ad 3 s AJUO €a n v
a V- J1ow 8§ 3m ko) 3
[ w LA
' Q. Qi 6 QA t T w 3
a f 3m I N 0 A a
6 T a @ Yo J T QN &
\ @ tA QA 1 @ Uy @
N O T e X
A
| 6
Y3 t il J fi v L& -
JUs i k d /u o / | A A R 2.1
Vi q [ 4 R A
R 2.3 0 B  t" eY2363 0 a & ~AT ¢ .
a - E” T € bl m A o d
| v JU1 BT - &
ICHRVE - [ 8 ~ 1 a 0
J A
s @ ) a Fa a Fa a ae X
iy " R AR a a ia a aaq v
A % T a Y A
il ERC) I m 10 & - A ]
EIT§ 6BIT N
Y’' FY’ Y Ya i 34 A y
) ag "h Y 6a | . 4 Vi3 y
YRk T 6 888-889

36



& -1 2010 2 " 7 2010 12
Global Media Journal, Vol 7 Issue 2 Dec. 2010
T A QANd “BvQy 7 7N 1 ie %
Q  Asivd Jd e 77 F JaYos 3 B
J A QA m T 9 Coom Y
A € A bus @ a ABBC ~
Y BT 3m A} 3 Al @
a ABBC " S Sl DR R 2 B BIe A e
" BBCY € F A € 47 BBCY @B K
. _ v A .
 IRTTR R | VIR na - H A a - fi~
n T gAY
K # . A % é | a T
I J aA Yo .oomo @ Jus
T m o " A Yy 1 & 3 oY
é T U &4 %3 ) " n- A
yea o ~ # - nom moa
A1y - a 1 E - 1 . A
) 1 y m e F°om ed ux @ 20
I - A A a y € 1°n a
T - Y v SR e . m e A
K # @ Qy e” A # T ooe A
gey Qy é Teymld & A A JA iy
v 0 80 A VYA % A a
i I X a a ee bl XY A N
, T i Aqe ] YA
3 Y G V B < J i Ay
i a a 1 Y J i AY s
) Q@Y A& “t¢e'tle qa = 3 €
T ed Ana - [PakiLY a, 1 | BT
LA a N y ¢ é€n A e
e Yy oY A G "n X E ~ 3 i
) A ieYa J fi A
6 | Yy & 8 qua Y VtA ¥Yos
a LA R 2.27A Y 16 ol
T 4y e¢éE fi 6Q A yoa a "0 Fa~
L < mou1 o Lok " -t ~ A R 2.47A
YooOR Kk T 6 899
18 - T 6 N 900

691 Q" 2006 9

37



bl T

-1 2010 2
Global Media Journal, Vol 7

a. | &
A € E E
q
a '
2 A —
o a ia
irod IF
. . Q.
Y Eone
o] an
Y ks
- A
i a
) s

7

7 X
A a J
y | A
v A
L9 7
7 A
s @Y “ £E
=Y A
b
b

38

2010 12
Issue 27 Dec. 2010

)
(6]

Eawi



i 7 ° 2010 12

e - -1 2010 2
Global Media Journal, Vol 7 Issue 27 Dec. 2010
X 1] JU a n F BT an = a
B A
0 f
i L v E 3 Ju4 )
tad /LAy QQ E v QN Ju4 3 4 @
3 } Y3 v Q T.Q AQQ
4 F @Y3 7 f T# 6 Q
A a 1 310 d 3 AA t Q
QA "negs Ay 23 AQy Q
JuA QA fi A QN “a 1 a
A
Vi T fi Q" A R 5.1"A
¥ Q 0 kA 7 y Q - Y3
" AQ malL &eVy 1Y A L# v y
A Ju Q L a Y3 G -
Y3 A mi y i
u1 . A JYA 7 A ~ 7 Med N @
Yy Y. GHunY T ¢ KIU Kk A 16T
v 1 A 1 & 3 ¢
Yy a i i J A 1 } Yy
3 S A R 5.2°A ¢ G A
t 8 e@VYal Q oy EeV 3% k
A e ' 0 HH T * JU1 6 Q"Q 0
R 5.47
o 3 % 2L 6 Y T Y
QA 1 y 1 A y a a H
QQ - JJU 4 "R Y2
a Q A ko) “ eyr o
VT Toom f Q A y @ HT
0 Q0 $# d Q A "
o Hde Y A © y QA Y I A
N hJ”  ne¢ rr 7 a T a by 3 QAT

39



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

w
r Q és R naed w0 0 Q A %
Y T a Y QN~ £ 8 A 6'Q0Q Y
W A - a t 'O a
0 O Q 3 T Yy 37U Q A &bl y
T 0 a t 0 AR | 3
Ty aldo & vy T 0 A
y e f Q Raoo Y w Q
e # W &bl o] " A R 6.1"AR ~
e w "¢ 0Q fi 6 y
A Q Qe W
Ay 01 LA 51T ¢ctbl O w K
kol h LA
I W WRE Y 7 Abl o
- w’ n bl T Y w T F Yy ¥
T A | [ QAN d Q - ¥ -
w A 8 9 Ae T R Y QAN A
YR QA QQ aHHT Y O L
¢ bl e fi anQ Vi A:E QA
foloN o NN AA - QANa A6 | Y A
A 8 Qa Ay © R 0 A
Q
tenQ 6 & bl y 3 wi A€ a y b
E ko) | 9 E AQ
=Y Q Ya R~ 3
v a 29—y a A vt
¢ 6 9% anl aQ S A R 7.1°A
¢ € XY 3 AQ 1Y 3 A A
X M FA6ee” BITY h O
a
A J¢ MARBITD A6 v nx A
A
bl T I A6 e
QY C Ju4 I S & A
! NI SN I Bod Aq J oA

40



41

& -1 2010 2 " 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010
aQ A
A4 T mRE © UM 89X A6 ) T O mEA
k@Ya L T BT J 1
A
Lo i % 9 A y I'Yas A LAQ € Bl
T N6 Q A6 T A
d ~ 517 u41d 31 ald HOG a, aqQ " A
R 7.27 7.6,7.7 7.8AQ ¥ fj BNV 3 X
k A 3 T # q oy U L A3) "HU
e Q. " 6 A % P
Y3 a m & bl ) S ¢
. JUo A
T X 17T A6 am -
R iy " aQ - ~ A R 7.127A % a
a i o} @ A Mt
Y a v 4K G 9 a a A6
A " R AR " A R 7.14ANn ~ 1 A t Y
Q1 Q " 3 JUE B A VRS a A a
R v | R 7.14A a Y 410Q, "~
me 6 & my Qx A A
X ce 7 da A n N aA Q
3 X L =xi & 1Q. 7 " A R 7.4A Y Vid @



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

@ "N T Y1 ° S oom
v QN T 7 0 T
m a 66 niEv 10/ "A
4} h a Y3 -
Vest AS 46 7Q . %0 e A J
h 8 v 0 ook D m A @
0 ~A ) - 2003 a ~ d
3 A
3 3 0 " a h
T y A Lo« H H T 9d Q@ A 321 v
T 3 Ya & ¥ VE T e 6
H H Ot " 7 e b A @A
9 ¢ -t ¢ W J ¢
N £ 6 ¢ QQ 8 X ]
y i ax 0 e -~ A
d " © a®ee e T v WA ©
N AR ' g A m A Da y
3 T MBIT f fi @ " ®
% ~ a T T ~ A moYo
, ® 3 N 3 1@
-~ JAn vy 3N A
Ywa S moa Yy’ - y
6 ¥ 3 0 T4 # h — 'y
) 3y 1 a Al 7@3
a a A © " e
e 0 5 @ Bl O £ 3 A @ Y
T BT ! a Bl T “¢a GC
a I @ A - 0 l % 0 v
£ R ANEEY y A Q @ d BT
a/ 8 @A BT 9 e~ Ny | I Y
- Ty G J A
" QA T Y1996 10 11 T © 919 -920
Y VestAS TNt 21135005 Y2008 12 114”7 * -
A B 930
v F d " . [2008]1AC1312(3 ).

42



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

Y @ 3 A
QA
QA a - V4 1 U ©
a QA a G 4 y H A
y 2006 “m 10 ° 6 o Ly 3 - v a
E YHA QA i 6.1 o ~ o'
n & A qa a a u1d v E 3 A
# QN Ya NE VET y 3 v
JuA A QAN § aosy ~ Ju4 Q
N q © Y 3QAN n 9 k A
|k 3 1y A v QA Q
- © N QA acg
A ay s A QAN 8 q
 Jus a A QAN i & QQ Y 9
3 Fa’ A 3 a A QA ook
I QQy e I d g o - * H™ X * A
QA 9V 4 ) 3 V1A Y/
1@ a T Qv | 0 0 Ut
A - QA 9 a fi Q a A
n QA 8 9 8 9 QAN 80 QN8 «
(VR ey QN £ B Q A Vi
T v A y A
8 QA
oo y FA y QA
Te QA 17 81 & A T -
1 RO - QA © JuA a to A
Ty HA 19 ¢ & " a 3
b mo- U ) 3 H QA An
y omn3 G N n -
U v 1Q U oM n G QN
J m A
1996 17 © ¢ ki va aE QA
I T ~A Fa e v Y d Ay
q QALJTU Q. BTy T 81

43






-1 2010

2



y 1988 47 2003 a
A Ed A &a- J L I Ea
L 8" Ny a A WL QN a s A
yYa Qe v L y
A
~ $#8 @ A ~ afN” 0
4 A v T X ~
A RN K # A v 3 yYoa
ic) a " R S f AR~
T Yo Fd ) KeYal 1% L Ty
3 v T O Ay TA m
i Y VEA vy “ A neoy
v At mn " " y I *a
AT 1 v - # A
3 e Mt 77 NRN
- A
m 1 MED y T eYo 8 “A
a Ya R A a Y “n I @
RS aft Al v # faen -
1989 ) Y A
1989 - @Y?3 v J W U4
v é i) a A h FAQ " h & y
nxkai Ji i S JUBIT QN T e TA 5 a
* i & N "Iy ny -’ Jd té Y€ & 3Xa
A € a i3xX T mA K ~ A a O ic)
+" o € A LA 8 9 Y € JdhJuNd
i~ ed HT Y ~ &bt A
95, y € ~ A
VARl 3 u” Ty 100, A
MED - - A ¥ no2 Avive
gal e T H A ¢ Y BT v G LT
"L A ; 1 NBIUA+# * & bl
Y A # m N0 G - A
3 HY FfaA MED v - EX Je w

&0 - -1 2010 2 7
Global Media Journal, Vol 7

2010 12
Issue 27 Dec. 2010

A

46



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

‘ Ny EN Jd 17 2A at A © a®e @ MED
T # edq e € dA A ~ HYy Bl
- Jad TomdJ” g N e - 4 A MED
135 Yy A
€ Bl X 5l T A v A
‘ E
Ju " Ty n-QQ I ) ]
i~ G QN a s
IO & b Y d 3 £An 1 H ¢
Bl E e A a e
Y — 2009 we A w @a®b [ I €
a A
a T y n" ©vomQ f
R 1 V72 y & | Y o " A
m 8 a 4 Ju E 3 A eYel
q E a y Y A BT a
ic) Yo &/ T I T Q t A [— aQ ~ e
T a r'Q L 0 1 — T q 3 KA a A -
A a a " n y E F X 1 T
6 [ y A
€ f6 n E @ A E 43 f° v
g bl °o n S VI “A
N ‘ A X n | W A
~ A o1 34 onya ¢ e An ~
G t G Bl T I A I @ T
A
\ 39'Y H
y A a Q0 é TA QQYHne a, (Y
LU T ) a evys a I a
~ ) . ad 1T 7 9E Yal a
Lée B A4 T T Jue Y VAR ' T
3 ya k A v 3
w A y %8 W A " en” < - Oy
A o g A JJU a - ~
¢/ K T QA - A Ya A

47



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

4 Y - L a3 o a L A #al
il H E A v VY T e 3 L—
EA
% U ® 3
Yy 4 JUG nyas 8 ' Q
a AYos a A - VN
At T E 6 , QY il
E 6 13 T "A
a A ad Y v A T om o 0T MmMAN
T1VyY VAR AQ., a0 1T o9 " ad -
2 ~ ~oom I a aaf a A T Q
YH @9 Q. n A
G Ui W AY 5
RAA M) 9 6 s i A Yaa
N Y 2 W H g I G L i 70,000 3
A N i eYo> Jy ®&T @ T
Ve T # @ > M1 g A
70,000 3 “ Tos e a A/ i
veé @@ i\ Ay ex g BT i A
a1+ e af 1 aAn A
) T ¥ y ~ BT ] T BT [
A
A G T y e A Y3~
v Yy 7 7Yy 6 ne b A I a
"N v < i 0 $ A10
o3 _ "N 3 v §
SR G 3 R Y Ya T I n y K Yaa
- y DA A e . N A
# 1 JUQ il 3 y e v An %
W vaeA v < e a A
- (I L R A
e’ v JuA J 8 v
Jy i A~ asad 3 m ANXTu
L v £ a Jv E 3 v q
e Ju4 e A
f ¥ —6 E 3 2
YAm N6

48



&0 - -1 2010 2 7 7 2010 12
Global Media Journal, Vol 7 Issue 27 Dec. 2010

<

) x0)UuU
uuaL KI¢i5U,X6 Ta)UAW

Why to Give up Ethics First: The Professional Dilemmas of
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Abstract Asking why the professional ethics cannot be rooted deeply in the Chinese
journalism practice, which may be much more important than criticizing the low level of
Chinese journalism ethics simply. To answer this question, we should pay close attention
to what the journalists think and act in real new s-making circumstances. In 2006, we
launched a qualitative research of investigating the Chinese journalists professional
ethics problems, and got 288 valid field research diaries and 38 indepth interview records
which has been published in the book The Hard Journalism Self-discipline. This paper
can be seen an reanalysis of these empirical materials to discuss the real problems and

challenges the Chinese journalists facing.
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Media Code of Ethics: the View from UNESCO
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Abstract : Press freedom is the corollary to freedom of expression, which should
exist independently of the media type. On the other hand, good journalism is guaranteed
through a whole set of ethical and professional standards, codes of ethics, editorial
guidelines and media accountability mechanisms based upon self regulation practices
and operated by the media themselves. Citing The Elements of Journalisamd introducing
the related code recommended by UNESCO, Mogens Schmidt, from UNESCO, analyzes
the problems of ethics and professional standards of media, meanwhile highlights the

new challenges of internet media.
Key words : UNESCO, media ethics, professional standards, Internet media
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o
Ethical Issues in Photojournalism
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Abstract: Being a senior professional photojournalist who has worked in mainland
China, USA and Hong Kong SAR over 20 years, the author gives a thorough analysis on
the ethical issues involved in photojournalism, especially in the aspects of falseness,
indecency (and obscenity), privacy and graphics.

Key Words: photojournalis m, ethics, media, photographer, photojournalist
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Abstract: All foreign national legislations do not prohibit the lawyer from making
statements out of the court, but they restrict the statements harmful to the substantive
justice, and the false information. The lawyers can make statements that make no real
harm to fair trial, publish procedural information, and make the statement as a response
to elimi nate the negative effects of the others. China should learn from the above rules,
revise the Article 163 of "Rules of Lawyer's Professional Conduct", prohibit “the
statement that could be reasonably considered to undermine the justice of the
expression," and provide safe harbor rule, the right to respond rule, the truth rule.

Key Words: lawyers’ media campaigns, harbor rule, the right to respond rule, the

truth rule
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Abstract: In this brief essay we purport to tease out some of the theoretical
implications of the emergence of digital culture for global communication studies. To
that end, we use the Middle East not as a “container” where we can capture distinct
hypermedia dynami cs, but rather as an optic on the changing nature of global
communication in the digital age. With that in mind, we first explicate the notion of
hypermedia space, then we move forward to look at the role of hypermedia space in
political upheaval in Lebano n in 2005 and Iran in 2009, and finally we conclude with a
discussion of the broader implications of these two cases for global communication

studies.
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Abstract: Television appears to be the reality itself, but actually far from it. Even a live
TV, which claims to be the closest to reality, is but an outcome of human constructions. The
so-called “television reality” in this article refers to the reality close to the real world but
constructured by TV. During this process, the rhetoric of television plays an important role.
The world in TV becomes a world “for us”, but not in itself. By the different rhetorical
means, all the subjects concerned participate in the construction, by which they have
completed their understanding and influencing of the surroundings. We can access to the
essence of television from the view of rhetoric.

Key Words: quasi-language, rhetoric of television, construction, television reality
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Abstract: Australian C hinese media are a significant but under-researchedtopic in
diasporic media study. There were two periods of boom and suspension in the
development of Chinese media in Australia. 1856 saw the first bilingual (English and
Chinese) newspaper emerged in Australia, but terminated publication in 1858. After that,
there was no Chinesemedia launched in Australia for 38 years until 1894. This was the
first “spring” and “winter ”. 1894 saw a Chinese newspaper emerged again. After that,
increasingly Chinese papers were published, and occupied the first position in
Australian diasporic media market. However in 1957, all Chinese media eventually
disappeared until 1982. This was the second “spring” and “winter ”. This paper closely
examines these two periods by political economic communication and diasporic media
theories, and reveals that the political economic status of Australian C hinese, party
politics in mainland China and Australian policies are three crucial factor s for Australian
Chinese media.

Key Words: newspaper, Australia, Chinese, political economic communication,

diaspora
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Abstract: This paper studies the seals in ancient China from the perspecive of media
history. The author finds out several features about the ancient seals: the ceexistence of
replicability and uniqueness, the codependence of symbol and subject, time bias as well
as space bias, reahame, and the usage in intrapersonal, interpersonal and
organizational communication, etc. The the author positions the seals in the media
history according to its core technology. The interactions between the seals and other
contemporary media are also illustrated. Finally the author analyses the context for the
emergence of the seals and its interaction with the social political, economical and
cultural aspects. The effort of bridging the seal studies and media history in this paper
helps to enhance people's understanding of ancient Chinese media history.

Key Words: seals, media history, China
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“contingency-norm” strategy on the process of Network Collective

Behavior: Take Yang Yuanyuan event as example
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Abstract: This article focused on network collective behavior process. The author
reviewed some researches about network behavior; and argued that most of previous
studies of network behavior are based on “ought -is” logic. This study examined a
network case (Yang Yuanyuan event) with “process-event” analysis perspective. Results
indicated that the process of network collective behavior showed interaction of four
world s: meta, imagined, information flow, re -cognitive. The interaction mechanism was
not only “contingency strategy"which showed empowerment, disempowerment and
expedience, but also “normative strategy” which registered as indexity, reflexivity and
cognitive community. Under the ‘“contingency -norm” strategy, network collective
behavior process changed from emotional action to value rational action.

Key Words: network, collective behavior, practice process, contingency, norm
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